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Rough Proofs 


There are exactly five good rea-| 
sons why Callander, Ont., may claim 
to be the best advertised town of 
its size in the world. 


7, F 


Time says a sandwich-man has no 
editorial policy. That’s right—it’s all 
he can do to look after his circula- 
1On. 


7 FF F 


When a man bites a dog, or the 
Roston Transcript runs a page of 


comic strips, that, my friends, is 
news. 

v v v 
Although a headline writer in 


ADVERTISING AGE spelled it “formuli,” 
it seems a bit late to try to con- 
vince the ancient Romans that they 
gave the word the wrong gender. 


, VY 


“All cigarettes,” remarks r. 
Lorillard in a tone of finality, “are 
not fresh.” 

Not even Old Golds 
wrapped in Cellophane? 


double- 


,. FF F 


A golf ball manufacturer urges 
prospective users to “top it, hack it, 
bash it!” But if the prospect were 
really sure he was going to top, 
hack and bash it, he would take his 
clubs out and throw them into the 
lake. . 

vvegy 


The best way to convince a man 
that he ought to commune. with 
nature by way of grass seed and 
garden tools is to over-emphasize 
his tendency to cut the hide off his 
golf-ball. 

vvgy 


A new publication, designed to fill 
a long-felt want, and for which best 
wishes may be extended by all con- 
cerned, has been started in Boston. 
{t is called The Income-Increaser. 


. 


i. G. Bentley says premiums have 
been of inestimable value in selling 


suuff. The most popular one is un- 
doubtedly a large red bandanna 
handkerchief. 

v v v 


Earle Pearson talks of “unscrupu- 
lous advertisers forcing upon pub- | 
lishers copy that is misleading or 
deceptive.” And the publishers have 
their star salesmen on the job to 
luake sure that the advertisers don't 


' 


forget to force them. 
Vv v v 
\ new confection called Choo- | 
root is to be advertised. It will | 


undoubtedly 


th 


find distribution 
ugh all the Kewt Kiddy Shoppes 
cattered over this fair land of ours. 


s 


™ FF F 


To show that the state believes 
‘axing necessities as well as lux- 
“ries, the Kentucky legislature has 
“ecided to put a tax on race-tracks. 


+, VF F 


The Queen Mary is getting such 
“Nonderful publicity that its owners 

decide that advertising would 
merely painting the lily. 


x. 


\dvertising, it is evident, is the 
10st conventional business in Amer- 


Copy Cur. 


ADVERTISING 
UNDER FIC IN 
REWRITTEN BILL 


Multiple Seizures Authorized 
by House Version 


Washington, D. C., May 28.—Sur- 
prise elements in the House commit- 
tee’s re-write of the food and drug 
bill which gives control of advertis- 
ing—exclusive of labels and package- 
literature—to the Federal Trade Com- 
mission, were being digested today 
as emergence of the bill on the floor 
Was awaited. 

The Copeland (S. 5) bill, passed by 


the Senate nearly a year ago, was 
completely re-written in the House 
version released by the Interstate 


Commerce Committee after long con- 
sideration and reported administra- 
tion prods. 

Opposition trom manufacturers 
against removing advertising from 
control of the Food and Drug admin- 
istration is anticipated on the ground 
that duality of enforcement will pro- 
voke confusion. 


Changes in Bill 


While the Copeland bill has been 
subjected in the re-write to changes 
in order and minor wording altera- 
tions, principal features are retained 
in the House bill. Major changes in- 
clude: 

1. Control of 
to the FTC. 

2. Permission for multiple seizures 
of products on which advertising is 
false, misleading or fraudulent. 

3. Placing burden of proof on the 
Secretary of Agriculture, arbiter of 
the bill, that a cosmetic is or will 
be dangerous to health if bearing 
deleterious or poisonous substances. 
Previous wording had a “may” in- 
stead of “is or will be” provision. 

4. Elimination of public health, 
food standards and advisory commit- 
tees to work with the Administra- 
tion. Public hearings and court re- 
view of the Administration’s actions 
are substituted in the new bill. 


advertising shifted 


Change Seizure Section 


The seizures section of the original 
bill provided that not more than one 
seizure be instituted except when 
there is probable cause to _ believe 
that the article is so misbranded as 
to make it imminently dangerous to 
health. 

The new bill deletes ‘“‘not more 
than one seizure” but retains the 
same provisions for consolidation of 
libel for condemnation proceedings. 

In the section on Adulterated Cos- 
metics the permissive feature for ac 
tion by the Administration is barred 
by removal of ‘‘may render it in- 
jurious” and substitution of “renders, 
or will render” it injurious as a basis 
for adjudging the cosmetic adulter- 
ated. Thus the burden of proof is 
placed on the administration to show 

(Continued on Page 2, Col. 3) 
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Voice of the Advertiser 


Pay Respects 
to Queen Mary 


New York, May 28.—Though 
Cunard White Star Line is spending 
much less for an introductory cam- 
paign on the Queen Mary than the 
French Line did for the Normandie, 
indications are that much more ad- 
vertising space will be dedicated to 
the British liner during the first two 
months of its operation. It will be 
paid for by other advertisers desir- 
ous of capitalizing on the widespread 
interest in the new trans-Atlantic 
giantess, which sailed yesterday on 
her maiden voyage. 

The Cunard White Star 
its agency, L. D. 


Line and 
Wertheimer Com- 
pany, made a special effort to de- 
velop copy featuring the Queen 
Mary by suggesting the idea to some 
3,000 manufacturers and distributors 
and offering to supply copy sugges- 
tions and other material. 

While it is apparent that the ac- 
tivity will pay, results do not point 
to an unqualified success. A good 
many of those invited to give the 
Queen Mary a boost with their own 
money caught the spirit and offered, 
for instance, to supply advertising 
material for free distribution to pas- 
sengers on the maiden voyage. Such 
offers were declined. 

There were also a number of prop- 
ositions rather difficult to handle, 
such as the offer to feature the ship 
in a guaranteed amount of adver- 
tising if the line would distribute 
free samples, use or sell the product 
aboard ship, or otherwise evince a 
suitable spirit of co-operation. 

These complications and others 
have kept the steamship company 
and agency quite busy for several 
months and engendered some ill will. 

However, two or three 
manufacturers will tie-in in various 
ways. Only a fraction of them will 
feature the ship in paid advertising, 
and many have scheduled the first 
appearance of their copy 30 or 60 
days after the first crossing June 1. 
Many of the co-operative’ plans 
which the Line would be glad to 
approve are still hanging fire. 

A surprising number of watch and 
clock manufacturers showed interest 


in the suggestion about tying-in. 
Among them were Hamilton, which 
wanted to name a clock after the 


(Continued on Page 26) 
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FREE INSURANCE WITH TIRES 


| 
Advertisers 


Lloyd’s Accident Policies 


~ Baek Sears, Roebuck Claims 


CLINCHING SALES 


SEARS ENDORSES THE DRIVE FOR SAFETY 
Because Sears ALLSTATE and SUPER 


7, , » QUALITY ALLSTATE Tires Are the World's 
] é J Sefest Tires—You May Obtain Absolutely 
| £ FREE of Any Additional Cost—a 
| 4 “a ia o 

: - > / 


With Every ALLSTATE Tire and 
Super Quality ALLSTATE Tire 


— 
Unyd’s of Lendes Choose Sears ALLSTATE TIRES 
te imesre Agaimet Blowouts 


See SEARS ROERUCK AND CO. eee 


weMrs- SY ac 


Startling new offer of Sears, Roe- 


buck & Co. 


Blackman Leads 
Move for Cash 
Radio Discount 


New York, May 27.—The regular 

cash discount of 2 per cent on radio 
station time has won increasing fa- 
vor as a result of a circular letter 
sent to radio stations, according to 
Leonard T. Bush, secretary-treas- 
urer, Blackman Advertising, Inc. 
In his letter, Mr. Bush explained 
;}that prompt payment by the adver- 
'tiser to the agency, and by the 
agency to the station, is materially 
encouraged when the inducement of 
a cash discount exists. 

As a result, Mr. Bush said, several 
stations have added cash discount 
provisions to their rate cards, while 
others replied that they can not 
offer a discount now, but may when 
they issue new rate cards. Another 
large group took the attitude that 
the question is one for concerted 
action by the industry. 


Last Minute News Flashes 
Anti-Discrimination Bill Reaches Amending Stage 


Washington, D. C., May 28.—Five hours of debate on the anti-chain 
store bill prohibiting price discrimination by manufacturers, has put the 


measure in the amending stage in the House. 


vote before adjournment. 


Mercer Gets Newly 


Leaders hope to obtain a 


The bili has passed the Senate. 


Created Armco Post 


Middletown, O., May 28.—Harry V. Mercer has become advertising man- 


ager of American Rolling Mill Company, a newly created post. 


been with the company for 20 ye 


He has 


3. 


Peter Named Joint Rauwio Research Statistician 


New York, May 28.—Paul Peter 


, formerly National Broadcasting Co. 


and Radio Corporation of America statistician, has been appointed to head 


research studies of the Joint Radio Research Committee. 


mains chairman of the committee. 


John Benson re- 


Railroad Campaign Gets Final O.K. 


Chicago, May 28.—Expansion of 
ual newspaper advertising was a late 


tion of American Railroads meeting here today. 
12 paign in magazines stood as originally outlined. 


Eastern Railroads group and individ- 
indicated development at the Associa- 
The institutional cam- 


New Offer Is Confined to 
Two Leading Brands; 
One Year Limit 


Chicago, May 28.—Taking advan- 
tage of the peculiar psychology cre- 
ated by the recent wave of scare 
copy, Sears, Roebuck & Co. stepped 
into the breach this week with a 
sensational offer of free insurance 
policies with its two high grade tires. 

The insurance is on Lloyds, of Lon- 
don. It offers $1,000 in the event of 
death resulting from a blowout or 
collapse of the tire within one year 
of the date of purchase, or $500 to 
$1,000 for dismemberment or loss of 
eyesight. 

Newspaper copy in 41 Illinois 
cities and towns heralded the new 
premium, available in the 26 cities 
in which the company operates re- 
tail stores. Large space was utilized 
to break the new campaign, which 
is reported to have caused intense 
interest in tire circles. While the 
campaign is in the nature of a test, 
Lit_is. known that the big company’s 
tire department is prepared to ex- 
tend it rapidly throughout the union, 
with the exception of New York, 
which forbids use of insurance poli- 
cies as premiums. The company’s 
400 retail stores are preparing for 
extension of the campaign. 


Cashes Fear Copy 


The new strategy capitalizes on all 
of the safety copy which has been 
run by advertisers in a wide variety 
of industries, and all of the news 
stories of motor crashes, Sears be- 
lieves. The new appeal was put into 
execution following a_ survey by 
Glidden, Murphy -& Wile, Chicago 
market counselors, who found that 
thinking motorists everywhere were 
profoundly impressed with this bar- 
rage of fear copy. Many, it is as- 
serted, have contemplated the ex- 
treme step of disposing of their cars 
and relying on mass transportation. 

Into this situation stepped Sears, 
Roebuck & Co. with an offer which 
manifests supreme confidence in the 
ability of their tires to protect the 
motorist from ordinary hazards of 
the road, such as blowouts. The copy 
was written in this vein. 

“Because Sears Allstate and Super 
Quality tires are the world’s safest,” 
it asserted, “you may obtain abso- 
lutely free of any additional cost a 
$1,000 insurance policy.” Premiums, 
the advertisement explained, will be 
paid by Sears and the insurance 
gives new meaning to the 18-month 
guarantee on the tires. 

The two brands named are Sears’ 
higher priced lines. It is believed 
that the insurance offer will drive 
many motorists from low priced into 
more expensive tires. From the com- 
petitive angle, Sears expects to put 
its tires on cars which heretofore 
have been shod by others. If these 
results are achieved, the company 
will have little difficulty in meeting 
the premiums, experts say. 


f Shortens Tire’s Life 


An actuarial angle is the six 
month’s spread between the 18-month 
guarantee hitherto extended and the 
one year life of the insurance policy. 

(Continued on Page 2, Col. 3) 
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ADVERTISING AGE 


June 1, 1936 


MINNIE FROM 
MINNEAPOLIS 
oo eee 


Here’s the lowdown, boys. Went 
out to the stadium at the University 
of Minnesota to see the final game 
that wound up spring football prac- 
tice. The sly old fox, Bernie Bier- 
man, Gopher head coach, divided his 
squad (which by the way is almost 
as big as the Swiss army) into two 
teams. 


Then the battle started. They 
passed, they whisked through the 
tackles and tore through the 
center of the line and the score 
ended 19 to 20. Of course I can’t 
give you the secrets or the sig- 
nals, but from what I saw, Minne- 
sota is going to havea right good 
pigskin group next fall. 


Seems sort of funny to be talking 
about football at this time of the year, 
but if you could have seen the way folks 
grabbed the sports section of The Min- 
neapolis Star you'd realize that sports 
editor Charley Johnson is a popular guy 
up here in the Northwest. 


Since I’ve been here at The Minne- 
apolis Star, I found that a lot of boys 
and gals on this newspaper’s staff are 
popular with the readers. Take Vera, 
the gal that draws sketches of the 
things she sees in the local shops. 
1,365 women have called her on the 
phone since the snow went away, just 
to ask her where she saw a certain 
dress or hat or coat. 


Since the first of the year, Myrtle 
Meyer Eldred, The Star’s child care 
expert, has answered nearly a thou- 
sand letters from troubled mothers. 
In four days, 2,163 little girls wrote 
to The Minneapolis Star telling how 
they would be a good mother to a 
Shirley Temple doll. 


Last week three staff members 
made speeches to journalism classes 
at the University of Mimnesota. But 
here’s the payoff. Ced Adams, col- 
umnist of the Minneapolis Star is 
making the commencement address 
at the high school in a Minnesota 
town! 


Course I may be too hopped up be- 
cause I work at The Minneapolis 
Star, but we certainly are getting 
lots of nice letters and phone calls 
lately. Just started a doll making 
contest for the girls at the 34 play- 
grounds. The Junior City Golf 
Tournament starts June 8 and the 
city wide bike race will be a riot 
later on. The kids love it and 
parents think it’s grand. 


This week The Minneapolis Star 
will present the outstanding senior 
in each high school the annual Star 
Leadership and Service Award. I 
wish I had time to show you all the 
nice letters from the school people. 


It’s really a friendly newspaper up 
here. Swell people on the Minne- 
apolis Star. Folks not only like us, 
but they read us. That’s one reason 
why The Minneapolis Star today has 
the largest daily home delivered cir- 
culation in Minneapolis. Circulation 
outside of Minneapolis is growing, 
too ... just about doubled since last 
year. Good service in 481 Minnesota 
towns is one of the reasons. 


Civie betterment is another plank 
in The Minneapolis Star’s platform. 
It took the lead in the campaign 
to put the police chief under civil 
service and it certainly did our 
hearts good when an amendment 
was drafted incorporating that idea, 
to submit to the voters at the next 
city election. 


Well, I guess I’ve done a little too 
much boasting, but it really isn’t 
boasting, because The Minneapolis 
Star is filling a newspaper need for 
families up here. And just in case 
you have something to sell, business 
is grand. New car sales for May 
were neck and neck with the all-time 
peak in 1929! In closing let me add 
that The Minneapolis Star’s circula- 
tion goes to a purchase-making army 
of families all over the town. 


Be seein’ you. 


THE MINNEAPOLIS 


STAR 


Largest Daily Home Delivered Circulation 
In Minneapolis 


THREE LEADERS 
IN TRADE PRESS 
MAINTAIN RANK 


New York, May 28.—Placing 1,998 
pages of space in 139 papers which 
are members of Associated Business 
Papers, Inc., Batten, Barton, Durs- 
tine & Osborn retained leadership in 
this field in 1935. This 1935 volume 
in business papers compared with 
1,550 pages in 1934. 

G. M. Basford Company was sec- 
ond, with 1,683 pages, while N. W. 
Ayer & Son, Inc., was third, with 
1,103. Both occupied the same rela- 
tive positions in 1934. 

Fuller & Smith & Ross, Inc., 
which ranked seventh in _ 1934, 
moved up to fourth place in 1935, 
with 1,042 pages. The Buchen Com- 
pany which was sixth in 1934, as- 
cended to fifth, with 1,033 pages. 

Other agencies which placed 200 
or more pages in business papers 
in 1935: 

Rickard & Co., 824 pages; Lord & 


Thomas, 714; Campbell-Ewald Co., 
708; McCann-Erickson, 614; Mar- 
schalk & Pratt, 613; J. Walter 


Thompson Co., 567; Erwin, Wasey 
& Co., 516; Ketcheum, MacLeod & 
Grove, 453; Henri, Hurst & McDon- 
ald, 446; 


Volume of Others 


Griswold-Eshleman Co., 414; 
Smith, Hoffman & Smith, 409; J. 
Stirling Getchell, 371; Reincke-Ellis- 
Younggreen & Finn, 369; Evans As- 
sociates, 367; United States Adver- 
tising Corporation, 358; Charles 
Daniel Frey Co., 354; Kenyon & 
Eckhardt, 344; Geyer, Cornell & 
Newell, 339; Young & Rubicam, 332; 
Ruthrauff & Ryan, 329; Powers- 
House Co., 329; George J. Kirkgas- 
ser & Co., 320; Walker & Downing, 
315; Maxon, Inc., 312; Richardson, 
Alley & Richards Co., 301; Larchar- 
Horton Co., 300; 

Ferry-Hanly Co., 293; Witte & 
Burden, 291; Cramer-Krasselt Co., 
286; Newell-Emmett Co,, 284; Ait- 
kin-Kynett Co., 275; Sutherland-Ab- 
bott, 275; Peterson & Kempner, 271; 
Roche, Williams & Cunnyngham, 
271; Aubrey, Moore & Wallace, 266; 
D’Arcy Advertising Co., 287; O. S. 
Tyson & Co., 255; Russell T. Gray, 
Inc., 246; Geare-Marston, Inc., 243; 
Gardner Advertising Co., 241; 

Ralph H. Jones Co., 232; Sweney 
& James Co., 227; William B. Akin 


Co., 226; Blackman Advertising, 
Inc., 219; Blaker Advertising 
Agency, 219; Wm. B. Remington, 
Inc., 219; McLain Organization, 210; 
Hazard Advertising Corporation, 
200. 


Julius Kahn Gets 
Republic Steel Post 


Julius Kahn has resigned as presi- 
dent of Truscon Steel Corporation to 
become vice-president of Republic 
Steel Corporation, Cleveland, where 
he will be in charge of product devel- 
opment. 

Forrest H. Ramage has been ap- 
pointed sales promotion manager and 
will work with the product develop- 
ment division. He has been assis- 
tant advertising manager. Stanley 
A. Knisely, former manager of the 
advertising and sales promotion di- 
vision, has been appointed director 
of advertising. 


Francisco, Noyes 
Win Advancement 


Don Francisco, in charge of Pacific 
Coast offices of Lord & Thomas, and 
David M. Noyes, in charge of the 
Chicago office, have been elected ex- 
ecutive vice-presidents of the agency. 

Officers re-elected are Albert D. 
Lasker, president; Sheldon R. Coons, 
executive vice-president; L. M. 
Masius, vice-president in charge of 
European offices; Albert W. Sherer, 
M. H. Hackett, Thos. M. Keresey, 
and Edgar Kobak, vice-presidents; 


William R. Sachse, secretary and 
treasurer. 
“News” Doubles Up 
Tupelo, Miss., Daily News, has 


added a morning: edition. The paper 


has been issued afternoons only. 


Free Policies 
Support Claims 
for Sears Tires 


(Continued from Page 1) 
Many motorists, it is predicted, will 
buy new tires as soon as the twelve 
month and the insurance policy ex- 
pire, rather than court accidents 
without protection to which they will 
have become accustomed. 

Sears was forced to go abroad to 
close its insurance contract, Amer- 
ican companies unanimously reject- 
ing the idea. A similar plan pro- 
jected several years ago is said to 
have fallen flat because no American 
underwriter could be induced to en- 
ter into such an arrangement. 

Sears’ tires are still being pro- 
duced by Goodyear Tire & Rubber 
Co. The ban of the Federal Trade 
Commission is being appealed to the 
courts and it will be several years 
before it can be made effective, even 
if the FTC verdict is sustained in 
the legal free-for-all. 


ADVERTISING 
UNDER FTC IN 
REWRITTEN BILL 


(Continued from Page 1) 


that the inclusion of deleterious or 
poisonous substances will cause in- 
jury. 

With the public health, food stand- 
ards and advisory committees, com- 
prised of professional and industrial 
representatives, eliminated in the 
new bill a provision is inserted that 
the Secretary must give at least 30 
days’ notice for a public hearing be- 
fore promulgating changes in the 
bill except in extraordinary cases. 


Administration to Aid 


The new provision putting control 
of advertising in the hands of the 
FTC calls for co-operation from the 
Administration and defines the duties 
of the FTC as: 

“To prevent the dissemination or 
the causing of dissemination of any 
false advertisement by the United 
States mails (or by any means) or in 
interstate commerce by radio broad- 
casts or otherwise, for the purpose 
of inducing, directly or indirectly, 
the purchase of food, drugs, devices 
or cosmetics. ... 


To Protect Public 


“Whenever the Commission shall 
have reason to believe that any per- 
son has disseminated, or is dissemi- 
nating ... any false advertisement 
. and it shall appear to the Com- 
mission that a proceeding by it . 
would be to the interest of the public, 
it shall proceed to prevent the 
same Pia 

The section states specifically that 
the Secretary of Agriculture shall re- 
port to the FTC on all cases of false 
advertising and submit any evidence 
he has collected. 


Must Label Alcohol 


The section on Misbranded Drugs 
and Devices of the new bill adds the 
provision that except for alcoholic 
content, ingredients used in blends 
of drugs need not be listed on the 
label if the ingredients have been 
“fully and correctly” disclosed to the 
Secretary. 

Another alteration in this section 
changes the wording from “If it is 
dangerous to health under the condi- 
tions or use prescribed in the label- 
ing or advertising thereof,’ to make 
it read, “If it is dangerous to the 
health when used in dosage, or with 
the frequency of duration prescribed 
in or recommended in the labeling or 
advertising thereof.” 

Noticably missing from this new 
house version was an anticipated 
amendment to provide for obtaining 
an impartial review of an administra- 
tion decision for criminal prosecu- 


tion of a drug or food producer with 


respect to an opinion stated in adver- 
tising. 

This was said to have been under 
consideration to protect legitimate 
advertising which involved ‘opinion 
representation” in many instances in 
both the drug and food industries. 


List Prohibited Acts 


Prohibited acts in the new bill, fol- 
lowing the precise pattern of the 
Copeland measure, include: 

Introduction or delivery for intro- 
duction into interstate commerce of 
any food, drug, device or cosmetic 
that is adulterated or misbranded. 

Refusal to permit access to or 
copying of any record of interstate 
shipments by the carrier or recipient 
when a request is made by the admin- 
istration in writing for such inspec: 
tion. 

The using by any person to his 
own advantage or revealing to per- 
sons outside the administration any 
information acquired concerning 
method or process which as a trade 
secret is entitled to protection. 

Penalties up to three years im- 
prisonment and $10,000 fine are pro- 
vided for violation of provisions of 
the act. 

In an effort to get early action on 
the measure, the House committee in- 
structed Chairman Sam Rayburn to 
procure a rule for preferential con- 
sideration of the bill. 


Spaeth Leaves NRDGA 


to Join Stensgaard 


Frank W. Spaeth has resigned as 
manager of the sales promotion di- 
vision, National Retail Dry Goods 
Association, New York, to join W. L. 
Stensgaard & Associates, Chicago, as 
vice-president, June 8. 

He was with the association for 
six years, and previously was sales 
manager of H. E. Blatt Co., Atlantic 
City, for two years, and advertising 
manager of James McCreery & Co., 
New York, for three years. 


Introduce Drums 


Drums, Inc., has begun the intro- 
duction of Drums, non-inflammable 
cleaner for fine fabrics, through C. 
C. Winningham, Detroit. All types 
of retailers are used. 


Heads Press Service 


The Advertising Federation of 
America, New York, has arranged 
with Ernest A. Anderson, of Rich- 
ardson, Alley & Richards, Inc., New 
York, to take charge of press serv- 
ice in connection with the annual 
convention in Boston June 28-July 2. 


Turnover Down 
as Tooth Paste 
Bows to Powder 


New York, May 26.—A swing in 
popular favor from tooth paste to 
tooth powder is shown in the latest 
figures from the Crossley Consumer 
Index, compiled by Crossley, Inc. 
This information is obtained by per- 
sonal interviews weekly in cities of 
100,000 to 1,000,000 population. 

In the first quarter of the year 
preceding May 1, 1936, tooth paste 
users were reported as 84 per cent, 
while 25 per cent of consumers used 
tooth powder in the average week. 
Duplication is explained by families 
using both. In the final quarter of 
the year, the tooth paste figure had 
become 73 per cent, while tooth 
powders users rose to 36 per cent. 


Less Frequent Buying 


The same period saw a reduction 
in the number of purchases of denti. 
frices made during the average 
week. In the first quarter, 23 per 
cent of the families purchased some 
dentifrice, while in the last quarter 
the ratio had dropped to less than 20 
per cent. This, apparently, is at- 
tributable to the slower consumption 
of tooth powder. 

As an example it was found that 
the ratio of Colgate tooth paste pur- 
chasers to Colgate users in the aver- 
age week is 22 per cent, while the 
ratio of Dr. Lyons tooth powder pur- 
chasers to users is 16 per cent. 

The Crossley Continuous’ Con. 
sumer Index, now finishing its sec- 
end year, is based on a survey of 
40,000 families per year in 20 cities. 


Chicago Undertakes 


Insuperable Task 


Chicago Federated Advertising 
Club will undertake to pick Chicago’s 
most beautiful girl at its spring 
party at the Hotel Sherman June 6. 

The winner will be given a trip 
via American Air Lines to the Cen- 
ternial Exposition at Dallas. 


Minneapolis Star 
Acquires New Land 


The Minneapolis Star has _ pur- 
chased 18,000 square feet of ground 
adjoining the newspaper’s plant. on 
both sides. 

The Star will double its present op- 
erating space. 


trade - marked 
merchandise is 
sold in Metro- 
politan’s mar- 
kets. 


To create consumer de- 
mand use media with circula- 
tion concentrated where your 
goods are on sale. 75% of all 


over . i 
million 


at CIRCULATION | re 


Metropolitan 


Weckly 


Baltimore SUN: Boston GLOBE - Buff TIMES: St Louis GLOBE-DEMOCRAT 
(Cleveland PLAIN DEALER ‘Detroit NEWS ‘New York NEWS-C3icogo TRIBUNE 


NEW YORK-CHICAGO & SAN FRANCISCO 


Only One Family in 120 


is ready to build a home this year. 
American Builder readers, the largest 
and strongest group of active profes- 
sional building men in the country, 
know the one family in 120. These 
readers work with prospects for 
months, help select plans, materials, 
equipment, and often sell the products 
of a building material manufacturer 
long before the first blue print is made. 


Sell the American Builder reader. 
He reaches the one family in 120. Then 
you needn't bother with the other 119 
families. 


Ask any American Builder repre- 
sentative about the one family in 
120. He knows! 


AMERICAN BUILDER 


AND BUILDING ACE 


CHICAGO: NEW YORK CITY: 
105 W. Adams Street 30 Church Street 
ARM ARBOR SEATTLE: 

1930 Norway Road 1038 Henry Building 
SAN FRANCISCO: LOS ANGELES: 
itt Sutter Street Union Bank Building 
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June 1, 1936 ADVERTISING AGE 3 


from: General Mills 
to: Station WCCO 


"As a national advertiser using radio continuously 
for more than a decade, GENERAL MILLS has had unlimited 
occasions to check the sales results produced by indi- 
vidual radio stations from coast to coast. In fact, our 
company has checked the 'pulling' power of over 200 stations 
in the United States - and is checking today. At times, we 
have had as many as 50 different programs running in 


different parts of the country at the same time. 


From the tests and surveys which we have conducted, 
almost continuously, two stations in the country have 
shown themselves to be more productive in the sale of our 
products per dollar invested than any of the others - 


ONE OF THEM IS WCCO. 


For a national advertiser, interested in wide coverage 
in a productive market, WCCO is hard to beat anywhere. 
In the whole territory comprised by Minnesota, Western 
Wisconsin, and the Eastern Dakotas, it is alone in its 


superior coverage and 'better sales stimulation'." 


Vy ywbl hee — 


(Samuel C. Gale) 


Advertising Director 
GENERAL MILLS, INC. 


WC © O MINNEAPOLIS & ST PAuL— 50,000 Watts—OWNED AND OPERATED BY THE COLUMBIA BROADCASTING SYSTEM. REPRESENTED BY RADIO SALES, INC. 


NEW YORK, 485 Mapison AvE, WICKERSHAM 2-2000 ¢« CHICAGO, 410 NortH MICHIGAN AVE., WHITEHALL 6000 ¢ DETROIT, FisHer BUILDING, TRINITY 2-5500 
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ADVERTISING AGE 


Buffalo League Picks | 
Mrs. W. N. Wilkinson 


Mrs. W. Nelson Wilkinson was| 
elected president of the Buffalo, 
N. Y., League of Advertising Women. 
Other new officers include Mrs. Mau- 
rine S. Allen, vice-president; Flor- 
ence Turk, recording = secretary; 
Margaret O’Shaughnessy, correspond- 
ing secretary; Mattie Gorman, treas 
urer. 

Miss Turk, Miss O'Shaughnessy, 
and Cornelia Jones were elected di 
rectors for three years. The League 
also voted to withdraw from the Ad 
vertising Federation of America. 


Eastman Group to 


Make New Yarn 


Koat-A-Kool, a men’s suiting, has 
been developed by Tennessee East 


man Corporation, subsidiary of East 
man Kodak Co., Rochester, N. Y., 
and will be used by several men’s 
clothing companies. 

The cloth is made from acetate 
varn combined with Tussah silk. 


Joseph C. Lewis 
Promoted by Horton 
Joseph C. Lewis has 
pointed general manager of 
Manufacturing Co., Ft. Wayne, Ind., 
manufacturer of home laundry equip 
ment. He has been factory manager. 
Lamport, Fox & Co., continue as 
the agency. 


been ap- 


Horton | 


ms i 2 
(ReOt. 3 The Cedar Rapids Gasett> 
ae 


Retail Lineage 
Gain Hits New 
High for Year 


Chicago, May 28——Retail advertis- 
ing lineage in newspapers made the 


largest comparative gain of 1936 


during the week ended May 25, when 
an increase of 9.6 per cent over the 
corresponding week of 1935 was 
chalked up, according to the ADVER- 


risinG AGk index of retail activity. 

Based upon reports covering all of 
the newspapers in 65 
the index shows that last week a to 
tal of 18,164,677 retail ad- 
vertising was placed in these cities, 
compared with 16,573,133 lines 
year, a gain of 1,591,534 lines. 

The highest previous gain ove! 
1935 was registered during the week 
which ended May 9, when the index 
figure per cent above the 
corresponding week of the previous 
year. 


major cities, 


lines of 


last 


stood 8.3 


On Higher Levels 


The substantial increases shown 
in the index during recent weeks has 
resulted in constantly raising the 
level of gain for the year to date. 

7 


On May 9 this increase totalled 2.7 
per cent, on May 16 it had risen to 


feain leading 


NEW YORK 


3.2 per cent, and the addition of last 


week’s figures boosts it 
cent for the period from the first of 


to 3.4 


the year through May 25. 


During that period a total of 345, | 


per 


260,418 lines of retail advertising has 
appeared in the reporting cities, com- 


pared with 


334,066,512 


lines 


during 


the corresponding portion of 1935. 


Weekly Record Shown 


The 


weekly 


record of 


| measured, showing the gain or 


i“ GAZETTETOWN"” 


lowa's Richest Market 


180,787 


POPULATION 


* 100%, Coverage By The Cedar Rapids Gazette. 
* "Gazettetown" population determined by U. S. Census Bureau aver- 

age of 4.5 persons per family. 
*% 40,175 families are now paid subscribers to The Cedar Rapids Gazette. 


from the 


1935 level, is 


the ¢ 


ities 


loss 


as follows: 


Ss 


Per Cent 
Week Ending Difference 
January } +25 
January 11 DA 
January 18 + 6.2 
January 25 + 3.6 
February 3.2 
February + 1.0 
February 15 OS 
February 2: —4.2 
February 2! + 1.9 
March 7 3.3 
March 14 2.4 
March 21 6.1 
March 28 3.1 
April 4 + 1.8 
April 11 2.9 
April 18 0.1 
April 25 +4. 
Mits 4 2.4 
Mas " +S 
May 1% 7.6 
a nae ae + 9.6 
Detailed figures for each of the 
cities measured are given in the 
tabulation which appears on _ this 
page. 


ALL lowa Dailies in paid 
advertising linage. 


Represented Nationally by 
i ALLEN-KLAPP-FRAZIER CO. 


CHICAGO DETROIT 


ST. LOUIS 


in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1030, 


by Advertising Publications, Ine.) 


City 
Akron, 
Atlanta, 
Birmingham, 
Boston, Mass 
Bridgeport, 
Buffalo, N. Y. — 
Camden, N. J..... 
Cedar Rapids, la.. 
( 
( 


Ohio 
ee ee 
Ala.. 


Conn. 


‘hattanooga, Tenn. 


Cincinnati, © 
Cleveland, ©. 
Dallas, Tex 
DOyten, D i.iie’ 
Denver, Colo. 


‘hicago, 


Des Moines, la... 
Detroit, Mich..... 
are 
Kivansville, Ind... 
Fall River, Mass. 
Flint, Mich, 
Gary, Ind. 


Grand Rpds., Mich. 


(Gireenville, S. ©... 
Indianapolis, tnd.. 
Jersey City, N. J. 
Kansas City, 
Knoxville, 
Little Rock, 
Lynn, Mass. 
Manchester, N. H. 
Memphis, Tenn... 
Milwaukee, Wis... 


Tenn.. 
Ark. 


Minneapolis, Minn. 
New Bedford Mass. 


New Orleans, La. 
New York, N. Y.. 
Brooklyn, N. Y... 
Norfolk, Va. - 

Oakland, Calif.... 
Okla. City, Okla.. 
yg) a) ee 
Philadelphia, Pa.. 
Phoenix, Aris..... 
Pittsburgh, Pa.... 
Portland, Ore..... 
Providence, R. I.. 
Richmond, Va.... 
Rochester, N. Y 


Rk. Island-Moline 


Sacramento, Calif. 
San Antonio, Tex. 
San Diego, Calif.. 


San Francisco, Cal. 


South Bend, Ind.. 
Spokane, Wash... 
St. Louis, Mo..... 
St. Paul, Minn.... 
Syracuse, N : 4 ° 
Tacoma, Wash.... 


Fla 


Tampa, 


Toronto, Ont., Can, 
Washington, D.C. 


Worcester, Mass. 


Youngstown, O... 


Total 


*San 


Kan. 


Diego Sun published an exposition edition on May 


21-week 
Period 


21-week 


Period Week 


Ended Ended Percent Ended 
May 25, May 23, Gain May 25, 
1935 1936 or Loss 1935 
6,287,319 6,308,344 +0.3 325,409 
5,671,685 6,218,436 + 9.6 265,510 
4,925,970 5,505,934 + 11.8 169,624 
8,598,587 8,319,572 —3.2 438,474 
4,565,968 4,726,156 +3.5 244,132 
6,796,602 6,460,344 —4.9 397,082 
1,591,040 1,568,916 —1.4 93,080 
1,883,588 2,009,742 16.7 99,190 
3,062,428 2,719,948 -11.2 129,535 
11,514,279 12,235,643 + 6.2 565,649 
6,712,074 6,884,941 2.6 298,391 
7,385,227 7,904,790 + 7.0 370,067 
7,688,914 8,242,054 + 7.2 362,595 
6,125,178 5,545,804 —%.5 279,538 

Oe ee ee ee ee p 223,225 
2,649,170 2,575,924 —2.8 116,831 
8,785,434 8,857,881 + 0.8 461,309 
2,868,670 2,869,426 adits 155,946 
4,832,688 5,252,716 + 8.7 238,112 
1,333,653 1,362,585 + 2.2 70,028 
3,556,168 3,722,868 + 4.7 180,250 
2,079,774 2,362,075 +13.6 145,236 
3,751,892 3,706,776 —1.2 209,874 
2,459,129 2,304,299 —6.3 110,894 
6,831,696 6,988,509 2.3 337,353 

921,018 995,565 +81 50,681 

830,956 924,819 +11.3 41,748 
3,492,381 3,797,724 + 8.6 172,676 
3,823,27 3,690,218 —3.5 177,996 

. . 4,265,800 4,157,096 —2.5 219,674 
1,432,072 1,359,316 5.1 72,296 
4,551,414 4,467,124 —1.9 237,272 
5,306,937 5,726,381 + 7.9 293,22! 
5,816,383 6,252,765 + 7.5 
1,364,620 1,307,194 —4.2 i 
7,389,955 7,788,231 + 5.3 347,19! 
24,017,966 26,446,726 + 10.1 1,165,169 
3,004,298 2,771,142 —7.8 157,327 
3,668,252 3,806,026 + 3.8 183,386 
2,991,658 3,123,874 + 4.4 144,206 
4,194,561 4,491,085 +7.1 201,754 
4,585,953 4,530,407 —-1.2 206,164 
11,605,976 11,707,913 +0.9 569,056 
3,039,456 3,078,684 +1.5 134,484 
9,844,270 9,169,642 —6.9 445,368 
4,174,194 4,703,600 +12.7 ~ 206,164 
5,710,537 5,518,295 —3.4 296.571 
4,669,868 5,095,034 +01 207,130 
7,283,180 7,388,595 +1.4 404,83 
3,132,640 3,493,016 + 11.5 167,286 


196,662 
107,485 
*334,586 


4,264,972 4,472,435 + 4.9 
é 2,601,794 +15. 
5 


498,894 +7 


”, ’ a 
5,837,675 6,369,599 +91 264,094 
3,456,797 $3,520,305 + 1.8 214,423 
2,572,716 2,905,674 +12.9 139,598 
7,361,760 7,482,360 + 1.6 $28,515 
4,997,453 5,467,411 + 9.4 227,028 
5,102,734 5,239,719 + 2.7 274,459 
2.372.260 2 T68,066 + 16.7 101,290 
2,730,702 2,394,268 12.3 134,456 
10,103,975 9,676,569 —4.2 391,728 
15,117,566 16,795,722 +11.1 673,659 
5.394.447 5,370,018 -O.5 237,180 
4,284,966 4,255,429 —0.7 207,918 
...904,066,512 345,260,418 t o.4 16,573,133 
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Week 

Ended Percent 
May 23, Gain 
1936 or Loss 
364,791 + 12.1 
295,372 +11.2 
215.474 + 27.0 
464,221 + 5.9 
260,876 +69 
413,672 + 4.2 
80,076 —13.9 
115,904 +14.8 
30,438 +1).7 
694,000 +2297 
387,287 +29.8 
427,338 +15.5 
389,526 +74 
306,460 + 9.3 
228,370 + 2.3 
129,934 +11.2 
492,246 + 6.7 
172,732 + 10.8 
292,488 +22.8 
101,435 + 44.8 
214,596 + 18.9 
169,402 +16.7 
205,016 —?2.3 
121,902 + 8.9 
365,868 +85 
50,918 +0.5 
59,031 + 41.4 
187,124 +8.4 
163,310 —8.3 
241.906 +10.1 
61,176 —15.4 
241,430 +1.8 
312,061 + 6.4 
310.579 +9.4 
72,884 +8.4 
365,180 + 5.2 
1,331,081 + 14.3 
151,776 —3.5 
190,526 +3.9 
164,721 + 14.2 
199,038 —1.3 
246,575 +19.6 
585,603 +2.9 
160,272 +19.2 
530,460 +19.1 
225,918 9.6 
280,940 —5.3 
260,344 +25.7 
444,411 +99.8 
163,436 —2.3 
211,645 + 7.6 
) + 7.7 
*—23.0 
+ 9.9 

+17.8 

Hy + 9.9 
7 T i) ’ 
44, + 7.9 
$4, —11.0 
45, + 43.3 
1 —16.8 
2: +85 
S1 + 20.5 
25% + 6.%) 
230,468 + 1 0).8 
18,164,677 + 9.6 


last year. 


Industrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 
. +. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS 


ARE ABC 
AND ABP 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . CHICAGO 


BOTH PAPERS 


Residential 
Air Conditioning 


WYvAl 
we 


JUST AMINUTE ) 
DOG-UNTIL | 
FINISH READING 


PRACTICAL 


Y BUILDER - 


PRACTICAL 


BUILDER. 


Published by the publishers of Bumping SuPPLY. 
59 East Van Buren Street, Chicago 


Lone 
actio 
the | 
—p 


revo 


., ote ee ae Na as, ay 3 pes : r) a * Re a fod = re n ner pies : 3 tes s = es, 2 TR ee ee Sa Fe) ma) Ga pee ih be i Me # aw ag Sel re 3 Ser ce eae. hale Ses ae a Lo : ee A ce foe Pe ae geh cr ea oF, = 7m | ae : * grey a etm Ses Bye ce ee oor aes aa 4 ie Koh att ae pd ered Sx ne “a 
a Se eae BURR Cheer ae Pe ae i eee S ee PN AE MRS Bie El. a at Te ot ea ss sae aT Se ites 3 eh gO ae ani ae bs Be gcd apt Ne TTA Rg es eT NI. Se 
em, Ct Se a ie he ie che pe ag ial ae te, ie, Se” Mears ON Nee Se ek i | Mis: ae OP se Siar of ee oe + PN ee a aed y ees 
aes gS AM oe Se ‘5: ge ae “EERE Peele a Sa ‘Sey . i ee Me ee mi Aatek iA a ee 5 aa ot Pe : ’ ss ae aM : ; io 
S : a 
‘ | ‘ June 1, 1936 § June 
——— 
LL ———————————————————————————————— = 
a ee Ind f Retail Activi 
mums Index of Retail Activity |™ 
ee | 
| e:lClU CULT LULDCéC — 
ee | 
2 
ee BP 
EE eee | 
rs oe | 
a es | = 
a — : 
| i 
bas 
F #4 Pea : 4 
; oe i= 
Page es a 
’ = as 
Bait ec ae 
dais 
ae” <= 
. en a. 
fee ual ‘ Nig Ge” BP Sora i ‘ 
ra se ~ Se lla) a jt = 
| nn ae (Oe pe ae £ ee * ? % oe 
-—_— ne ait it ee, aa. 
pe ar rTeee Se ed eet tee oe 
a ghee a é ‘7 elf nd na in ' iS : Fs 
ee ae coat  % ; & 
. oe | gp, ge ; 
ze es + g: SMBS (e- : a 
i pert ee + oe . oS a 5 ere evi : 
ae io ty, ea ee ae es 
oy De ay: eo 7 
; Ss ’ Se Ee ie —( 
= cw: oe ba qe ee id oe a, A nies - rye we j 1 i 
> f baw hme bs ® $ SPA de % ra 2 ba , —_ : . 
Pe Me . eS 2 am or. ma: a Dey ees ay > ot ere - 2 
« ‘oem ae. eee -". 7 re bn ope °' = 6 pres, Fa 3 = mi kad ? 3 i aioe 2: ar nr s. rite * 
ee ache r, a s 8 ee a. ae eg £8 Ses See : - x » Hs ae 
— a RE ah the TEES ESET EOD ae 0 Otel Mire : 
2 ee ie Won tee eis ce? fh Ue Peete a 
a. a al a a s * yes 7 . ia ~~ ¥ f Fi é - 8 MH i “< é : .e sy ae cy - : - 2“€ PED op = 
a # a. gt oe: ‘. = ow =e ae 4 >» f or i 4 
‘ ef ay ae | tbe CS pee tn a Sigase gs ones | 
 —— re ee | SST ae Fae nt! os fot 
— SR eee OF a at k ihe eos FTF ao wh 
ay , eae sie. Paras Tee _ ane : 4 en 4 a 3 a” - at pao: ‘a : ; 
pas a te  .  \erces cee 2 oP er ows 7 EE . 
yt “as 5 ire be See : ; et ¥ A = 2% ~ 
bay ee ae 73 ee. : ? ts Polen ee , SJ Me ge tahen) ttn Mine & See ie ‘ . Re Sf a 
: a é fi 3 4 a, ee : gil Md . = ef ee. ae £ es 3 
4 ee é oot wt 5% 2 > a a . es ; J 3 a . Pe sg « : - 
pte ihe = ee cl slat, a i“ on” * * git BX @ . é ‘ ” th eS ee . ar ; = 
% — ia : : Ta : Ps rex F 2 ‘ i ~ i, ay - a ba” io 4 ; he cae. 4 s - oF rateee, 
Qa We a ky a a es er 
a . ¢ wa led 4a ae - ots ae er Ye | SO ae 
een’ ga = My 9 is Lay, } STs Po] a. > > { z > . Pe «le to bares Pu. 
3s Sa ware a ue * . a - : ¥ ee eA sear . a 
aie 2. é | : vA ek ro e+ a =. ‘ “* a 3 = ed “i vs 2 2 a awk Re a oe 
io 7 ‘ me £ oe = * es om ee eLiw rs ue ¥ ace” ee e 
. I ae F: ii in fa pa Bee ee, : ee eo + OL —_— 
ar Rega. ce ae * So tet ~-a~-qQ OO” a oe eres 
aes in le # \, — ie — Po ce oe P co — "a 
; om ie a a = + iat | 2 a an : ee He . = ~~ . , 
a Sie ae ae J ’  — ¢) ae ¢ 2 ae 4,.% es ® = = 
‘: eho rts | = — A =, " ae ures f ae . 
ee Mager thee a . : = "aly > os 4 ; ‘ be ~~ " ‘ } ; ” 8 : . 
E dead. “| a —' " . > ‘ . ts is ; J : id * Se .4 . Ln — 5 
| Wee or “eee ae mi 
= nh, ane — P Beh 7 a 2 es es ‘ § = 4 * - walk vs [- = lat ns “7 t: Ly ere 
ee . 3) eerie: rae, P=. st a cama ! WIE 
a BE Soe e ig “ sii A ~ —* ae Ye q ‘fh ’ ‘i aS d % } ae — “sc ge i eo ne se 
oe ie SA SO ag Hn, pe 4 —- : | Pen Se St 2 oS. a AY, LS 
ee row ake, i er fitsteg ee ee ES my | peek — vA ae 
os. om i oe ee Di ete scare ae i f Dios “ta a “¥ Pa ek SS ae as ene es 
Ve Pe ENE ae gage = ae f , ; ae F yu ~ 7 ot} ee Ae | | a 
a % . , eas . eX i Mech te ¢ { ih ‘ » 1% : his oe . 
pe a , die Me. 2 2 SS Gee. ogi og a ae 
* —_ « ome a . pi, Cae ae re, é oh 
“ - , * '~ B: - ing Os an : eS D>, ~ Lr 
oad > Ss KF +% ~~ bar a © ¢ if ‘4 ww e x ol : Ba ' ~ rey » a vig 
Ss ee *« " yas? =F wr. Ne ot 2! © ‘ ox a i ie aes ¢, the 
ai : # * - a Y aa aa we pede. > : <r. 5. PE. leer og SOS, 
> lela ies a. ey ay. iy uu Nw ds Recah eee AG 
BBR sts. Sey Se et fee f 28 
C= igo, a ee ee ng Beis geese hee CE ood d teed o = 
2 a 7 oil t , 9 gth7.. , A Re ae me! eS eee es v Spe: & cy EE SE Se 
aa. - v rr a ;. Cd ae * a A] Be. 72" ae ae ee tn fe ra ¥: & | F ibs R\S Avg oF 
ee ah | aed ~ . y , 2 f =" 
ae alg oo eee ee BR a EE es ce eee tke er. a Vers xo) 
oa: oO: . ' Sl SI ad YP hes fat 5 olla? SS ate. A DX EY | ee 
ee ee ~ ; Re f : ‘_m & $ b ht. Pee dj “i 
Ps eae Ee a 4 3 i , a “ We Gn, ‘eee cs, ap "x ye ay 
a ’ : wis + % * "te ae wo. x Oe * ee: ae +. a 
i aoe 41 é : 2 . ti = 
i eee is tae —s —- 
' ae ee 4 ? : ‘ : ~ ’ 7 ~ : = \ 
Re B | Le ee 
nt Se Tae. y - : 4 St y 
~~ (TEs ee 6 , wii \ae (+) 
SA Les AM yi 5 * Ze AeA \\— ~ — 
on he ee : RAs : 
BP ny ra Sle, T eeplages . eee 
fey i. Le . eee \i itt 
Z ; “s fig ou Tg See, a 4 | dd a ee ante PO EA oF 
a, % e- lye Sa a. oe Whe “oe ae , 4 fe POFa* i. h 
? = PRS Rt: ye er ry ay ea + fie. * Za we ea mr - the ¢ 
oe eo a yes Ps ie, = = nip” | rs Pe] Gog ‘o> ie Dawes tay 
SE go Sepia sien , ae Ye ee eae | sha al he ay P \ oe B or. ve : 
ee oo tees Ro Re es : le 5 . 4 by i ~ gals cS ae ‘ — — fe ‘e s_ oe he eu 
Mh lec ae By ik . ‘<4 name 
eee 
<3 fi ; 
Flee, oh Sy a Se ts lM: Vem UCT ee eres Bm ery Ty, gee WY Rite se ot Rane SOMEET > TN. “ BMRBa eS. S UME ME TORU E EM SSO fae NC ee Pig ay, nye Ped oe TN ate S maRe ee Ue Shige ARE sae ey SR) OL an mati On aaa MOC I gre Oe yo hy Ss ar come pane Oa,” UN UNS ops Taira weg ae ep eee Mis Pd Patan eo) 
ES NSA Be RII AIRS LIRR. Re NaS Rs ia RN CA x cl ea As Nas bee cr il OM a 


- 


a i i 


30 Go Go =3 bs! 6S CS te 


~ 


* an | oo 
2S sim om Gi Or 


- ~~ 
So wervovwenw eee OS 


a. 


> 6S =) oS 


I=) bo 
: 


E FLEW THE ATLANTIC TO MAIL A LETTER! 


That’s Latz Service! 


London was frantically calling for help! Quick 
action was necessary to arrange the final details of 
the Queen Mary Maiden Voyage Souvenir Mailing 
— prepared for the Hotel New Yorker — by the 


revolutionary new Personal-Print process. 


The Hotel New Yorker mailing piece which is coming via 
the QUEEN MARY addressed to regular and prospective 
guests. It asks for business — — and will get it! Note the 
new Latz Personai-Print personalization of the recipient's 
name which appears in 36 pt. type. 


Our London associates got a typical Latz response, 
when two of our representatives got last-minute 
reservations on the airship HINDENBURG, which 
departed on Wednesday, May 20th and landed in 
Europe in 48 hours — after a record flight! 


THE PLAN “CLICKED” 
They got busy—and tucked the clever, hard-hitting 
New Yorker mailing aboard the QUEEN MARY. 
Pretty soon, thousands of Hotel New Yorker cus- 
tomers and prospective guests will be receiving 
copies of this souvenir mailing piece which captures 
attention with its 36 pt. personalization of every 
recipient’s name in type, and is made intrinsically 


valuable by reason of having been transported to 


America from England on the QUEEN MARY’S 


maiden voyage. 


The conception of this unique direct mail campaign 
— plus its execution — which even required flying 
across the Atlantic Ocean to make the whole plan 
“click” — is a good example of the ingenuity — 
resourcefulness and virility of this organization of 
250 people — devoting all their time, energy and 
talents to the creation, production and application 


of personalized* direct mail that gets results. 


MAY WE HELP YOU ??? 
*Personal-Print Mailings—Giant-Grams—Latz Letters. 


(sole producers) 


Harry Latz Service, Inc. 
Direct Mail Advertising 


461 Eighth Ave.—New York—MeEdallion 3-0450 
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PHOTO SYSTEM 
SPEEDS UP COPY 
IN. NEWSPAPERS 


Mechanical Conference Told 
of New Methods 


Chicago, May 27.—Development of 
a “photoprint system” to solve the 
problem of supplying rapid proofs 
to local advertisers on intricate lay- 
outs and practically eliminating 
costly spoilage was explained to 
more than 500 members attending 
the Tenth Annual Mechanical Con- 
ference of the American Newspaper 
Publishers Association here yester- 
day. 

The system was described by C. W. 
Govier, mechanical superintendent of 
the Boston Herald and Traveler, 
who perfected the department in his 
plant. His address was one of a 
series on problems of newspaper 
mechanical departments given dur. 
ing the three-day conference opening 
Monday at the Palmer House. 


Advantages of System 


The system of photostating adver- 
tisers’ layouts breaks down the copy 
and permits artists and composing 
room to work simultaneously. From 
galley proofs, type is pasted within 
the borders with the art. A photo- 
stat of the completed layout is made, 
submitted to the advertiser for cor- 
rections and re-submitted for re- 
lease. 

In this system the release is given 
on the. photostated, rather than a 
working proof, and the etching is 
then made and proofs drawn. 

Mr. Govier demonstrated how this 
method saves engraving and other 
costs by making it possible to get 
a release on the photostat before the 
engraving is done, in contrast with 
the previous need of making over all 
or parts of the plate in almost two 
out of three layouts. 


Delays Now Minimized 


The original problem was _ pre- 
sented by superimposed type, angles 
and circles and advertisers’ insist- 
ence on ripping apart advertise- 
ments with resultant delay in plate 
production, late copy and late proofs 
to advertisers. In one case the 
original copy came into the plant 
on Monday and no proof was avail- 
able until Thursday. The _ photo- 
print system enables presentation of 
proof on the same type of advertise- 
ment within six hours. 

Relief of art, engraving and spe- 
cial departments pays for the cost 
of special equipment for the photo- 
print system, Mr. Govier said, with- 
out including the factor of better 
service to the advertiser. 

Run-of-paper color printing and 
art copy for run-of-paper color were 
discussed at the meeting by Alex- 
ander Kramer, pressroom superin- 


Scott Howe Bowen 
Returns to Radio 


Scott Howe Bowen, pioneer in 
spot broadcasting, has been ap- 
pointed consultant of the Associated 
Broadcasters of New York, after a 
two year retirement. 

Associated Broadcasters receive 
programs from WINS, Hearst sta- 
tion in New York. WIBX, Utica, 
owned by Mr. Bowen, is included in 
the hookup. 


Shifts Cc oont Outlets 


Columbia Broadcasting System is 
replacing its Los Angeles and San 
Francisco outlets, effective Jan. 1, 
as the next step in the widespread 
shakeup involving all three major 
networks. KNX, 50,000 watts, will 
supplant KHJ in Los Angeles, and 
KSFO will take the place of KFRC, 
San Francisco. Both will be CBS 
owned and operated. 


Voigt to Rickerd 
The newly organized Voigt-Pros’t 
Brewing Co., Detroit, has placed its 
advertising with C. E. Rickerd Adver- 


tendent of the Syracuse Post-Stand- 
ard and Fred Shafer, manager of the 
Chicago Tribune advertising serv- 
ice departments. 


Better Color Work 


“Though we have not been able 
to present real process color we 
have found a way to come close to 
it by mixing our inks,” Mr. Shafer 
told the mechanical experts. 

Color as first used, he pointed out, 
was chiefly confined to price empha- 
sis and attention value. Now the 
best use of color, he said, is in real- 
istic portrayal of products adver- 
tised. 

Development of a halftone process 
using a 75-line screen instead of Ben 
Day was described by Mr. Shafer. 
He said halftones give more solidity 


to reproduction while Ben Day tends 
to flatten out copy. However, Ben 
Day is still used “because there is 
nothing to compare with it for flash 
and color,” Mr. Shafer said. 

Mr. Kramer likewise acknowledged 
co-operation of agencies, artists and 
engravers who are “beginning to 
understand our mechanical prob- 
lems.” He pointed to considerable 
progress in the past year due to 
this joint attack. 

Explaining how run-of-paper color 
printing has improved, he cited an 
example of 11 pages of color printed 
in a 32-page paper, some of it close 
register, with excellent reproduc- 
tion. 

Two of the problems of color 
printing are floating register and 
side register out of alignment. The 


floating register was controlled by 
placing a compensating roller with- 
in easy reach of the tension men 
who would use it to slow down or 
pick up speed. Side register was 
controlled by placing a micrometer 
on the adjusting side of the com- 
pensating roll. 

He stressed the need of co-opera- 
tion on color work, with the busi- 
ness office notifying the mechanical 
departments as soon as possible so 
that they can go into a huddle on 
the problem. 


Catholic Poser Moves 


Catholic Herald-Citizen, Milwau- 
kee, Wis., has moved to larger quar- 
ters at 523 E. Wells St. Humphrey 
E. Desmond is general manager, and 
Walter J. Abel, advertising manager. 


Danziger Head of 


San Francisco Club 


Nathan Danziger, Golden State Co., 
has been elected president of San 
Francisco Advertising Club. Wilmot 
P Rogers, California Packing Cor- 
poration, was chosen vice-president; 
Jean Scott Frickelton, secretary, and 
Lou E. Townsend, Bank of America, 
treasurer. 

Florence Gardner, executive secre- 
tary, and Elliot M. Epsteen, attorney, 
continue in their respective offices. 


New Ohio Rule 


Use of women in outdoor beer and 
liquor advertisements was banned in 
Ohio when the state liquor board 
drafted a new regulation. The ruling 
will not affect newspaper and maga- 
zine advertisements. 


Take the 


'? 


“YOUR ADS LOOK SO MUCH Fm 
BIGGER ON A MAGAZINE 
PAGEJIM! 


hint. Introduce your advertising dollar to THIS 
WEEK, and give it both— 


MAGAZINE POWER: The visibility of an easy-to-hold 


page... the extra sales-appeal of rich magazine color... 
the reader interest and long life of top-notch magazine 


politan families ... AND— 


tising Agency, Detroit. 


NEW YORK: 420 Lexington Avenue 


UNITED NEWSPAPERS 


CHICAGO: 360 North Michigan Avenue 


MAGAZINE 


entertainment ... the mass coverage of 4,500,000 metro- 


DETROIT: General Motors Building SAN FRANCI@Push 
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ADVERTISING AGE 


Never Ridden 
on Train? Copy 
Aimed ait Youth 


Kansas City, May 28.—With a sur- 
vey showing a “surprising percent- 
age” of youths have never ridden on 
a railroad train, the St. Louis-San 
Francisco Railway has launched a 
newspaper campaign directed to the 
“Automobile Generation.” 

Line drawings of high-school age 
youngsters are flanked with copy 
urging travel by train to scenic cen- 
ters during vacation time. The “lux- 
ury” motif is stressed. 

The agency is R. J. Potts & Co., 
Kansas City. 


Mead Promoted 


Carl K. Mead has been appointed to 
supervise sale of all plastic products 
made by General Electric Company. 
The plastics division, formerly at 
Pittsfield, Mass., has been moved to 
Bridgeport, where it will be operated 
under the merchandise department. 
Mr. Mead has been with G-E for 27 
years. 


“Homefinder” Bows 


in New York Area 


The Homefinder, quarterly maga- 
zine devoted to problems of pros- 
pective home buyers, has made its 
appearance in metropolitan New 
York newstands. 


It is published by Homefinder 
Corporation, associated with Bill 
Brothers Publishing Corporation. 


New York Women 


Re-elect Rita Otway 


Miss Rita Otway, New York Edison 
Co., was re-elected president of the 
Advertising Women of New York, 
Inc. Other officers are Louise Wharff 
Rogers, vice-president; Dorothy 
Noyes, treasurer; Helen Hayes Peffer, 
corresponding secretary, and Chris- 
tine Schlicker, recording secretary. 

New directors are Barbara Dor- 
othy Unger, Ida Clarke, Cara Haskell 
Vorce, and Miss Rogers. 


Hodges Joins Meeker 


Joseph C. Hodges has joined 
Meeker Co., Inc., Joplin, Mo., as man- 
ager of advertising leather, specialty 
and sign division. He was formerly 
secretary of Advertising Metal Sign 
and Display Manufacturers Associa- 
tion, Chicago. 


Williamson Elected 
by Rochester Club 


Milton C, Williamson, advertising 
manager of Bausch & Lomb Optical 
Co., was elected president of the 
Rochester, N. Y., Advertising Club. 
Other officers are Joseph J. Myler, 
first vice-president; Clarence M. Gif- 
ford, second vice-president; William 
H. Ewell, treasurer. 

Directors for two years are Gunnar 
O. Wiig, Herbert J. Benzoni and War- 
ren W. Allen. 


Perea to Scholl 


A. Herbert Peron, formerly 
Chicago Herald and Examiner, 
been appointed director of advertis- 
ing of Dr. Scholl’s Foot Comfort 
Shops, Inc., Chicago. Newspapers 
and direct mail will be used in a 
new campaign. 


with 


“IT'S NO USE-WE CANT COVER 
OUR BIG-CITY MARKETS | 
WITHOUT NEWSPAPERS.” 


NEWSPAPER SALES PUNCH: The local power of 21 key 
newspapers ... averaging 1 in every 2% families in their 
busy cities; 1 in every 3! in their trading areas... influenc- 
ing their cities’ purchases as only the family newspaper 
can... winning the cooperation of the local dealers, who 
read, respect and use these papers themselves. 


And this costs you just 4¢ per family for a full color page! 
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NEW DUTIES 


T. W. Bailey 


MORRELL SEEKS 
CO-ORDINATION 
IN NEW LINE-UP 


Ottumwa, Ia., May 28.—John Mor- 
rell & Co., meat packers, have an- 
nounced organization of a Savory 
Foods Division to exercise national 
supervision over canned meats, 
Prido shortening and Red Heart dog 
food. According to J. C. Stentz, di- 
rector of sales for the company, the 
new division will be headed by T. 
W. Bailey, who has been manager 
of the canned foods department of 
the main plant here. 

The personnel of the division will 
include J. R. Hinsey, Prido sales 
manager, as assistant general man- 
ager here. At the company’s Sioux 
Falls, S. Dak. plant, E. F. Paxson 
and B. J. Libert, departmental man- 
agers, will assist Mr. Bailey, as will 
C. W. Phipps at the Topeka plant. 

The creation of the Savory Foods 
Division represents a drastic 
change in the sales policy of the 
company, necessitated by the sensa- 
tional success of Red Heart dog 
food, which has skyrocketed, in less 
than three years, to a leading seller 
in the quality field. Plans include 
a complete revamping of the na- 
tional sales structure to secure 
closer sales co-ordination. 

Mr. Bailey has been in charge of 
Red Heart dog food sales since the 
product was first put on the market. 
One of the key factors in the suc- 
cess of the line has been the idea of 
the diversified diet for dogs, featur- 
ing beef, fish, and cheese flavor. Red 
Heart has been extended to include 
a dry dog food, which was an- 
nounced this month in Comic Weekly. 
Henri, Hurst & McDonald, Inc., of 
Chicago, is the agency. 


Ever Ready Label 


Sponsors Contest 


Ever Ready Label Corporation, 
New York, will award $150 in cash 
for the best advertising design for 
the outside back cover of the classi- 
fied telephone directory, which has 
carried the firm’s advertisement for 
the past eight issues. 

The contest closes June 25. Sec- 
ond prize is $50 and third prize, $25. 
Ten prizes of $10, and ten prizes of 
$5, will also be given. 

Judges will be Herbert A. Vance, 
Reuben H. Donnelley Corporation; 
Lee Tracy, advertising counsel; H. 
L. Hamilton, Western Union adver- 
tising manager; Wellington Powell, 
New York Telephone Co.; J. H. But- 
ler, Railway Express Agency, and 
Sidney Hollaender, president of Ever 
Ready Label. 


McKelvey Names Harris 


Ralph Harris has joined G. M. 
McKelvey Company, Youngstown, 
Ohio, in a newly created post, sales 
promotion manager. He was for- 
merly head of the sales promotion 
consulting staff, E. H. Scull Co. re- 
tail management counsellors, New 
York, and publicity group director 
of Retail Research Association, New 
York. 
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sect Acne ee and box company in Indianapolis. He tion activities. , tising solicitor, and later as adver- Mrs. G. M. Milligan Dies 
work brought him in contact. perverse pen} REE ao Cremation was made here. Serv-| 3. manager. A son, Humphrey Jersey City, N. J., May 26—M 
Funeral services were held at joined the Pierson Syndicate in|, pire ; : : Park Sat tising manager. A son, im] } Jersey ity, N. J., May <£0.-——.Ars. 
re s ‘ at |- ; ices were held in Highland Park Sat- — Bradley. assistant advertising| Gilbert McKie Milligs 43. of Short 
Lawrence. Micl todav \ wide Mexico, and then was sales manager a es ; ake place ati’ radiey, assista ‘ Sing | Gilbert McWKle Milligan, 40, ehort 
sawrence, Mich., today. A Widow,)°" 2 shee ; /urday, and burial will take place a anager of the Times. survives Hills, N. J., former executive ; 
Mrs. Winona Nelson, and three chil-| Of the El Paso Milling Company at | a later date at Chautauqua, N. Y. —— © vielen ‘0 a vs ay ler vi 1“ vel j 0 
: El Paso. Texas ‘ieee ~— | sistant in the advertising department 
dren survive. 4 ae . ae . a 


John T Collins Dies Jot L. Bamberger & Co., Newark, died 


| here after a short illness. 


Death Claims Cromie, 


Continental Can R. E. Clark, Former “Wannenver Gun” Head). "er tent Oe a 
° lins, 75, treasurer of the Flushing 
Loses Sales Manager Publisher, Succumbs Victoria, B. C., May 26.—Robert|}Eyening Journal Publishing Com- _Lockard Breezes 

New York, May 26.—Thaddeus G. Los Angeles, Calif., May 25. =a PMheesg 49, owner of the Vancouver| pany, publisher of the North Shore | in Club Election 
Searle, since 1929 general sales|ert Eliot Clark, one-time publisher | Sun, died suddenly here of heart Journal, died of heart disease. Ray Lockard, Periodical Publish. 
manager of the Continental Can of the now extinct Big Ten Weekly trouble. He had just returned from He was an accountant until 1900,| o.. Service Bureau, was elected pres- 
Company, died here last week. He|and American Ping Pong, and presi-|a trip to the Orient. when he became confidential assistant | jqgent of the Advertising Club of 
was 52 years old. dent of the Clark Subscription| Mr. Cromie was associated with a|/to Thomas H. Todd, publisher of the| Kansas City without opposition May 

He was vice-president of the Can-| Agency, died here. He was 44 years| contracting firm for ten years, until] Long Island Star in Long Island City.| 25, Charles D. Greason having with- 
ning Machine Supplies Association of | old. /1919, when he entered the publishing} He assumed direction of that paper} drawn. 
Chicago, in which he at one time In 1915 Mr. Clark founded his sub-| business and consolidated the Van-| several years later, leaving in 1921 Royal R. Jones, Jones & Co., was 
served as a director, and was a mem-| scription agency. In 1926 and 1927|couver News-Advertiser and the|to become business manager of the elected first vice-president; Chlo 
ber of the advertising committee of|he published the Big Ten Weekly,| World with the Sun. He leaves a Long Island Press at Jamaica. Peterson, Business Men's Assurance 
the National Canners Association. He|a magazine dealing with college| widow, four sons, and a daughter. — ol eel et tere og ge 
had been with Continental Can Com-! sports. His second venture in pub- P. J. Salter, formerly comptroller ating cw : Pati ca aegd 
pany since 1915, when he became = | olitne was American Ping Pong, a|of the Sun Publishing Company, has F. H. Hazel Taken | tary, and Ben H. Henthorn, Kansas 


3 Pas " | City College of Commerce, treasurer. 
Denver, Colo., May 26.—Frank H New me athe of the board are C. R. 
Hazel, 52, advertising salesman on Haldeman, Bermingham & Prosser 
the Denver News, died in a hospital | Co.: F. E. Kinkead. Grimes-Joyce 
here of a heart attack. Before com- | Printing Co., and Guy H. Perrin, Per. 
ing to Denver, he had been employed | rin Typographers 
on newspapers in St. Louis and Kan- ee 


sas City, and in California. ie htboune i in Naan York 
a | W. McK. Lightbowne has joined 
Gottlieb Succumbs Electro-Acoustic Products Company 


eat Deg. ae f , as New York representative. He was 
Brooklyn, N. Y., May 25.—Zoltan| formerly with Cleveland B. Chase 


iottlieb, 32, advertising manager Of|Company and Visomatic Systems, 
the Doughnut Corporation of Amer-| Inc. 

ica for the past six years, died in 
New York of coronary micardosis. 


Montclair Man Succumbs 

Montelair, N. J., May 25.—George 
Carleton Strieder, 26, member of the 
advertising department of the Mont- 
clair Times was fatally injured in an 
automobile accident. 


William Joseph Dies 
Houston, “Tex., May 25.—William 
Joseph, 73, advertising director of 
the Houston Chronicle, died at his 
home here May 12. He had been ill | 
for about two weeks. Mr. Joseph 


was a native of Posen, Germany, and ST Newspaper 


came to this country as a young man. 


Canby, Buscutive of in O Mi AHA 


Golf Goods Firm, Dies | for over 20 years in 
Dayton, 0., May 25.—Edward Can- | @ CIRCULATION 
by, 85, vice-president and advertising | @ ADVERTISING 
™ manager of Crawford, McGregor and | @ NEWS FEATURES 


; Canby Company, golf equipment, and | 
2 ; associated with that firm since 1886, | 
Es F died at his bome here. ma a us “hela 


. Of Course the Monitor Tells «ss eee MT 
si How to Bake a Cake 


tee 


NCW... timely 


— Like other well-ordered daily newspapers, The Christian Science Monitor . STOCK PHOTOGRAPHS 
publishes good recipes. Up-to-the-minute fashions, too. Its Women’s wn Ready-to-use “Reserve Hlustra- 
. : - tions” submitted 10 days approval 
Pages are authoritative, as well as useful. _ by mail from world’s largest file. 
2 _ Cost only 810 each. Model releases 
* : ; > : protect you 
a Most important, the Monitor’s news and editorial contents have the : 4 
: complete confidence of the men and the women who read this newspaper. * UNDERWOOD & UNDERWOOD 
cin 4 NEW Y : 
They have faith in Monitor advertisements, too, and it’s their custom katt nee astee 


to “say it with purchases!” 


<<. THE 
4 = 2 C H R | ST | AN S .; | kK N C E M Q N ] T () R Scles-producing Booklets, Folders, 


Inserts, Calendars, Window 


Displays, Counter Cards, and 
Published by The Christian Science Publishing Society, Boston, Massachusetts Complete Direct Mail — 


BRANCH OFFICES: New York, eat Detroit, St. Louis, Kansas City, San Francisco, 
Los Angeles, Seattle, Miami . . . . London, Paris, Geneva 


® | A DAILY NEWSPAPER FOR ALL THE FAMILY | [itccplneitiQttt leet 
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ADVERTISING AGE 


4nd pret;{ 
‘round as usun the 


Color! Motion! Attention! And Consumer Action! Spectacular electric 
signs provide all four. Color—through the use of neon and colored lamps. 
Motion—through the use of flashing effects. Attention — because of this 
self-ssame color and motion, abetted at times by the addition of a clock. 
And Consumer Action — because Spectaculars drive home your message 
to a city's buying population—continuously—while that buying population 
is on the buying path! These are the facts that determined Kahn's to join 
Cincinnati's Spectacular advertisers. And these are the facts that invite 
your consideration if you are interested in reaching the buying populations 


of your metropolitan markets—while they are on the buying path! Why 


not let us send you all the facts on this profitable advertising medium? 


FEDERAL ELECTRIC COMPANY, INC. 


CLAUDE NEON FEDERAL COMPANY 
22S North Michigan Avenue, Chicago, Illinois 


BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 
LOUISVILLE MILWAUKEE MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. PAUL 


FEDERAL BRILLIANT CO., St. Louis and Kansas City, Mo. 
CLAUDE NEON FEDERAL CO. SOUTHWEST, Oklahoma City, Okla.; Tulsa, Okla.; Wichita, Kansas 


Subsidiaries: 
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They have Screamed with Rage...: a 


Courtesy of 
The Cincinnati Post 
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SOCIAL SECURITY 
IS CALLED HELP 


vertising, to be permanently helpful, 
must be sincere and truthful. 
Twenty-four insurance companies 
spent $2,554,671 for magazine adver- 
tising in 1935, compared with an in- 
vestment of $149,069 in 1916, he said. 


HOLCOMBE CRITICIZES 
FOR INSURANCE INSURANCE ADVERTISING 


London, Ont., May 25.—-Some blunt 
criticism of current life insurance 


Agency Man. Quotes Experi- copy was expressed by J. Marshall 
‘ 


ance Sales Research Bureau, Hart- | 


ence of English Firms 


Annapolis, Md., May 25.—The So- 
cial Security Act will increase, 
rather than contract, the market for 
life insurance, S. S. Larmon, vice- 
president of Young & Rubicam, New 
York agency, told the mid-year con- 
ference of the Insurance Advertising 
Conference which was held here 
Friday and Saturday. 

Mr. Larmon said that a question- 
naire mailed to 5,000 members of the 
American Legion revealed that 87.2 
per cent carried insurance, of which 
the famous Government war risk in- 
surance represented but 24.6 per 
cent. The government insurance 
plan, he inferred, educated the vet- 
erans to the value of life insurance. 

“Social insurance,” said Mr. Lar- 
mon, “has been in existence in Ger- 
many since 1889, and in Great Brit- 
ain since 1911. Since Hitler came 
into power nothing factual has come 
out of the Reich as to the workings 
of social insurance. Advices from 
Germany indicate that private insur- 
ance companies are doing a better 
business. 


Effect in England 


“A more pertinent comparison can 
be drawn in Great Britain. Roderic 
Olzendam, research director, social 
insurance division, Metropolitan Life 
Insurance Company, who spent many 
months in Germany and in Great 
Britain studying the workings of 
their respective social insurance 
plans, said that, as a result of de- 
tailed knowledge, he found it safe 
to make only the most general re- 
marks about the effects of social in- 
surance on private thrift habits. 

“*As far as undermining thrifti- 
ness,’ Mr. Olzendam said, speaking 
of Britain, ‘it is interesting to know 
that since the establishment and ex- 
pansion of the social security system 
in the United Kingdom, there has 
been a steady growth in the amount 
of savings on deposit and a healthy 
increase in both the number of per- 
sons covered for insurance of all 
kinds by private companies and the 
amount of coverage for each. I don’t 
say that British Social Insurance has 
encouraged thrift nor do I say that 
it has destroyed the savings habits 
of the British people. I simply say 
that there is nothing in any of the 
statistical records to show that the 
establishment of social insurance in 
England has had any adverse effect 
upon British life insurance com- 
panies. From all that I can gather, 
social insurance, life insurance and 
savings institutions are living to- 
gether quite happily in the United 
Kingdom.’ 

“It is my belief that the Social 
Security Act does not limit or re- 
strict your market for life insurance, 
but that it may, on the other hand, 
offer a real stimulus to it. And here 
advertising may play its part.” 


Job of Advertising 


Mr. Larmon said that insurance 
advertising is now given the dual 
task of selling more insurance and 
translating insurance, as an institu- 
tion, to the public, “for public opin- 
ion can and does control legislative 
action.” 

Mr. Larmon said that life insur- 
ance in this country has not been 
without its detractors. He quoted 
Edward Berman as saying, in a re- 
cent book on insurance, that it is 
time insurance companies tell the 
public something about the cost of 
protection. Mr. Berman was espe- 
cially critical of charges for so-called 
“industrial insurance,” under which 
“that portion of the population pos- 
sessing the least income is compelled 
to pay the highest cost.” 

These implications, Mr. Larmon 
said, should be cleared up, since ad- 


ford, Conn., in an address before the | 
annual convention of the Advertising | 


| 


too much on “the President’s 89th 
birthday” as a sales stimulant. 


The insurance expert said that the | 


crying need of both advertising and 
insurance men is for better prepara- 
tion, based on needs of the individual 
prospect. 

“Advertising may be able to create 
a mass impression which is favor- 
able,” he said, “but when the insur- 
ance salesman actually goes to work 
on the prospect, glittering generali- 
ties must be dropped in favor of 


Holcombe, Jr., manager, Life Insur-| specific facts.” 


Whitaker Transferred 


Mr. Holcombe asserted that very |ferred to the Eastern advertising 
little insurance advertising presents | staff of McCall's, after seven years in 
the proper story properly, depending | the Chicago office. 


| 
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| 
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| 
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Mathis Succeeds 
LeVally at Hearst 


J. C. Mathis, formerly with Cro- 
well Publishing Co., has been ap- 
pointed Western representative of 
Town & Country and House Beauti- 
ful, succeeding Norman W. LeVally. 

Mr. LeVally has joined the adver- 
tising department of Frigidaire Cor- 
poration, Dayton, O. 


O’Reilly with Moon 
Frank R. O'Reilly has been ap- 
pointed production manager of 


| Byron G. Moon Co., New York. He 
|was recently with Alfred Rooney 


Company, and previously with Paul 
Ralph H. Whitaker has been trans- 


Cornell Company and J. Walter 


Thompson Company. He _ succeeds 


Walter A. Bonvie, who has joined 


General Foods Corporation. 


Evans to Erwin, Wasey 


Edward Evans has joined the copy 
staff of Erwin, Wasey & Co., New 
York. He was formerly with Mc. 
Cann-Erickson, Inc., Gulf Refining 
Company and American Institute of 
Food Distribution. 


Huber Adds Four 


Kodicon Products Co., medicines: 
Worden Corporation, management 
engineers; Boston Candy Co., all of 
Boston, and Forrest Hills Hotel, 
Franconia, N. H., have appointed 
Huber and Creeden, Boston. 


Flanagin Promoted 


N. C. Planagin, advertising man. 
ager of Lumbermens Mutual Casu- 
alty Co., Chicago, has been elected 
assistant secretary. 
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Listerine’s 
Bridesmaid 


Copy Is Back 


St. Louis, Mo., May 27.—After 
dallying in many diverting by-paths, 
Lambert Pharmacal Company has 
wholeheartedly dropped all diffusion 
of effort in favor of enthusiastic con- 
eentration on the theme which first 
made maidens of marriageable years 
wonder if there really could be a 
reason. 

Not only has the company resur- 


rected the advertisement which is | 


believed to have set a new high in 
effectiveness of Listerine copy— 
“Often 


bride”’—but it is telling the same 
fundamental story in some of the 
newer techniques. 

The headline is being used again 
in “comic” copy, the same illustra- 
tion being reduced in size to form 
the final panel of the story of the 
girl who should have been married 
long ago, but—. Many of the sad 
details are related. 


Uses Happy Ending 


Just to show, however, that it 
doesn’t possess a one-track mind, 
Lambert has also put a happy end-| 
ing in some of its comic copy. It} 
seems that even if your best friend 
won't tell you, Gertie had a brother 
who did break the news and she 
practically got engaged the next 


a bridesmaid but never a| day. 


Spend 2 Million on 


National Cotton Week 


Cotton-Textile Institute, Inc., New 
York, estimates an advertising ex- 
penditure of $2,000,000 in special 
newspaper and radio advertising dur- 
ing National Cotton Week, June 1-6. 

Soap, washing and sewing machine 
manufacturers will emphasize use, 
practicability, and washability of 


cottons during the week. 


Speidell Now President 


Frank K. Speidell has been ap- 
pointed president of Audio Produc- 
tions, Inc., succeeding William A. 
Bach, who becomes managing direc- 
tor of Western Electric Co. Ltd. 
London. 
sociated with Audio 
since its start three years ago. 


Mr. Speidell has been as- 


LEFT-HAND PAGE 
IS CLEARLY BEST, 
SAYS NEW BOOK 


Analysis of 4,000,000 Cou- 
pons Tells Story 


New York, May 28.—Evidence that 
the left-hand page is more effective 


Productions | han the right is termed “incontro- 


vertible” in “Four Million Inquiries 
from Magazine Advertising,’ a new 
book to be issued June 16 by the 
Columbia University Press. Equally 
interesting is the statement that 
color may either stimulate or kill in- 
terest in the advertised product, ac- 
cording to the skill with which it is 
handled. 

The new study was prepared by 
H. J. Rudolph, under the supervision 
of Prof. H. K. Nixon, of the Colum- 
bia School of Business, with co-oper- 
ation of a group of New York adver- 
tising agencies. Replies from 1,800 
magazine advertisements of such 
commodities as evaporated milk, a 
baking ingredient, coffee, a den- 
trifice, desserts and a laundry aid 
formed the basis for the survey. 

“The effect of position upon re- 
sults has been and still is one of the 
most controversial questions in ad- 
vertising,” said the report. 

“Many advertisers are so certain 
that the right-hand page is more 
effective that they regularly request 
this position. During the past decade 
the problem has become acute from 
the publisher’s standpoint, since he 
is continually faced with more de- 
mands for the right-hand position 
than he can supply. There are not 
enough right-hand pages to go 
around, so full-page advertisers 
usually get the preference. 


What Evidence Shows 


“An analysis of 2,055,181 replies 
from 873 magazine advertisements 
reveals a slight advantage in effec- 
tiveness which favors the left-hand 
page. Further selection eliminating 
the effect of size, color, offer, coupon, 
copy, illustration, and every other 
mechanical factor left 77 cases, in 
39 of which the left-hand member of 
the pair brought in more replies, 
and in 38 cases the right-hand mem- 
ber pulled more coupons. 

“In view of the extreme care 
which was exercised In this analysis 
of position, the evidence seems so 
significant and conclusive as to be 
incontrovertible. From every prac- 
tical standpoint there is little differ- 
ence between the two positions.” 

The study found that color pos- 
sessed undeniable attention value, 
but indicated that too much color 
detracts from the message itself, 
centering interest upon the mechan- 
ics of the advertising. The deduc- 
tion is that unless the organization 
handling the copy has demonstrated 
its skill in color advertising, it had 
best stick to black and white. 

A number of other interesting con- 
clusions were drawn. Weather, it is 
asserted, influences returns from 
keyed copy. Winter months, asso- 
ciated with leisure for reading, pull 
about 20 per cent more replies than 
warm weather. Rural folk have 
more time to browse through vari- 
ous kinds of publications and thus 
are more susceptible to advertising 
than’ some others. 


Common Interest Helps 


“The closer the circulation is 
bound together by a common inter- 
est which is related to the product 
advertised, the larger the volume of 
replies is likely to be,” said the 
study. “This tendency is exhibited 
clearly by Product H, a prepared 
dessert advertised extensively for 
children. The three periodicals go- 
ing to mothers who are interested in 
child care greatly outpull those cir- 
culating among women with more 
general interests.” 

Other things, being equal, the 
study said, the largest illustration 
will produce the most replies be- 
cause of most attention. This point 


was brought out so clearly in many 
cases that the report asserted that 
“it is doubtful if the true importance 
of illustration is generally recog- 
nized even today.” 

Headlines of medium length were 
found most effective, with the short 
line only slightly less so. A caption 
with two lines is usually most re- 
sultful, according to the survey and 
a definite decrease in effectiveness 
is found when its length runs past 
this size. On this general subject, the 
report said: 

“There is a rather consistent ten- 
dency for advertisements with smal] 
areas of copy to excel in effective 
ness. Advertisements with large 
masses of copy are decidedly in- 
ferior, at least as far as inquiry pro- 
ductiveness is concerned.” 

About 93 per cent of replies from 
the average advertisement will come 
in within six months, according to 
the study, and data based on 26 
weeks’ returns will not be far from 
the truth. 


Problem of Longevity 


The book asserts that replies from 
the average product tend to increase 
during the first few years of adver- 
tising, as it becomes more and more 
well known. Thereafter, however, 
“the product reaches a point where 
it is familiar to most people and 
from then on the yearly trend of re- 
plies is likely to be downward, un- 
less interrupted by some stimulating 
influence.” 

Mr. Rudolph discussed the pulling 
power of specific magazines, and 
went on to say that “the advertising 
profession is still where it was ten 
years ago in ability to forecast ac- 
curately what a given advertisement 
will do under a given set of circum- 
stances.” 

Anticipating a few brickbats, he 
continued hastily: 

“Many advertising people will 
challenge this statement, but re. 
peated investigations have shown 
that advertising practitioners are 
usually no better in judging effective 
advertisements than laymen. 

“When measured in terms of 
keyed response or actual, traceable 
sales, it is not uncommon for differ- 
ent advertisements to vary as much 
as 300 per cent in effectiveness.” 


One- Fourth of 
Farm Coupons 
Become Orders 


Chicago, May 28.—With a combina- 
tion direct sales and prestige adver- 
tising outline, Country Life Insur- 
ance Company, an affiliate of the 
Illinois Agricultural Association, 
has pointed a campaign toward July 
31, seeking to realize a goal of $100,- 
000,000 insurance in force. 

Copy is being carried in the 
Prairie Farmer, and tri-weekly pro- 
grams are being given over station 
WLS, Chicago. In addition, posters 
on major highways and copy in key 
downstate county newspapers are be 
ing used. 

“Country Life,” the campaign copy 
says, “has broken all records as 
to growth, economies and low mor- 
tality experience. If this goal is 
reached, Country Life will have ac- 
complished in seven and one-half 
years what no other company has 
been able to do in less than 15 
years.” 

John Tracy, advertising manager, 
reported that sales from coupon re- 
turns has shown better than 25 per 
cent sales results. 


James Lytle Joins 


Merchandise Mart 


James A. Lytle, formerly with 
Burdette Manufacturing Co., Chi- 
cago, has been appointed sales man- 
ager of the Merchandise Mart, Chi- 
cago. 

G. E. Carter, Joseph N. Stewart, 
and W. E. Padden have joined the 
Mart sales staff. 


Stowell to U. E. F. 


L. C. Stowell has resigned as presi- 
dent of Dictaphone Corporation, New 
York, to become vice-president of 
Underwood Elliott Fisher Co., New 
York. Mr. Stowell was also elected 
a director of the company and mem- 


ber of the finance committee. 
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More Information forConsumers 


Quality products, identified 
brand, and made familiar to the 
public through advertising and use, 
represent the most _ satisfactory 
merchandise for the average con- 
sumer, who is not equipped to make 
a technical and scientific analysis of 
product characteristics. However, 
consumers are being taught to be 
mere curious regarding quality in 
merchandise, and to question state- 
ments made in advertising about the 
goods they buy. 

Because of this situation, and 
likewise the charge made by profes- 
sional organizations serving con- 
sumers that advertised products do 
not always give as good values as 
some others, the movement which 
has been started for the develop- 
ment of more factual information 
concerning goods sold at retail is 
one which has great possibilities for 
development. Advertisers should 
welcome the opportunity to demon- 
strate the quality which they put 
into their products. 

A description of the work which 
leading department stores, such as 
Marshall Field & Co. in Chicago and 
Kaufmann’s Department Stores, Inc., 
in Pittsburgh, are doing to provide 
more facts about merchandise for 
the benefit of consumers was pub- 
lished in the May 25 issue of ApDvEr- 
TISING AGE. Similar educational ef- 
forts are being carried on by House- 
hold Finance Corporation. All of 
them represent an intelligent ap- 
proach to a real problem. 

Products which win consumer ac- 
ceptance through advertising must 
justify that preference through sat- 


by | isfaction in use. 


Since the adver- 
tiser has a greater stake than any 
other purveyor of merchandise in 
the development and maintenance 
of standards, and in the assurance 
of uniformity of quality, he is in an 
ideal position to capitalize the 
growing interest of consumers in 
specific information regarding his 
products. He can provide labels 
which are more detailed as to the 
characteristics of the product, and 
he can likewise co-operate with his 
distributors and dealers in furnish- 
ing educational materia! for distri- 
bution to users. The very fact that 
he makes available such information 
is bound to be impressive to con- 
sumers, as a further earnest of his 
confidence in the high quality of the 
goods which he manufactures. 

Product information in consider- 
able detail is not ordinarily required 
for convenience items selling at a 
low price and consumed constantly. 
The consumer makes his choice read- 
ily on the basis of actual experience 
without more than a nominal invest- 
ment required for test. But in the 
case of larger products, represent- 
ing a considerable outlay, and not 
replaced except at longer intervals, 
the more facts the consumer is 
given, the greater confidence he or 
she will have in the quality of the 
product. 

Providing more information for 
consumer use will enable manufac- 
turers to work to better advantage 
with their distributing organizations 
in educating the consumer to recog- 
nition of practical standards of 
quality. 


Advertising and Showmanship 


It is not the radio advertiser 
alone who today must go in for 
showmanship on a big scale. No 
matter what the methods used may 
be, a flair for showmanship, which 
dramatizes the things in which the 
public is interested, will lend new 
punch and attractiveness to any ad- 
vertising campaign. 

Nor is there any good reason why 
advertisers in the _ transportation 
field should have a corner on show- 
manship. The automotive industry 
has long had a well-deserved repu- 
tation for getting the most out of 
what it has had to offer, by putting 
on a good show, in which the prod- 
uct has been successfully glorified. 
The advent of the Queen Mary, 
whose initial trip across the Atlan- 
tic has attracted world-wide atten- 
tion, has given the Cunard White 
Star Line a chance to capitalize, 


through clever showmanship, the 
tremendous interest of the public in 
this voyage. Co-operation with other 
advertisers desiring to tie in with 
the arrival of the Queen Mary has 
been a conspicuous part of the pro- 
gram. And the Burlington Railway, 
pioneer in the field of streamlined, 
light-weight, high-speed train serv- 
ice, captured the attention of Chi- 
cago and the Middle West last week 
with its display of showmanship in 
celebrating the completion of the 
first million miles of Zephyr train 
service. 

Advertisers in all lines have a 
chance to give their products new 
attractions to the public by intelli- 
gent showmanship. It means watch- 
ing for occasions, keeping fully 
aware of the trend of the public in- 
terest, and then seizing the oppor- 
tunity when it presents itself. 


CREATING NEW, STRONGER DESIRES 
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Here are three new industrial activities that will help keep the depression on the run. 


—Chicago Tribune 


Voice of the Advertiser 


One Criminologist 
Beams on Another 

To the Editor: Our congratula- 
tions to Colgate-Palmolive-Peet for 
bringing about the capture of the 
kidnapper of Mrs. Stoll through 
their Gang Busters broadcast, noted 
in ADVERTISING AGE, 

It was with keen judgment that 
they selected this type of entertain- 
ment to appeal to the masculine 
taste and through it recognized the 
opportunity to render a public serv- 
ice. 

Since 1931 the magazines of The 
Detective Group, True Detective 
Mysteries and Master Detective, have 
carried a Line-Up of wanted crim- 
inals and to date have been re- 
sponsible for the capture of 133 
major fugitives including such well 
known public enemies as Fred 
Burke, Bill Bailey and “Pretty Boy” 
Floyd. 

We are glad to have Colgate- 
Palmolive-Peet join with us in our 
criminal-catching efforts and wish 
them continued success. 


W. E. Terry, 


Adv. Megr., The Detective Group, 
Macfadden Publications, Inc. 
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Says Regulation 
Isn't Yet Perfect 


To the Editor: Advertising Fed- 
eration of America opposes govern- 
ment regulation of advertising as a 
policy. Yet, its May 24 broadcast 
plays up the first laws passed in the 
state of New York to protect con- 
sumers against fraudulent advertis- 
ing. Is the continuity writer slip- 
ping or is somebody inconsistent? 

The story was told of the 25-cent 
sewing machine advertising racket, 
the advertiser sending a cambric 
needle. Less than 24 hours later 
the same air waves carried a 25-cent 
handwriting analysis racket, the ad- 
vertiser sending material in the 
form of a printed letter of still less 
value. Apparently you cannot call 
a needle a sewing machine but you 
can call a handwriting form letter 
legitimate. 

Our better business bureaus have 
always done good work in stopping 
fraudulent advertising among the 
little fellows but the heads of the 


bureaus apparently believe that we 
will be troubled with indigestion un- 
less we smoke Camels and that we 
will have throat trouble unless we 
smoke Luckies. The bureaus ap- 
parently also believe that aspirin 
does not affect the heart, that the 
Ford V-8 averages 22 miles to the 
gallon and that Milwaukee beer con- 
tains all the vitamins from A to Z. 

Unfortunately the better business 
bureaus also believed that a certain 
Akron tire was blow-out proof but 
here the government had to step in 
and stop the misrepresentation, just 
as the state of New York had to step 
in some years ago and pass a law 
against fraudulent advertising. It 
is my honest conviction that unless 
the Advertising Federation and the 
better business bureaus start to 
clean up the fraudulent advertising 
done by our heavier advertisers, we 
will have government regulation 
whether we want it or not. If the 
hokum had been kept out of present 
day advertising on impulse purchase 
products, we wouldn’t need an ad- 
vertising campaign to sell people 
on advertising. 

HARM WHITE, 


Carpenter Advertising Co., 
Cleveland. 


7" v F 


Happy Person 
To the Editor: On behalf of the 
Women’s Advertising Club, I want 
to thank you for the appreciation of 
Josephine Snapp which you _ pub- 
lished in this week’s ADVERTISING 
AGE, 
She was such a happy person that 
this is the sort of appreciation she 
would have liked for others. 


GEORGIA C. RAWSON, 


President, Women’s Advertising 
Club of Chicago. 


vgvey¥ 


Post Graduate 
Work at Joliet 


To the Editor: I am in receipt of 
the package which contained several 
copies of the ADVERTISING AGE which 
you forwarded in compliance with 
my request of May 15. 

I extend to you my own thanks 
and the thanks of the four thou- 
sand men here who will reap the 
benefit of this contribution. We are 


conducting a correspondence course 
in advertising here at the prison 
and these magazines will aid greatl, 
in assisting the men who are jin- 
terested in this course. 
E. GREY WININGER, 
Chaplain, Lllinois State 
Penitentiary, Joliet, 


Telephotographs . 
for Advertising 


To the Editor: I read your very 
excellent story on telephotography, 
and I am sending you a_ booklet 
which describes the first experience 
with telephotography back in 1928 
When the Associated Press was 
considering telephotography, no one 
knew anything about it, so I sent 
them fifty copies of this booklet and 
when they had read them, they knew 
as much about it as I did—which 
was more than most people knew 
at that time. 

The moral of this letter and this 
booklet is that a good newspaper 
and advertising agency—and most 
important of all—an advertiser who 
was willing to do things first—made 
possible the first telephotographs for 
advertising purposes. 


WILIAM H. RANKIN, 


Pres., Wm. H. Ranklin Co., 
New York. 
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Public Is Loyal, 
Formidable Critic 


To the Editor: I was much inter. 
ested in your editorial on self-regula- 
tion of advertising copy. 

Our plans conform with a well-es- 
tablished trend toward self-regula- 
tion in advertising. Networks led the 
way in discarding accounts which 
might prove offensive. The majority 
of stations, advertising agencies, and 
transcription producers are rapidly 
following suit. 

Legislation or no legislation, radio 
is still responsible to its most loyal, 
yet most formidable critics, the pub- 
lic. Our listeners have demanded an 
ever-higher standard in  broadcast- 
ing. They would react quickly if we 
attempted to relax in our efforts. 


Leo FITZPATRICK, 


General Mgr., WJR, Detroit; presi- 
dent, National Assn. of Broadcasters. 
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Ambitious Postman 
To the Editor: My copy of Ap 
VERTISING AGE looks as if it had been 
used as a fly swatter after the post- 
man tries to cram it into our apart- 
ment mail box. If it were folded 
horizontally, he would have to leave 
it outside where the other maga- 
zines go. But he is an obstinate 
chap and is going to get it through 
the slot if it takes him the rest of 

his life—and it probably will. 
When I finally get it out, most of 
the news stories are beyond recogni- 

tion—and I need the news. 

Hawt Cote, 

San Francisco. 
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Voice of Salesman 

To the Editor: When ADVERTISING 
AcE was folded the natural way, it 
would fit in the space salesman’s 
portfolio. In common with others 
condemned to the endless quest for 
names on the dotted line, I carried 
a few copies around just to prove 
something to the space buyer once 
in a while. 

Not any more. The new fold 
makes a bundle that won’t fit any 
portfolio. So I had to give up the 
pastime of working for ADVERTISING 
AcE for nothing. 

Bruce VAN CLEAVE, 
National Broadcasting Co., 
Chicago. 
vv¥egy’ 


Smart Scene 

To the Editor: Quoting Chet 
Crank in Voice of the Advertiser of 
May 4: “A woman parking on the 
wrong side of the street isn’t neces 
sarily American.” 

Pardon me, but the illustration it 
question is the smart Americal 
scene, as Oldsmobile says. There 
are miles and miles of one-way 
streets in America, especially smart 
America. 

RapHaAeEtr. G. WoLrrF, 
Chicago. 
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WHITESTONE—$3,495 house sold to News reader 
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CO-OPERATIVE 
LIQUOR COPY IS 
CALLED ILLEGAL 


Administrator Says Violators 
Will Be Punished 


Washington, D. C., May 28.—Both 
advertising allowances and _ co-op- 
erative advertising are prohibited 
under the Federal Alcohol Adminis- 
tration Act, W. S. Alexander, admin- 
istrator, declared in a statement giv- 
ing an interpretation of the law on 
the question. 


“The Act provides that it is un- 
lawful, within the jurisdictional 
limitations outlined,” he said, “for a 
producer, importer, or wholesaler of 
alcoholic beverages to induce a re- 
tailer to purchase his products to 
the exclusion in whole or in part of 
products sold or offered for sale by 
other persons in interstate or for- 
eign commerce, by paying or credit- 


ing the retailer for any advertising, 
display or distributive service. 

“The Administration has construed 
this provision as not only covering 
payments to retailers for advertis- 
ing services, for space in show win- 
dows, for distributing pamphlets, or 
for advertising in their publications 
or house organs, but also as pro- 
hibiting the various forms of so- 
called co-operative advertising. 

“Under co-operative advertising, 
as is generally understood, the pro- 
ducer, importer, or wholesaler pays 
the retailer for all or a portion of the 
advertising placed by the retailer and 
appearing over his name. In some 
instances which have come to the 
Administration’s attention, full page 
advertisements have been inserted 
over the names of various retail 
drug chains, listing the products of 
a number of industry members who 
have shared in the expense of such 
advertising. 

“Regardless of whether or not the 
advertising service received by the 
industry member in these instances 
is commensurate with the amount 
paid therefor, it is the Administra- 
tion’s view that inducements of this 
nature involve clear violations of 
the Act, when the necessary inter- 
state aspects are present.” 

Administrator Alexander also 
stated that a number of cases 


of co-operative advertising is be- 
ing investigated and that in any in- 
stances in which violations are 
found to exist, appropriate penal- 
ties will be imposed upon those re- 
sponsible. 


Jordan Elected by 
Michigan Outdoor 


Michigan Outdoor Advertising As- 
sociation has elected H. P. Jordan, 
Sault Ste. Marie, president. Other 
officers chosen were J. Vandenberg, 
Holland, vice-president; Sam Cham- 
pion, Cass City, treasurer; L. A. 
Kremer, Detroit, secretary. 

J. T. Bailey, Benton Harbor, and 
Phil Slayton, Battle Creek, were 
named directors. A. J. Muhhland, 
Kalamazoo, was elected delegate to 
national convention. 


Gets Molasses Account 


Matteson-Fogarty-Jordan Co., Chi- 
cago, has been appointed by Oelerich 
& Berry Co., Chicago, manufacturer 
of molasses and syrup. Franz Oele- 
rich is advertising manager and 
Wendell Givler, account executive. 


Campbell Shifted 


Raymond Campbell, formerly Chi- 
cago representative for New York 
Daily Mirror, has been appointed 
Detroit representative with offices in 
General Motors Bldg. 
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*Purline = line rate x 1 billion dollars 


- Purchasing power of readers 


This great 
Los Angeles Times. 


You Can Blanket Los Angeles 


with ONE Newspaper 


audience of a single newspaper, is a 


group of buyers with $768,000,000 a year to spend. 


This newspaper is read by 7 out of every 10 
families in Los Angeles county earning $3,000 a 
year or more. 


Its Purline rate (cost per line per billion dollars 
of purchasing power) is only 65 cents. The Purline 


next most economical newspaper in 


Los Angeles is almost double this. 


For twenty consecutive years advertisers have re- 
garded this newspaper as the most powerful medium 
in Southern California. Today it is stronger than 
ever, (Its gain of 1,744,765 lines of advertising last 
year was the second highest in the nation.) 


result - securing medium is the 


Its full facilities for merchandising and market 
research in Southern California are at your com- 
mand. Write National Advertising Manager, The 
Times, Los Angeles. Or address Williams, Lawrence 
and Cresmer, 


New York, Chicago, Detroit, or 


San Francisco. 


Los Angeles Times 


One of the World’s Great Newspapers 


MAKES ADVERTISING CLAIMS COME TRUE 


ig 


If anyone should “ask your doctor" about the new certified milk being introduced 


by Brook Hill Farms in Milwaukee, he is 
knows something about it. 


likely to find that the physician really 


Every Milwaukee doctor is being sampled in behalf 


of the vapor-vacuum sealing method through a special carton. Klau-Van Pietersom- 
Dunlap Associates are in charge. 


Ford Motor, 
Encyclopedia 
on Boardwalk 


Atlantic City, N. J.. May 28.—Ford 
Motor Company and Encyclopedia 
Brittanica have joined the long list 
of advertisers displaying their wares 
in the “Show Window of the Na- 
tion” as June 1 and official opening 
of the summer recreation season 
loom. 

Ford, reopening on the Steel Pier, 
is using 20,000 square feet of space. 
In addition to a complete line of Ford 
and Lincoln cars, a model service 
station and Tony Sarg’s Illusion, 
“The Ford in the Clouds” have been 


by Walter Teague. 

Through ingenious use of tran- 
scriptions, long beloved in the radio 
field, the giant Underwood _type- 
writer in the Underwood-Elliott- 
Fisher exhibit .in the municipal audi- 


installed. The exhibit was designed | 


Ford O’Dell Chosen 


Erie President 


Ford E. O’Dell has been elected 
president of the Erie Advertising 
Club. The new staff takes office 
July 1. 

Other officers named are R. W. 
Hall, Hall Advertising Co., vice-presi- 
dent; Earl B. Brown, First National 
Bank, treasurer; Gordon S. Altman, 
The NuBone Co.; E. K. Hampel, 
Odin Stove Co., and Robert A. Hal- 
ler, Jacob Haller Co., governors. 


Lucey Promoted 


William F. Lucey, formerly secre- 
tary of Worcester, Mass., Post, has 
been named advertising director of 
that paper. 


The Underwood exhibit has been on 
the boardwalk for 20 years. 

Du Pont, which has been in evi- 
dence for 20 years or so, has ex- 


has given the decorators free hand. 
The Model Home of America, 
oe started out as a free educa- 


torium is being given vocal chords. | 


panded its space by one-third and | 


tional enterprise, but which had to | 


MAGIC WINGS 


charge ten cents admission in order | 


|/to dampen the ardor of the crowds 
somewhat, still has the price tag 
| clamped on. 

| The Heinz Ocean Pier, oldest of 
all Atlantic City exhibits, has in- 
| stalled an elaborately equipped kit- 
|chen for the edification of house- 
| wives. The pier will celebrate its 
| 47th birthday this year. 


| New York “Mirror” 


| Adds to Personnel 


New York Daily Mirror has added | 


to its advertising staff Cliff Shlegel 


;and Albert A. Bell, both formerly | 


|with New York Journal; William F. 
Luddy, formerly with Washington 
|Times; Joseph M. Connaughton, 


until recently with New York Times. | 


Henry Nyland, formerly with 
| Amos Parrish, New York, and The 
| Fair, Chicago, and Edward 


man, branch store advertising man- | 


|}ager for The Fair, Chicago, have 
| joined the promotion department of 
{the Mirror. 


Baskin Incorporates 
Gerald S. 
/}apolis, Minn., has incorporated with 
|Geraid S. Baskin as president and 
|treasurer. Dr. A. R. Root is first 
| vice-president; John S. Morrison, 
|second vice-president and legal ad- 
|visor; Ralph Robinson Gamble, Jr.. 
| secretary. 


Free- | 


Baskin Agency, Minne- | 


to Your 


SHIPMENTS 
2.500 Miles Overnight 


Your shipments by NATION- 
WIDE Air Express move from 
border-to-border and coast-to- 
coast — 2,500 miles overnight. 
The modern magic of Air Ex- 
press melts miles into minutes. 


ADVANTAGES OF 
NATION-WIDE AIR EXPRESS 


* Day and night service. 
* Prompt pick-up and special de- 
| livery at no extra ch _— 


| door-to-door. Alb 

* Fast co-ordinated service be- 
tween swift trains and planes. 

* Reaches 215 cities in the U. 5. 
and Canada and 32 Latin Amer- 
ican countries. 

* One organization—one respon- 
sibility. 

* Low, economical rates. 

For prompt service or information 

telephone any Railway Express office. 


AIR EXPRESS 


DIVISION 
Rattway Express AGENCY 
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if 


SANTE FE BOOKLET 


STEPS UP 


TO SELECTED LIST 


ingeniously reflects the average per- 


has been mailed to a selected list of 
30,000 travelers by Santa Fe System 
Lines for its Diesel-powered Super 
Chief. 


A special laid paper and a lavish 


ors used, recall the glare of the 
desert, while the Eve type provides 
a bold contrast which helps main- 
tain the illusion. 


pages, helps the reader recreate the 


Chicago, May 28.—A booklet which | named Grey Advertising Agency for 


son’s impression of the Southwest} and a new house organ. 
|}agency has 


Controlastic elastic yarn. 


use of yellow, among the three col-! 


A modernistic map, occupying five | 


Two for Grey ‘Heatter to Report 
| Political Meetings 


Essley Shirt Co., New York, has| 
Gabriel Heatter, news commenta- 


tor, will broadcast direct from the 
Convention hall every night during 
the two political conventions in June 
under sponsorship of Modern Indus- 
trial Bank, New York. 

He will broadcast from 
| publican convention in Cleveland 
|beginning June 9, and from the 
Democratic meeting in Philadelphia, 


a campaign to include general pub- 
lications, trade paper advertising 
The same 
selected by 
Akron, O., 


been 
Inc., 


also 
Andrews-Alderfer, 


the Re- 


Thompson to “Record” 


R. W. Thompson, formerly with 
Brewery Age, has been appointed | 
Midwestern representative for Manu- | 


June 23. 
facturers Record, Baltimore, Mda.| Hollingbery for Self 
His offices will be in Cleveland. 


| George P. Hollingbery, manager of 
| local advertising department of Chi- 


. cago Herald and Examiner, has re- 
WHIO Chooses Blair signed to form his own company, 


Remington New Head 
of Springfield Club 


Advertising Club of Springfield, 
Mass., has elected William B. Rem- 
ington, Remington Agency, presi- 
dent. 

J. A. Young was named first vice- 
president; Beatrice Latourneau, sec- 
ond vice-president; Ambrose Cote, 
secretary; A. H. Matthews, treas- 
urer; Mollie Sears, assistant secre- 
tary; John M. Fales, L. M. McShane, 
Fred D. Stirton, Mrs. Mary Knowles, 
Robert A. Hires, and Gerald M. 
Treat, directors. 


Jenssen to Farkas 


Albert R. Jenssen has become 
vice-president of Farkas Bros., Chi- 


swift passage from Chicago and re- 
call the historic spots threaded by 
the Chief and its speedy successor. 


Station WHIO, Dayton, O., has ap-| George P. Hollingbery Co., radio rep- 
pointed John Blair & Co., as national | resentative, 307 N. 
representative. ' Chicago. 


cago, direct mail specialists He 
Michigan Ave.,| was formerly advertising manager 
of Utility Supply Co. 


George J. Auer, who after a few months 

as assistant publisher of New York Eve- 

ning Journal, has been made vice- 
president. 


EASTERN RAILS 
FIGHT, EXPLOIT 
| NEW LOW RATES 


nt ; 
eo 7 Drive Launched as Court 
ice H 
Fight Pends 
W. 
2si- 
nal : . . 
an, New York, May 28.—In the face of 
el, a pending court challenge by most 
lal- Eastern railroads against the new 
two-cent per mile rate imposed by 
the Interstate Commerce Commis- 
sion, an extensive drive seeking new 
business on the theme of the reduc- 
ore: tion has been launched by individ- 
~ uals and groups. 


Coincidentally, the Pullman Com- 

pany has inaugurated a campaign 

= featuring removal of the surcharge 

Gud effective June 1 and tying in with 
the mileage rate reduction. 

While the Pullman and the rail- 
road rates campaigns are separate, 
copy for each includes both phases 
of the lessened costs of railroad 
travel and emphasizes “safety, speed 
and comfort of travel by train.” 


Uses 112 Papers 


Copy announcing “sweeping reduc- 

tions in rail fares beginning June 1” 

was carried by a list of 112 newspa- 

pers in cities of 100,000 and over be- 

tween Chicago and New York. In- 

sertions were from 600 to 1,200 lines, 

S with individual railroads supplement- 
\ ing the group advertisements. 


The group copy, signed by Eastern 
Railroads, was placed by the Caples 
, Company, New York, for the Trunk 
Line Central Passenger Association, 
whose members serve territory from 
shit Chicago east and north of Wash- 
ington. 
N- The association’s advertising is to 
ym be limited to the initial announce- 
1o- ment, while the individual railroads 
ht. are releasing new copy giving spe- 
4 cific rates in territory served by their 
uX- lines, 
es. 


The Pullman Company campaign 
includes space in 133 newspapers in 
cities of 100,000 population or more 


SS With black and white pages in June 
issues of Collier's, Saturday Evening | 
* Post and Time. | 
Figures on Savings 
— 
4 Newspaper copy used is 750 lines 
.. at varying intervals up to the effec- 
“ ‘ive date of the changes. Specific ex- 


amples of rate savings from various 


i 
i- boints are cited in the newspaper 


copy. The magazine advertisements 
Will use Chicago to New York rates 
ion 4S an example. 
ice. The Pullman copy also emphasizes 


the company’s safety record—‘more 


55 than 15 million passengers over 

seven billion passenger miles with- 
2UL a single passenger or employe 
latality.” Charles Daniel Frey Com- 
Dany is the agency. 


ney 
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It would require | 

-sene lamps like this to give 

the light supplied today by | 
~ one 100-watt Mazda Lamp. 
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if 


cople have gone up 


as the cost of light 
has come down 


OU can measure the ascending progress 

of mankind by the descending cost of 
light. The spark that was struck from rock 
and flint was the world’s most expensive 
light. Men fought to take it from their foes. 
It was warmth; it was safety; it was some- 
times life. 

The candle and the kerosene lamp spread 
progressively widening circles of light, but 
they too were luxuries. Only the rich could 
afford them in sufficient amount to conquer 
the dark. 

There came a day, however — after 
Edison’s genius had produced the incandes- 
cent lamp—when a new idea began to stir 
the business life of America—the idea that 
the way to big business is through lower 
prices; that people can go up and up if the 
cost of things can be kept going down. 
Progressive manufacturers caught the in- 
spiration of this idea. The makers of Mazda 
lamps caught it. They began making lamps 
in quantities; they set up research labora- 
tories; they began to ad- 
vertise. Every year more 
people learned about 
these new lamps, wanted 


them, and the sales in- 


creased. Every year of larger sales gave the 
sinews for more research and still more and 
mere production. 

With what result? In the past 15 years 
there have been 18 major price reductions. 
Lamps have cost less to buy and they have 
converted current into light more efficiently. 
Today, for example, the user of a 60-watt 
Mazda lamp receives 26 times as much light 
for his lamp dollar as he did in 1908. 

Inventive genius was necessary to write 
this record. Research, manufacturing skill 
and resource were necessary. And advertising 
was necessary. If there had been no advertis- 
ing, there would be less light per penny by 
far than America enjoys today. 

It has been the privilege of The Saturday 
Evening Post to offer American manufac- 
turers the great potentialities of people—and 
always more and more people—on the way 
up. Steadily, as the circulation of the Post 
has increased, the market for worthy prod- 
ucts like Mazda lamps has widened and 
their price has decreased. 

This is one chapter in 
the making of modern 
America— the chapter 


written in light. 


“PEOPLE ON THE WAY UP” 


THE SATURDAY EVENING POST 


‘*AN AMERICAN INSTITUTION ’’ 
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Gediman and Kerber 
Named by “Journal” 


H. James Gediman and Albert 
Kerber have been appointed asso- 
ciate managers of national advertis- 
ing of the New York Evening Jour- 
nal, 

Mr. Gediman was formerly man- 
ager of the plan department, Hearst 
International Advertising Service, 
while Mr. Kerber has been with the 
Journal for 17 years. 


Keely with Donahue 
J. Walter Keely, Jr., has joined 
Donahue Studios. New York, as sales 
representative. He was formerly 
with Hoedt Studios. 


Committee Names Austin 

Father’s Day Committee has named 
Alvin Austin, of Austin & Rossiter, 
New York, executive director of the 
1936 promotional campaign. 


CHARACTER 


American Lum- 
berman is a pub- 
lication with a 
definite charac- 
ter. 


Readers know 
they can rely on 
and trust this 


paper. 


American fiumberman 


431 So. Dearborn St. 
CHICAGO 


FOREIGN TRADE} 
IS ESSENTIAL TO 
HIGH STANDARDS 


Dye Explains NeW Policy of 
Reciprocity 


Chicago, May 27.—The United 
States must engage in foreign trade 
if the nation’s present standard of 
living is to continue, Dr. Alexander 
V. Dye, director of the Bureau of 
Foreign and Domestic Commerce, 
Department of Commerce, declared 
here last week. 

It is too early to judge the ef- 
fect of trade agreements negotiated 
by the Roosevelt administration 
with foreign nations, Dr. Dye told 
a meeting of 200 exporters, arranged 
by the Chicago Association of Com- 
merce for Foreign Trade Week. 

Of the 14 trade treaties, only one, 
with Cuba, has been in operation 
for 12 months, Dr. Dye said. In the 
year subsequent to the signing of 
the Cuban treaty, trade between the 
two counties expanded approximate- 
ly 33 per cent, with exports and im- 
ports gaining at about the same rate. 

The claim that increased foreign 
trade results in higher living stand- 
ards was also made by George F. 
Bauer, export manager of the Auto- 
mobile Manufacturers Association, 
in an address yesterday before the 
Traffic Club of Chicago. 


“Road to Peace” 


Other results of increased foreign 
trade, he said, are a self-reliant agri- 
culture, full employment in indus- 
try, payment in full for our exports, 
a free and unregimented economy, 


sound money, and the road to peace. 
Germany and Italy are outstanding 
examples of regimentation and high 
trade barriers, he declared. 

Maintenance of the American 
standard of living depends upon 
finding a market for production, Dr. 
Dye told the export group. 

“As an example, about 50 per cent 
of United States cotton production 
is exported,” Dr. Dye said. “This 
means that about 20,000,000 people, 
or nearly one-sixth of the entire 
population, depend for their wel- 
fare upon finding an outlet for cot- 
ton.” 

The American standard of living 
depends also upon importation of 
certain commodities which we do 
not produce, he said, citing rubber, 
for automobiles, and tin for cans, 
as well as tea, coffee, and silk. 


Policies of Old 


“Formerly our foreign trade pol- 
icy, insofar as we had one, consisted 
merely of raising or lowering our 
own tariffs to control the entry of 
foreign goods,’ Dr. Dye said. “But 
that was before foreign governments 
exercised a strong control of their 
own foreign trade. 

“We are now faced with the con- 
dition—and not a theory—that the 
foreign trade of other countries is 
controlled and directed as a unified 
effort. Any restriction on the en- 
try of foreign goods into this coun- 
try immediately restricts entry of 
our goods into foreign countries.” 

On the other hand, he declared, 
any removal of restrictions in this 
country will not cause correspond- 
ing action by foreign countries, un- 
less we make it a condition. 

“The policy of most foreign na- 
tions has been to attempt to restore 
their balance of payments by limi- 
tation of imports, which has _ re- 
stricted the expansion of the world’s 
foreign trade,” Dr. Dye said. 

“If we are to meet this situation, 
we must be organized nationally in 
such a strong and flexible way that 


AND ACCEPTED 
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TEN BUFFALO HOMES 


THE BUFFALO 


EVENING NEWS 


- IS THE FAVORITE 
FAMILY NEWSPAPER 


BUY- 


JOINS AGENCY 


Holland E. Engle, new radio director 

of Erwin, Wasey & Co., Chicago. He 

was formerly program director for the 

Western division of Columbia Broad- 
casting System. 


we can meet conditions as they con- 
stantly arise. This can be done 
only by placing in the hands of the 
executive branch of the Government 
the power to make reciprocal trade 
arrangements with other nations as 
the necessity and opportunity 
arise.” 

The United States is simply 
matching team-play for team-play 
with other countries, without adopt- 
ing any rigid policy, he said, 


HEAR PLEA FOR U.S. 
FOREIGN TRADE BOARD 


Washington, D. C., May 27.—John 
Lee Coulter, former member of the 
tariff commission, urged creation of 
an independent department of for- 
eign commerce to free that phase of 
the nation’s economy from political 
influences, in an address before the 
Academy of World Economics here 
last week. 

Foreign diplomats and high gov- 
ernment and business officials of 
this country, gathered at a Foreign 
Trade Week luncheon today, heard 
Secretary of State Hull suggest es- 
tablishment of a world regime of 
equality of commercial treatment of 
all nations as the best way to re- 
store international trade. 

Mr. Coulter, in his address, de- 
clared that opportunities for future 
development of foreign trade are 
greater than at any time in history. 
“But there is need,” he added, 
“for vastly less beclouding the is- 
sue of foreign trade with political 
harangue about retaliation, methods 
of procedure, ete., while vastly 
more consideration should be given 
to economic advantages. 

“The time is surely here when 
a’ separate department or board of 
foreign trade, bringing together all 
of the activities of government re- 
lated to this subject, should be de- 
manded.” 


E. A. Honig Taken 


Edwin A. Honig, office manager 
and assistant secretary-treasurer of 
Pedlar & Ryan, Inc., New York, died 
of a heart attack. He was 38 years 
old, and had been with Pedlar & 
Ryan for 10 years. He leaves his 
widow and a daughter. 


Joins “Time” 

Miss Eleanor Welch, formerly as- 
sistant in Chicago office of Ameri- 
can Petroleum industries committee, 
has joined the Chicago editorial de- 
partment of Time and Fortune. She 


Co-operation 
in Insurance 
Copy Is Next? 


Chicago, May 26.—<Activities of 
National Life Insurance Week were 
seen at the Life Advertisers Asso. 
ciation North Central Round Table 
here last week as a forerunner of 
co-operative advertising effort. 
This movement was suggested in 
a general discussion following an 
address on “Carrying on Life Insur- 
ance Week” by Stephen A. Swisher, 
Jr., assistant superintendent of 
agencies, Equitable Life, Des Moines, 
Ia. 

It was pointed out that a similarity 
of objectives and problems face all 
life insurance companies. The gen- 
eral effect of Life Insurance Week, 
as a co-operative effort, was weighed 
during the discussion at the Edge. 
water Beach Hotel. 


Basis for Action 


The grouping of efforts to capital- 
ize on “selling life insurance” as a 
co-operative endeavor has long been 
considered and the sentiment was 
expressed that Life Insurance Week 
activities might be expanded into 
such a general advertising cam- 
paign. 

Mr. Swisher, in his address, sug- 
gested the advisability of immediate 
campaigns by individual companies 
to “cash in’ on the impetus of the 
recent national week. 

Pointing to the job of life insur- 
ance advertising and sales executives 
as designed to help agents, D. Bobb 
Slattery, assistant to the vice-presi- 
dent, Penn Mutual Life Insurance 
Company, Philadelphia, stressed the 
fact that rural and urban agents 
must be approached differently. The 
same “ballyhoo,’ he declared, that 
will “go over’ with the rural agent 
will be ignored by the average ur- 
banite. 


Subjects on Program 


Other speakers at the meeting in- 
cluded R. P. Thierback, assistant di- 
rector of agencies, Northwestern 
Mutual, Milwaukee, who discussed 
“Promoting Time Control’ George 
Adsit, manager of agencies, Girard 
Life, Philadelphia, ‘Definitizing 
Your Advertising’; Rubin Cahn, 
Chicago Tribune planning depart- 
ment director, “Summer Business 
Prospects”; E. E. Kirkpatrick, super- 
intendent of agencies, Ohio National, 
Cincinnati, “Summer Sales Cam- 
paigns,” and R. C. Budlong, Adver- 
tisers’ Service Department, Brown 
and Bigelow, St. Paul, “Selective Ad- 
vertising with Selective Selling.” 


Loft Names Dr. Wynne 
for Radio Campaign 


Loft, Inc. New York confection 
manufacturer and distributor, has 
appointed Dr. Shirley W. Wynne for 
a radio campaign based on Dr. 
Wynne’s work in public health. 

He will supervise manufacturing 
of Loft candy products, and partici- 
pate in the promotion through Shir- 
ley W. Wynne Public Health Labora- 
tories, which he recently formed. 


Ace Combs to Howard 

American Hard Rubber Company 
has named E. T. Howard Co., Inc., 
New York, to direct advertising of 
Ace combs. National magazines and 
business papers will be used. 


Advertises Protectoid 


Celluloid Corporation, New York, 
is releasing national advertising on 
Protectoid, a transparent packaging 
material. The Aitkin-Kynett Co. is 


was formerly with Esquire. 


in charge. 


fi According to the 


A MARKET OF 22,000,000 


x4, America represent over twenty million buyers with an annual 
., * spending power of twelve billion dollars. 
YS a 0 St. Anthony Messenger with over 140,000 full paid sub- 
Ml OS ( scriptions is one of the most popular and most widely dis- 
wll xf] tributed Catholic magazines in the country. Its reader in- 
o>~ [ / terest is proven thousands of times each month. 
(| Do not neglect this market longer. Order space in 
dp ST. ANTHONY MESSENGER 
SS The Popular Catholic Monthly 
i: 1615 Republic St., Cincinnati, Ohio 
iY The ''Messenger'' will deliver your message. 


most reliable statistics the Catholics of 
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KNOCKDOWN BOX STANDS UP WHEN FILLED 


New container designed by Paul Ressinger, and used for first time by 
Girl Scouts of Chicago for annual cookie sale. 


ADVERTISING OF 
OYSTERS PULLS; 
TO RUN AGAIN 


Old Point Comfort, Va., May 27.— 
At the Annual convention of the 
Oyster Growers and Dealers Associa- 
tion of North America here a small 
co-operative campaign launched last 
year was credited with having re- 
versed a downward trend in oyster 
consumption which has persisted for 
25 years. 

On the strength of traceable re- 
sults, the association approved a 
continuation of the campaign for this 
year. The assessment on growers— 
two cents a gallon on shucked 
oysters and two cents a bushel on 
shell oysters—will be continued, and 
this year’s campaign will closely fol- 
low last year’s pattern. 


Small Space Effective 


made by the agency, N. W. Ayer & 
Son, Inc., New York. 

The 196 members of the oyster 
growers’ association, who produce 
about 80 per cent of the oyster crop 
on the domestic market, decided on 
the campaign suddenly in August, 
1935. Magazines were employed ex- 
clusively, and copy appeared from 
September through December. 


Copy Promotes Recipes 


With the exception of one color 
page in Good Housekeeping, small 
space, chiefly columns, was used. The 
list included American Weekly, 
Cosmopolitan, Good Housekeeping, 
Ladies’ Home Journal, McCall's, Red- 
book, This Week and Woman's Home 
Companion. 

The copy promoted recipes in con- 
junction with a straight appetite ap- 
peal. Small emphasis was put on 
identification of the product, as the 
labeling is limited to the seal of the 
association on the containers for 
shucked oysters, which are seldom 
seen by the consumer. Credit for 
the campaign’s success is also at- 
tributed to a trade paper campaign 
to retailers and hotels. 


National B. B. B. 
Elects Officers 


R. P. Clayberger, Calkins & Holden, 
has been elected president of the Na- 
tional Better Business Bureau, Inc., 
New York. Other officers elected are 
Maj. I. E. Lambert, attorney, vice- 
president; John L. Anderson, Mc- 
Cann-Erickson, treasurer; Warren 
Agry, Good Housekeeping, secretary. 

The executive committee includes 
the officers and Chester H. Lang, 
General Electric Co.; George F. Benk- 
hart, General Motors Acceptance Cor- 
poration; Frank A. Black; George F. 
Gouge, Batten, Barton, Durstine and 
Osborn; Fowler Manning, Standard 
Air Conditioning Co.; and Charles H. 
Watts, Beneficial Management Cor- 
poration. 

The finance committee consists of 
Robert L. Johnson, Time; Maj. Lam- 
bert; Raymond Rubicam, Young & 
Rubicam; Harry Dwight Smith, 
United States Tobacco Co.; Mark 
Woods, National Broadcasting Co., 
and Mr. Clayberger. 


French Lines Form 
New Promotion Unit 


“Societe Fermiere de Propagande 
des Compagnies Francaises de Navi- 


Exact figures on last year’s oyster 
sales are not available but it is esti- 
mated that consumption increased | fund. 
approximately 30 per cent. This es-| be reflected in a larger budget this 
timate was confirmed by surveys| year. 


Last year’s assessments netted | ation” 
about $100,000 for the advertising| P@Tis to publish magazines, direc- 
The stimulated demand will 


has been incorporated in 


tories, and otherwise advertise 
French steamship lines. 

M. Verzura, with offices at 4 Rue 
Auber, has charge. 


‘Steel’ Units 
Lose Identity 
Under New Plan 


Pittsburgh, Pa., May 28.—United 
States Steel Corporation will become 
an operating instead of a holding 
company by merging most of its 
manufacturing subsidiaries, Myron 
C. Taylor, chairman of the board, 
indicated here this week. 

American Sheet & Tin Plate Com- 
pany will lose its identity June 1, be- 
coming a unit of Carnegie-Illinois 
Steel Corporation. American Steel 
& Wire Co., National Tube Company 
and Tennessee Coal, Iron & Railroad 
Company will be next to be brought 
under direction of Carnegie-Illinois 
Steel Company. 

Thereafter, a half dozen smaller 
units will be absorbed until the 
names of all subsidiaries have be- 
come but memories. 


Eliminate Duplication 


These sweeping changes are de- 
signed to bring about more efficient 
marketing, reducing overlapping ef- 
fort which has eaten into net prof- 
its. Income tax payments will be 
reduced to some extent by the new 
set-up, it is said. 

The industrial engineering firm of 
Ford, Bacon & Davis, Inc., is making 
surveys on which the reorganization 
will be based. Mr. Taylor declined 
to discuss rumors that Benjamin F. 
Fairless, head of Carnegie-Illinois, 
will become president of United 
States Steel when consolidations 
have been completed. 


A 


IS A “MUST” IN 1936! 


Plan your 1936 displays so that 10% 
to 25% of the quantity may be 
equipped with motion, or motion- 
plus-light, for “high spot” locations, 
Class A dealers, or to put over a 
quantity deal. 

or striking new ideas and amaz- 
ingly simple (and 


inexpensive) new 

Mi oad (@ reative 
consult Greaad 
EINSON- 
FREEMAN CO., INC. 


Starr and Borden Avenues 
@ Long Island City, W. Y. 
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HEY are finding “Where to Buy 
It.” Will they see your trade 
mark and your dealers listed? 


Your best prospects in more than 
950 shopping centers use the classi- 
fied telephone directory. They use 
it regularly. Surveys by independent 
organizations aswell as by telephone 
companies prove this fact. 

The classified directory is popular 


because it gives convenient, reliable 


EE 
SS 


CLASSIFIED TELEPHONE DIRECTORY 


-New Cars.—(Cont’d) 


— 
CADILLAC-LA SALLE 
SALES & SERVICE 


“STANDARD 
or THE 
WORLD" 


“WHERE TO BUY IT” 
GREENWICH 


renee 


Automobile Agencies & Dealers A 


information. It is a permanent 
printed record, frequently revised. 


Your brand name and trade mark 
can be shown at the classification 
of your commodity or service. Then 
your dealers or local representatives 
are listed underneath. 


Flexible to your needs 


This service can be used to match 
your distribution exactly. The mini- 
mum is one directory; maximum 
nearly a thousand —with a circula- 
tion of over 14,000,000 telephone 
subscribers living in almost 20,000 
communities. 


Some well-known users 


Companies in a wide variety of in- 
dustries have profited for years by 
this service. A few are: 


Jeddo-Highland Coal, Addresso- 
graph-Multigraph, Alliance Insur- 
ance, Stromberg-Carlson, Exide Bat- 
teries, Goodrich, Sherwin-Williams, 
Mimeograph, National Batteries, 
Corona Typewriters, Insurance Com- 


pany of North America, Kelvinator. 


Advertising insurance 
at low cost 


“Where to Buy It” has proved its 
value as advertising insurance. This 
is particularly true when the adver- 
tiser uses a directional reference in 
his advertising. For example, Philco 
states: “See the classified section of 
your Telephone Directory for your 
nearest Philco dealer’s name.” Pitts- 
burgh Paint says: “Look under 
‘Paints’ in your Classified Telephone 
Directory.” 

Clinch the sales that your adver- 
tising starts. Make sure that pros- 
pects find your dealers. 

Full information about this tested 
dealer identification plan is yours, 
with no obligation. 

American Telephone and Tele- 
graph Co., Trade Mark Service 
Division, 195 Broadway, pa 
New York, or 311 W. 
Washington St., Chicago. 
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Brownell to Reilly 


L. M. Brownell, Jr., production 
manager of William Esty & Co., has 
resigned to join Reilly Electrotype 
Co., New York. John J. Flanagan, 
Jr., now traffic manager, will become 
production manager. He will be as- 
sisted by Harold Lewis, who will 
leave J. Walter Thompson Company | 
June 1. 


Liberty Adds Knoblauch 


John Knoblauch has joined the 
sales staff of Liberty in New York, | 
coming from Capper publications. He 
will be succeeded by L. J. Cambern 
of the Capper Philadelphia office. 


Say ‘Hello’ to a good ‘’Buy!’’ Stay at 
this New, 26-story hotel...a coast-to- 
coast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all ‘ROUND you—just a stone's throw 
to ‘’Radio City’, 69 theatres, 5th 
Avenue and railroad terminals. Yet— 
when you want absolute quiet — your 
Piccadilly Room shuts off the city's 
clamor as you would turn off a light 
Sagts ciotiy feratebed treme 950 
head” beds and up-to-the-minute 

eonveniences. Rates as lew as —~— 


Write for reservations ‘ 
Ask for tree “Guide-Map” of N.Y 


45th ST., JUST WEST of B WAY 
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HONOR PARLIN 
AS FOUNDER OF 
MARKET RESEARCH 


Philadelphia, Pa., May 28.—Sev- 
eral hundred executives of manufac- 
turing and marketing organizations 
will attend a dinner, tendered by the 
American Marketing Society, to 


}commemorate the 25th anniversary 


of the founding of the oldest com- 
mercial, marketing research organi- 
zation, at the Benjamin Franklin 
Hotel, Philadelphia, June 5. 

The after-dinner program includes 
the following speakers: 

Charles Coolidge Parlin, manager 
of division of commercial research, 
the Curtis Publishing Company, 
which founded the first commercial 
research organization (for The 
Curtis Publishing Company) in the 
United States. 

Charles F. Kettering, director of 
General Motors Research Labora- 
tories, who will discuss co-ordina- 
tion of product and market re- 
search. 

Bruce Barton, toastmaster; Pro- 
fessor Paul H. Nystrom, of Columbia 


University, will assay Marketing; 
Stanley R. Latshaw, originator of 


the idea of commercial research; 
Frank R. Coutant, president, Ameri- 
can Marketing Society; L. D. Wal- 
dron, presiding. 


Started in 1911 


It was in 1911 that Mr. Parlin, 
dean of marketing research execu- 
tives, started with a part-time sec- 
retary to undertake the first of the 
“industry studies” which have come 
to be so well known in this country. 
He coined the phrase “commercial 
research” to describe the work 
which he undertook. Prior to this 
date, he was a high school principal 
in Wisconsin, and in his subsequent 
work he carried out the precepts of 
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The Atlanta Zournal 


announces 


the appointment of 


Incorporated 


New York, Chicago, Detroit, Boston, Los Angeles, 
San Francisco, Atlanta 


as its 


National Representatives 


Effective June 1, 1936 
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Charles C. Parlin 


his profession in continuing’ to 
teach men the advantages of knowl- 
edge to be obtained from research 
and study. 

Many “firsts” are credited to his 
ingenuity, among them being the 
first attempt to supply publishers’ 
representatives with merchandising 
information, the first formal presen- 
tation of marketing data to manu- 
facturers, the first use of charts to 
illustrate talks on merchandising, 
the first attempt to make a census 
of distribution, the first every-home 
consumer survey, the first pantry 
inventory. 

Howard T. Hovde, of the Wharton 
School of Commerce and Finance, 
University of Pennsylvania, is in 
charge of tickets. 


Davenport to England, 
Schneider Joins Arden 


Will Davenport, formerly Eastern 
advertising manager of Vogue, has 
been appointed advertising manager 
of British Vogue. 

In his new position, he succeeds 
Lawrence Schneider, who is return- 
ing to America to become sales 
manager of Elizabeth Arden. 


Nominated by Club 


James H. Keenan, publicity direc- 
tor of the L. S. Donaldson Co., has 
been nominated for president of the 
Advertising Club of Minneapolis. 
Other nominees are: vice-president, 
Ben S. Woodworth; vice-president, 
Ralph W. Cornelison; secretary- 
treasurer, Harry E. Atwood; direc- 
tors, Martin I. Olsen, Edgar R. 
Champion, O. M. Correll, and Frank 
G. Cramer. 


Beer to Doremus 


Doremus & Co., Boston, has been 
appointed by Boston Beer Company, 
recently reorganized, to handle a 
newspaper campaign in all Boston 
papers during May and June. Bos- 
ton Beer will be marketed in cans 
in fall. Theodore Logan is adver- 
tising manager, and Huntington R. 
Hardwick, account executive. 


Kaufman Repeats Award 


The Henry J. Kaufman Advertis- 
ing Agency, Washington, D. C., will 
present a silver cup to the best 
Washington radio announcer, as se- 
lected by radio editors of the capi- 
tal May 25 to June 15. The agency 
launched its contest in 1935. 


Edwards Buys Ledger 


Vincent Edwards & Co., New York, 
have purchased the Retail Ledger 
and its Homeware edition, Philadel- 
phia. The June issue will be the first 
under the management. V. Edward 
Borges will be editor and John Con- 
way advertising manager. 


Masson Is Advanced 


Hearst Magazines, Inc., has named 
Thomas L. Masson as advertising 
manager of House Beautiful. He was 
formerly Eastern advertising mana- 
ger of House Beautiful, and prior to 
that, New England manager. 


Getchell for Lee 


H. D. Lee Mercantile Co., Kansas 
City, Mo., has appointed J. Stirling 
Getchell, Inc., for a campaign on Lee 
Work Garments and Lee Grocery 
products. 


Appalachian Coals 
Fills Breach After 
Death of Guffey Act 


Cincinnati, O., May 29.— Once 
rated as the greatest coal marketing 
center in the world, Cincinnati has 
visions of regaining this position in 
the wake of the invalidation of the 
Guffey Act. Stockholders of Ap- 
palachian Coals, Inc., pioneer re- 
gional coal sales agency, met here 
to plan resumption of its selling 
activities. 

The agency, which has headquar- 
ters in this city, formerly represent- 
ed 147 producing companies which 
owned and operated 250 mines hav- 
ing an annual capacity of 85 million 
tons of bituminous coals from Ken- 
tucky, Tennessee, Virginia, and 
West Virginia. 

“We have every reason to be- 
lieve,” said R. E. Howe, secretary- 
treasurer of ACI, “that a substantial 
part of the former tonnage will be 
regained through a new contract 


that has been ready for several 
weeks.” 

History of ACI 
Originally scheduled to begin 


business in March, 1932, as_ sales 
agent for 73 per cent of the commer- 
cial tonnage from the eight South- 
ern high volatile districts the Ap- 
palachian organization was thwarted 
by the Department of Justice, which 
charged that it “might be a violation 
of the Sherman anti-trust laws.” 
This test was made and on October 
3, 1932, the District Court of the 
United States for the Western Dis- 
trict of Virginia decided against 
Appalachian Coals. An appeal was 
carried to the Supreme Court of the 
United States. Subsequently, on 
March 13, 1933, Justice Charles 
“vans Hughes handed down an 
8-to-1 decision, reversing the decree 
of the lower court. 


Continued to Function 


After rapid organization work, 
headquarters of ACI were opened in 
Cincinnati on April 17, 1933. Since 
that date the agency has carried on 
advertising, coal analysis, credit 
service, dealer co-operation, fuel en- 
gineering, market research, market- 
ing, merchandising, mine inspection, 


publicity, sales promotion, statistical 
service, and traffic service for its 
stockholders. 

“Pending the decision on the Guf.- 
fey Act,” Mr. Howe reports, ‘we 
were deprived of our pricing func- 
tions. However, producers con- 
tributed funds to carry on a promo. 
tional program, as insurance for 
prompt establishment of the agency 
on its original basis following possi- 
ble invalidation of the Guffey Act.” 

It is generally agreed among coal 
men here that, with the demise of 
the coal stabilization act, the indus- 
try is threatened with cut-throat 
competition, a struggle for tonnage, 
disregard of fair market practices 
and continued consigning of coal. 

The regional marketing agency 
plan, it is felt, offers the only me- 
dium through which coal producers 
can hope lawfully to take action that 
will protect their interests, 
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connects you with 4 ATLAService 
Stations in downtown Chicago. One 
is just around the corner from your 
office. Call today. 


FRANKLIN 3470 


ATLAS PHOTO COPY CO. 


Dear Al: 


welcome to read 
ADVERTISING AGE, 


is hot. 


Advertising Age, 100 E. Ohio St., Chicago. 


I enclose $1 (cash, check or 


me the National Newspaper 


Name 
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While you are perfectly 


would find it worth while to have 
your own copy every week so that 
you could read the news while it 


P.S. Here’s a coupon that makes 
it easy to subscribe——just fill 
it out, pin on a dollar bill, and 
send it in. It costs less than 

2c a week——a real buy. 


and use my copy of 
I do believe you 
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money-order) for which send 
of Advertising for one year 
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Michigan Avenue viewed north from Lake 
Street. Follow the arrow to the entire 
third floor of the building at the right. 
Here are produced the fine and 
dependable engravings that have 
placed Collins, Miller & Hutchings, 
Incorporated, as Number One 

in photo-engraving reputation. 


Arthur F. Schultz 
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ADVERTISING AGE 


June 1, 1936 


Goetz to McKesson 


Albert J. Goetz has joined the ad- 
vertising department of McKesson & 
Robbins, Inc., New York. He was 


formerly advertising manager of 
Hunter Baltimore Rye Distillery, 
Inc. 


Flannigan to Agency 


Charles Ward Flannigan, formerly 
with New York Evening Journal and 
Post, has joined Newman Associates, 
New York, as account executive. 


WIRELESS NET 
PRACTICABLE IN 
NASHVILLE TEST 


WSM to Be Key Station in 


ING-RICH 
SIGNS SIGN 


porcelain ename' 

signs say “Here's the place to buy i” after 
you have sold them on ‘What to buy” — 
just at the psychological time when buying 
is most convenient. Let us help you adapt 
this nationally proved method of product- 
dealer identification | to your selling require- 
ments. Write for brochure — 


* “Fadeless Publicity. 
Ingram-Richardson Manufacturing Co. 


Beaver Falls, Pa. 


New Southern Chain 


Nashville, Tenn., May 27.— An- 
other wireless network of radio sta- 
tions is being organized, with WSM, 
Nashville’s 50,000-watter, taking the 
lead. Harry Stone, general manager 
of the station, which is owned and 
operated by the National Life and 
Accident Company, said today that 
experiments made have been so sat- 
isfactory that the operation of a 
wireless network in the South seems 
to be entirely practicable. 

A broadcast for Atlantic Old South 
beer, a Nashville product, over WSM 
every Tuesday evening at 8:30 
o’clock, has been rebroadcast suc- 
cessfully by Station WROL, of 
Knoxville, Tenn. The results justi- 
fied expansion of the network idea, 
and 25 stations, mostly in the South 
and Southwest, have agreed to par- 
ticipate. 

Starts in Fall 


The first advertiser to use the plan 
will be O’Brien Bros., work-clothes 
manufacturers. They will use at 
least eight stations, starting with a 
Saturday-night hill-billy program 
early in the fall. Because of diffi- 
cult broadcasting conditions in the 
summer, the network will not oper- 
ate during that season. 

In order to make the idea effec- 
tive, regardless of transmission con- 
ditions, however, each station will 
be supplied with a transcription of 
the program, and in the event that 
atmospheric disturbances’ prevent 
clear reception and rebroadcasting, 
recordings will be used. 

Mr. Stone told ADVERTISING AGE 
that WSM engineers have been 
studying the problem of successful 
rebroadcasting technique, and have 


%& “C’mon in, Phil!” Every weekday morning at 5:55 more 
than 250,000 farm folk in the KMBC Market welcome 
their friend, Phil Evans. He speaks with authority on 


markets and merchandise. 


What Phil sells, they buy. 


New facts and figures on this important farm market are 


ready. May we send them 


to you? Write or wire... 


oar 0 Pe 
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Free & Sleininger, Inc 


, National Representatives 
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How Four Roses dominates Chicago boulevard. 


evolved a special type of double an- 
tenna which insures improved re- 
ception. Other laboratory work is 
being carried forward to eliminate 
technical difficulties in rebroadcast- 
ing. 

Mr. Stone said that the lower cost 
of wireless network service, which 
will be based on the total time 
charges of the stations used, will, he 
believes, attract additional advertis- 
ers to radio. 


Bassler to Head 
Chicago Post 170 


George B. Bassler, Rhodes & 
Leisenring Company, was nominated 
as commander of Chicago Post No. 
170, American Legion, May 25. The 
annual meeting will be held June 22. 

Other nominations were as fol- 
lows: First vice-commander, E. C. 


Sullivan, Chicago Evening Ameri- 
can; second vice-commander, Frank 
G. Stein, Ruthrauff & Ryan; third 


vice-commander, Edwin G.  Fore- 
man, Jr., RCA Mfg. Co.; adjutant, 
Herbert Craig, Hearst International 
Advertising Service; assistant ad- 
jutant, Allen B. Dicus, Hays Mac- 
Farland & Co.; treasurer, James 
Mason; assistant treasurer, William 
A. Small, Small, Spencer & Brewer. 

Arthur F. Collins, The Country 
Home, retiring commander, becomes 
chairman of the board, for which 
the following new members have 
been nominated: William C. Hen- 
ning, The Country Gentleman; Fred 
R. Cross, Stewart-Warner Corpora- 
tion; William H. Bennett, The Far- 
mers Wife; Jules Clyde Gerding, 
Stack-Goble Advertising Agency; 
Ernest M. Roscher, St. Louis Post- 
Dispatch. 


Issues 136-Page 


Centennial Number 


Ann Arbor, Mich., Daily News re- 
cently issued a 1386-page Centennial 
Progress edition. 

The Michigan Argus, 
Ann Arbor News 
established in 1835. 


Goldberg for Adam Hats 


Leon S. Goldberg has been ap 
pointed advertising director fo 
Adam Hat Stores, New York. He 
was account executive of Glickmar 
Advertising Company for seven 


which the 
succeeded, was 


years. 


Jarvis Chooses Agency 


Jarvis & Jarvis, Inc., Palmer, 
Mass., manufacturer of trucks and 
casters, has appointed The Federated 
Sales Service, Inc., Boston. Trade 
papers will be used. 


Gets U. S. Radiator 


Brooke, Smith & French, Inc., De- 
troit, has been appointed by United 
States Radiator Corporation, Detroit, 
and subsidiaries. 


Double Action 
Bulletins Are 
Whisky Scoop 


Chicago, May 27.—A_ brand-new 
idea in outdoor advertising has been 
developed for the use of Frankfort 
Distilleries, which is featuring 
Four Roses whisky in painted bul.- 
letins incorporating the MacLaren 
action device manufactured by 
George L. Mesker & Co., Evansville, 
Ind. 

The device consists of sliding 
panels which provide two messages 
on the same bulletin. In addition 
to the copy changes shown in the 
illustrations, Frankfort is also plan. 
ning a series of “salutes” to im- 
portant retail distributors, including 
the Congress, Blackstone and other 
leading hotels. 

Frankfort Distilleries plans to use 
about 25 of the signs, in Indian. 
apolis, Kansas City, New Orleans, 
Dallas and other cities, as well as 
Chicago. 

The idea was developed by the 
Chicago office of Outdoor Advertis- 
ing, Inc. 


Retains Louis Glaser 
Star Brewing Co., Boston, has re- 
tained Louis Glaser, Boston, to 


handle its account. 


EVEREADY 


TRADE MARK 


—a name that has always stood 
for the best in its line 

—a name that has a powerful 
pull when used as a premium. 


“EVEREADY” 
FLASHLIGHTS 


as premiums, can sell your products, too! 


NATIONAL CARBON COMPANY, INC. 
P. O. Box 600, Grand Central 
Station, New York City 


National Hote! 
Management 
Co., Inc. 
Ralph Hitz, Pres 


Where 
STOP .Z. 


The Lexington has become the advertising 
man’s favorite hotel because it's located con- 
veniently to most agency and publication 
offices. And they like its thrifty comfort.. 
rooms from $3 a day. 


HOTEL LEXINGTON 


48TH ST. AND LEXINGTON AVENUE - 
Charles E. Rochester, Manager 
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Frank Goldberg 


10% DISCOUNT 
IN AUSTRALIA 
AFTER JULY 1 


Goldberg Tells of Evolution 
of Agency Commission 


Chicago, May 26.—Frank Goldberg, 
head of the Goldberg Advertising 
Agency, of Australia and New Zea- 
land, who was in Chicago this week, 
reported that advertising agency 
commissions are for the first time 
being standardized in Australia, as 
they have been for some time in 
New Zealand. 

He said that effective July 1 all 
Australian publications will put a 10 
per cent agency discount into effect, 
and that in November another con- 
ference will be held between publish- 
ers and agencies, at which the estab- 
lishment of the agency commission 
on a 15 per cent basis will be dis- 
cussed. 

Has Nine Offices 


Mr. Goldberg, who will spend 
several months in the United States, 
Great Britain and Europe before re- 
turning to his headquarters at Mel- 
bourne, operates the largest adver- 
tising business in that part of the 
world. He has an organization of 
200 people, with nine offices in New 
Zealand and Australia, and places 
advertising for many leading manu- 
facturers in the United States and 
Great Britain. Many of them have 
factories in Australia. 

“Australia and New Zealand have 
licked the depression,” he _ said. 
“Business is good in our part of the 
world, and there is every opportun- 
ity for the expansion of trade be 
tween the United States and Aus- 
tralasia.”’ 

Radio broadcasting is developing 
rapidly in Australia, Mr. Goldberg 
reported. There are sixty stations, 
of which six are operated by the 
government. No commercial pro- 
grams are carried on these stations, 
but the 54 “B” stations, which carry 
advertising announcements, rate 89 
per cent in popularity, according to 
a recent survey, as compared with 
ll per cent for the government “A” 
Stations. 

The number of receiving sets in 
Australia is now 800,000. A $5 an- 
nual license fee is collected from 
owners of radio sets. 

While in Chicago Mr. Goldberg ad- 
dressed the Rotary Club and the 
Export Managers’ Club. 


Travel Copy Heavy 
_ Chicago Tribune’s travel advertis- 
ing was so heavy that it issued a spe- 
cial section May 24, for the first time 
other than each June and December 
when the regular semi-annual section 
'S presented. 


Childs to R. & R. 
The Childs Co., New York, res- 
taurant chain, has appointed Ruth- 
rauff & Ryan, Inc. 


Pittsburgh Women 
Pick Marie Timke 


Marie Y. Timke was elected presi- 
dent of the Women’s Club Advertis- 
ing Club of Pittsburgh, and Helen 
Ryman was named vice-president. 
Incumbents re-elected are Kay 
Walker, recording secretary; Gladys 
Hagerling, corresponding secretary, 
and Helen Gordon, treasurer. Board 
of directors includes Frances Howell, 
Mary LEichelberger, Evelyn Gardner, 
Violet Symons Morrison, Betty Bell 
and Antoinette Bittner, retiring pres- 
ident. 


White to Crosley 


W. T. White, former general sales 
manager of Horton Manufacturing 
Co., Ft. Wayne, Ind., has joined the 
home appliance division of Crosley 
Radio Corporation, Cincinnati. 


Paris Publishers 
Choose Officers 


The Syndicate de la Presse Parisi- 
enne, organization of newspaper pub- 
lishers of Paris, has chosen Etienne 
de Naleche, director of the daily 
Journal des Debats, as president. 

Leon Bailby, publisher of the 
morning daily Le Jour, has been 
made honorary president with Rene 
Baschet, director of L’Illustration. 


Westco and Micro 
Corporations Merge 


Westco Pump Corporation, Daven- 
port, Ia., and Micro Corporation, Bet- 
tendorf, Ia., have completed negotia- 
tions for a merger. 

The merged company will be 
known as Micro-Westco, Inc., with 
offices at Bettendorf. 


Florida Dailies 


Elect Wm. Porter 


Florida Daily Newspaper Advertis- 
ing Association, reorganization of 
the old Florida Advertising Execu- 
tives Association, has elected Wil- 
liam J. Porter, West Palm Beach 
Post-Times, president. 

B. C. Wells, Orlando Sentinel-Star, 
is first vice-president; J. C. Ansley, 
Fort Myers News-Press, second vice- 
president, and V. J. Obenauer, Jr., 
Jacksonville, secretary-treasurer. 


Hayes Joins Vernor 


Roy C. Hayes, formerly with 
Hiram Walker, Inc., has been ap 
pointed general sales and advertising 
manager of James Vernor Co., De- 
troit, maker of Vernor’s gingerale, 
Arcadia dry ginger ale, and Arcadia 
sparkling water. 


Issues New Directory 


General Export Association of 
Sweden has issued a new annual 
commercial directory of 600 pages, 
listing in English 1,000 Swedish ex- 
porters, as well as listing 1,600 
Swedish export products in many 
languages. 


WDRC Modernizes 


Station WDRC, Hartford, Conn., 
has completed a two-year program of 
modernization including radiator, 
transmitting station and _ studios. 
Franklin M. Doolittle is president 
and general manager. 


Name O’Mara & Ormsbee 

Atlanta Journal has appointed 
O’Mara & Ormsbee, Inc. as its na- 
tional advertising representative, ef- 
fective June 1. 


PORCELAIN ENAMEL INSTITUTE, Inc. 


612 North Michigan Avenue, Chicago 


Send mea FREE copy of your new book on Porcelain Enameled 


Signs. No salesmen, please. 


@ Send for a FREE copy of this new book 
on Porcelain Enameled Signs... right now. 
Regardless of whether you sell a product or a 
service, porcelain enameled signs will serve you 
better, longer and more economically. This brand 

- new book tells you why. 


Profusely illustrated, it shows how porcelain 
enamel is made—how it is applied to signs—how 
it is tested and proved. It answers the question of 
“per reader” cost in sign advertising. It tells you 
how you can both halve your sign expense and 
double your sign efficiency. 

Send for a copy right now—before 
you forget it. Your coupon will bring 
only the book—not a salesman. 


EDUCATIONAL BUREAU 
Clearing House for Sales and Technical Information 


PORCELAIN ENAMEL INSTITUTE, Inc. 
612 North Michigan Avenue e Chicago 
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ie Dotted Line Tourney WINNERS IN ANNUAL CONTEST OF TYPOGRAPHIC SOCIETY pv-ege for a great “super-dictator- 
* The Chicago Dotted Line golf 


tournament will be held Friday, June 
19 at the Itasca Country Club, Itasca, 
Ill. Prizes will be awarded for all 
classes. 


Represents Scholastic 


Edward S. Townsend, San Fran- 
cisco, has been appointed Pacific 
Coast representative by Scholastic 
Corporation, publishers of Scholastic, 
Scholastic Coach and High School 
Teacher edition of Scholastic. 
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FOOD FOR THOUGHT! 


Advertising and sales 


ideas seem to click in the 
convivial atmosphere of 
New York’s newest... . 
Lounge Bar and Grill. 


Daily luncheon specials 
from 50c. Choicest liquors. 


Recipients of awards of Chicago Society of Typographic Arts Monday night. 
DeForest Sackett, Walgreen Co.; Taylor Poore, Ellis T. Gash Co.; standing, Dale Nichols, Joseph Carter 
and Ernst Spuehler, free lance artists; William A. Kittredge, R. R. Donnelley & Sons Co. 


Front, William P. Welsh; 


de ‘i uv 5 vo ” ° . . 
Dancing from 5 o'clock Haag Appoints Ogilvie 

Ira R. Olgilvie has been made gen- 
eral sales manager of Haag Bros. 
Co., Peoria, Ill., electric and power 
washing machines. 


On Mathes Staff 


Alice Sheldon Turnbull has joined 
the copy staff of J. M. 


onward, 


In the advertising 


center 


Mathes, Inc. 


NEW COMPANY 10 
FINANCE SALES 
OF FURNITURE 


< New York. She was formerly ad- 
PHONE Wi—2-4000 - NEW YORK CITY vertising copy supervisor of Wie- 
boldt stores, Chicago. 


Springtime in Chicago 


Overlooking Lake Michigan, the great inland ocean— 
away from disturbing street noises —The Stevens offers 
you Chicago's finest hotel location—in the very center 
of things—on famous Michigan Boulevard. 

We're old-fashioned at The Stevens, that is, when it 
comes to cheerful hospitality — but new in spirit. A 
friendly staff of employees interested in your comfort 
will make you enjoy every minute of your visit. 

You'll be amazed atthe many distinctive Stevens features 
at rates as low as two-fifty for one—four dollars for two. 


Library and Reading Room 

The Stevens is the starting point 
of Gray Line sight-seeing tours 

Railroad, airline and theatre 
ticket offices in the Lobby 

Afew minutes walk takes you tothe 
Art Institute, Adler Planetarium, 
Field Museum, Shedd Aquarium 


All outside rooms, each with run- 
ning ice water 

Floor clerk on each floor 

The inspiring roof promenade 
Fairyland for the kiddies 

Meals you will long remember 
Ladies’ Bridge Luncheons daily 
Billiard Room and Bowling Alleys 


HOME OF THE CONTINENTAL ROOM 
Chicago’s most intimate Dinner and Supper dancing room 


‘THE STEVENS 
| CHICAGO 


+3000 ROOMS . 3000 BATHS * $2. 50 UP 


Convenient to All Depots 


PARKING 50: GARAGE WITH PICKUP anacpecsvend 


New York, May 28.— Believing 
that inadequate financing of sales 
has been one of the chief stumbling 
blocks in the path of the furniture 
industry, Berkey and Gay Furniture 
Company, Grand Rapids, Mich., has 
perfected plans for the first finance 
company within the field itself. 

The new acceptance corporation, 
to be wholly controlled by Berkey 
and Gay, will shortly start opera- 
tions on its “6 per cent plan” for fi- 
nancing of dealers’ time sales on a 
12-18 months’ basis. It will be cap- 
italized at $1,000,000, with 500,000 
shares of preferred stock and the 
same number of common. 

Frank D. McKay, chairman of the 
board of Berkey and Gay, asserted 
that the new plan will multiply many 
times the potential volume of fur- 
niture dealers by releasing capital 
hitherto frozen by instalment fi- 
nancing. 


Neck of Bottle 


While the furniture industry was 
one of the first in the country to 
adopt the instalment plan, satisfac- 
tory outlets for the paper have been 
conspicuous by their absence. Fi- 
nance companies have been ex- 
tremely chary of such _ business, 
pointing out that the re-sale value 
of furniture is lower than that of 
almost any other product. 

About 85 percent of furniture is 
sold on credit in this country. Ap- 
proximately 60 per cent of furniture 
is sold on instalments of from 9 to 
18 months. 

Berkey and Gay Company, the 
oldest in Grand Rapids and one of 
the largest in the country, was 
owned by Simmons Company for sev- 
eral years, and later liquidated. Last 
year the new Berkey and Gay com- 
pany was organized, with Mr. Mc- 
Kay, well-known financier, at its 
head. 

The new Berkey and Gay Com- 
pany exercised special care in se- 
lecting its dealers, it is said. The 
company has one dealer in small 
towns, one or two in towns of lar- 
ger trading areas, and less than ten 
dealers in Chicago or New York, 
according to report. 


Joins “Garden Digest’ 


George Webster, formerly adver- 
tising manager of Golf Illustrated, 
has joined Garden Digest as vice- 
president. 


Take Politics 
from Churches, 
Minister Warns 


Chicago, May 25.— Vigorously at- 
tacking consumer co-operatives as 
part of a conspiracy to Sovietize the 
United States, Dr. J. Frank Norris, 
Baptist minister, delivered a stirring 
defense of the profit system before 
the Illinois Fuel Merchants Associa- 
tion Friday night. Dr. Norris also 
spoke at a public meeting at Or- 
chestra Hall Saturday night. 

Under the guidance of those dedi- 
cated to the aims of Soviet Russia, 
but masquerading under other ideals, 
the churches are being converted 
into places for furtherance of po- 
litical schemes, instead of for preach- 
ing of the gospel, he told the retail- 
ers. ‘“Misled” ministers are help- 
ing, he said. 


Charges of Minister 


Communist forces are working 
through churches, schools and the 
government, not only for overthrow 
of the profit system, but of the pres- 
ent form of government and “every- 
thing we hold dear,” he charged. 

The duty of business men, Dr. 
Norris asserted, is to awaken the 
country to the benefits of the profit 
system and the working of “wolves 
in sheep’s clothing who would de- 
stroy the greatest civilization in 
history.” He termed business men 
the “‘world’s worst cowards” for not 
telling their story to the public. 

Dr. Norris, the “flying’’ minister 
who holds pastorates in Fort Worth 
and Detroit, was introduced to the 
retailers as “the most colorful per- 
sonality on the religious platform.” 


Dr. Norris’ attack centered on 
activities of the Federal Council of 
Churches of Christ in America, and 
upon the recent Council-sponsored 
United States tour of Dr. Toyohito 
Kagawa, of Japan, crusader for the 
consumer co-operative cause. 


Minority in Saddle 


The Federal Council of Churches 
purports to represent 20,000,000 Pro- 
testants, but in reality its policies 
are dictated by a minority, he said, 
charging that several of its directors 
are directors of the American Civil 
Liberties Union, The Council, the 
Union, and the Third Internationale 
which work arm in arm through 
interlocking directorates. 


Dr. Norris declared that Dr. Kag- 
awa is a leader of the left wing of 
the Proletariat party of Japan. The 
co-operatives he sponsors are not 
those found in Sweden and England, 
he said, but would comprise political 


Dr. Kagawa’s proposal would ip. 
volve abolition of Congress, and the 
setting up of consumer co-operatives 
as “the law of the land,” he alleged. 
Society women unloosed multi- 
tudes of “oohs’” and “ahs” wherever 
Dr. Kagawa appeared, Dr. Norris 
said, declaring that any Oriental in 
a peculiar costume would have the 
same effect. 


“I myself think Brigham Young 
was a remarkable man. And all the 
women who go to Utah visit his 
bedroom, to see where he combed 
his whiskers.” 


Andrew T. Murphy, editor and 
publisher of The Black Diamond, 
urged each coal dealer to “see 
whether your minister has been 
poisoned by the consumer Co-Opera.- 
tive sentiment emanating from cer. 
tain church sources, see that he and 
other church members understand 
the situation.” 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


NEW LIFE 


for OLD SALES STORIES 


AYBE you can't produce 

a new story — but you 
can dress it up in a new way. 
Put sales presentations on big, 
smashing Rapid Giant Prints 
—they dominate! Let power- 
ful big Rapid Giant Prints tell 
your story—BIG—on window 
trims, instruction cards, court 
exhibits, even wall murals — 
for results! They come with 
montage and superimposed 
effects, color or black-and- 
white. Dramatic! Let a Rapid 


Contact Man show you. 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 415 Lexing- 

ton, 444 Madison, VAnderbilt 3 - 3680. 

CLEVELAND, Ninth — Chester Bidg-. 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte 5977. 
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Zephyr Does 
Its Stuff While 
Crowd Watches 


Chicago, May 27.—Demonstrating 
the new flair for publicity and show- 
manship developed recently in the 
railroad field, the Burlington today 
put on a great celebration of its 
completion of the first 1,000,000 
miles of Zephyr stream-lined train 
service. 

At a luncheon at the Palmer 
House under the auspices of the 
Chicago Association of Commerce, 
700 business men heard Ralph Budd, 
president of the Burlington; Charles 
Ff, Kettering, president of the Gen- 
eral Motors Research Corporation; 
Edward G. Budd, president of the 
Edward G. Budd Company, which 
makes the streamlined lightweight 
trains, and H. L. Hamilton, presi- 
dent of General Motors’ Electro-Mo- 
tive Corporation, tell about the sen- 
sational developments in passenger 
transportation which have culmi- 
nated in the introduction of twenty 
Diesel-powered streamlined trains 
by American railways for faster and 
more economical rail transportation. 


Dives Through Hoop 


Then the diners heard, over an 
NBC network, a broadcast of the 
Burlington Zephyr as it sped 


through a paper-covered hoop over 


the tracks near Savannah, IIl., to 
mark the actual completion of the 
first million miles of service.  Im- 


mediately after that a sound picture 
showing a dress rehearsal of the 
stunt was put on the screen. 

Mr. Kettering declared in his 
radio talk that the automotive in- 
dustry is not an intentional compet- 
itor of the railroads, which he said 
have an indispensable part to play 
in American transportation. 


Lauds Business 
Paper Editors 
as Interpreters 


Chicago, May 25.—Advertisers and 
agencies can make much greater use 
of the specialized knowledge of busi- 
paper editors than they have 
doing, Walther Buchen, presi- 
of the Buchen Company, said 

He spoke as chairman of the 
business papers committee of the 
4 A’s at a luncheon given by the 
Chicago Dotted Line Club at the 
Hotel Sherman in honor of the ad- 
vertising agencies which led the field 
in 1935 in volume of business paper 
advertising placed. 

“T have found that business paper 
editors are generally  underesti- 
mated,” said Mr. Buchen. “I have 
been frequently amazed at the abil- 
ity with which they have been able 
to explain and interpret situations 
Within their fields. 


ness 
heen 
dent 
today. 


Information on Tap 


“Any advertiser who has enough 
knowledge of the field to be able to 
ask intelligent questions can get a 
lot of valuable data from the editors 
of business publications.” 

Mr. Buchen said that while for- 
eigners agree that American adver- 
tising is the best in the world, they 
also admit that American business 
Papers are the best published any- 
Where. 

B. C. Bowen, Boot & Shoe Re- 
corder, presided at the luncheon, and 
aidresses were made by Paul I. 
Aldrich, The National Provisioner, 
President of the Associated Busi- 
Ness Papers, Inc., and George O. 
Hays, Steel, Cleveland, chairman of 
the agency relations committee of 
the A. B. P. 


School ies Sailers 


Jordan Marsh Company, Boston, is 
Making an aggressive bid for boat 
business by combining a_ sailing 
Sool with a promotion on Cape 
Cod boats. 


Carter Blade Appoints 

Frankel- Rose Co., Chicago, has 
"ell appointed by Carter Blade Co., 
Chicago. Newspapers will be used. 


EVERY MAN HIS OWN BARTENDER 


3 


ail 


That is the objective of C. W. Abbott & Co., Baltimore, in issuing 


new cocktail boklets, which are identified by cartoons used previously 


in newspaper copy for Abbott's 


bitters. Theodore A. Newhoff is 


the agency. 


Challenge of 
Railroads Met 
by Air Company 
Chicago, May 28.—American Air- 

lines’ biggest advertising effort of 

the vear will be launched in news- 
papers of seven cities announcing 

a new non-stop service between Chi- 

cago and New York starting 

June 25, 

The campaign will start three or 
four days before the service is in- 
augurated. Newspapers in New 
York, Boston, Chicago, Brooklyn, St. 
Paul, St. Louis, Milwaukee and 
Minneapolis will carry insertions up 
to 600 lines for eight weeks, accord- 
ing to the present schedule. 

Magazine advertising also _ is 
planned. P. P. Willis Corporation, 
Chicago, is the agency. 


Kennerley with Printer 


Mitchell Kennerley has become as- 
sociated with Davidson Printing Cor- 
poration, New York. He is a former 
publisher and was for 17 years presi- 
dent of the Anderson Galleries, Inc., 
also of New York. He commissioned 
Frederic W. Goudy to design Kenner- 
ley type 21 years ago. 


Three for Hicks 

Hicks Advertising Agency, New 
York, is placing advertising for 
Women’s exposition of Arts and In- 
dustries, New York, for the Ocean 
View in Block Island, R. I., and for 
Montowese Hotel in Indian Neck, 
Branford, Conn. 


“Shore Thing” Renews 


The Shore Thing will open its third 
season of publication July 4. It is 
published at Deal, N. J., and circula- 
lates along the North New Jersey 
coast during the summer. 


Schutta J oins Mathes 


Joseph A. Schutta has joined the 
production department of J. M. 
Mathes, Inc., New York. He was for- 
merly with R. H. Macy & Co., New 
York. 


Webster Moves 


George Webster has become vice- 
president of Garden Digest, New 
York. He was formerly advertising 
manager of Golf IJllustrated. 


‘Squibb & Sons 
to Introduce 


Tooth Powder 


New York, May 26.—Squibb tooth 
powder will be introduced nationally 
early in July with an intensive 60- 
day campaign to include magazines, 
newspapers, radio, and displays. 

The initial offer will comprise a 
40 cent package, plus a 25 cent pack- 
age which is included free, to be sold 
at « minimum price of 33 cents. Both 
tin packages of powder are put up 
in one carton, and users are in- 
structed to try the smaller one first, 
so that if not satisfied they can re- 
turn both, and obtain refund of full 
purchase price. 


Powder in Favor 


E. R. Squibb & Sons believe that 
after the two-month introductory 
campaign, the powder will take its 
place among the family of products, 
and will not need special promotion. 
The growing popularity of powder as 
a dentifrice is said to be responsible 
for this addition to the Squibb line. 

Magazines to be used are American, 
Colliers’, Cosmopolitan, Country Gen- 
tleman, Good Housekeeping, Hygeia, 
Ladies’ Home Journal, McCall's, 
Parents’, Saturday Evening Post, 
Time. and Woman's Home Com- 
panion. The American Weekly and 
This Week are on the list, while spot 
radio broadcasts are scheduled twice 
daily from 30 stations. 

Geyer, Cornell & Newell, 
the agency. 


Inc. is 


Two with Bronx Paper 


Alfred M. Evans and Louis Barker 
have joined the Bronx, N. Y. Home 
News. Mr. Evans, who was with 
Redfield-Johnstone, Inc., as account 
executive, will represent the automo- 
bile and financial department of the 
paper. Mr. Barker served The Amer- 
ican Weekly, New York Mirror, and 
New York Herald Tribune. He will 
be in the food and _ transportation 
department. 


Gets Oshkosh Overalls 


Oshkosh, Wis., Overall Company 
has placed its advertising with Ruth- 
rauff & Ryan, Chicago. 


Industrial Marketers of 

Jersey Elect Mercready 

Herbert V. Mercready, advertising 
manager, Magnus Chemical Company, 
Garwood, N. J., has been elected 
president of the Industrial Marketers 
of New Jersey. 
Other officers of the newly formed 
organization include: Logan D. 
Grupelli, industrial advertising man- 
ager, National Oil Products Company, 
Harrison, N. J., vice-president; Harold 
G. Karn, Colgate-Palmolive-Peet Com- 
pany, Jersey City, N. J., treasurer; 
Francis R. Risley, Charles Dallas 
Reach Company, Newark, N. J., sec- 
retary. 

Directors serving 
include: Harold W. Kloth, advertis- 
ing manager, Diehl Manufacturing 
Company, Elizabethport, N. J.; Henry 
B. Burnett, advertising manager, 
Walker Turner Company, Plainfield, 
N. J. 

Directors serving one-year terms 
include: Charles V. Allen, advertising 
manager, John C. Dolph Company, 
Newark, N. J.; M. V. Dietrich, presi- 
dent, M. V. Dietrich Ageney, Mont- 
clair, N. J. 

Associate director is Howard Ely, 
Industrial Equipment News. 


two-year terms 


Texas Stations 


Form Organization 
T. F. Smith, KXYZ, Houston, was 
elected president of the Texas 
Broadcasters Association at the or- 
ganization meeting at Fort Worth. 
R. §S. Bishop, KFJZ, Fort Worth, 
was elected vice-president, and 
James R. Curtis, KYRO, Longview, 
secretary-treasurer. 


Directors are M. S. Niles, KRGV, 


Weslaco; Hugh Hallf, WOAT, San 
Antonio; O. L. Taylor, KGMC, 
Amarillo, and Earl Yates, KCKL, 
San Angelo. 


Complete Rates 
of Post-Dispatch 

The new national rate schedule of 
St. Louis Post-Dispatch, which has 
abolished the national-local differen- 
tial, ranges from 45 to 36.5 cents a 
line. 

The open rate is 45 cents; 2,000 
lines, 44 cents; 5,000 lines, 42 cents; 
10,000 lines, 41 cents; 25,000 lines, 
39 cents; 50,000 lines, 38 cents; 
75,000 lines, 37 cents; 100,000 lines, 
36.5 cents. The rates, effective June 
1, are subject to an agency commis- 
sion of 15 per cent. There is no cash 
discount. 


Walker Capitalizes 


Local Preferences 
Current Hiram Walker whisky ‘ad- 
vertisements feature a’ headline 
dramatizing a contrast between two 
types of men and points out that, 
though their tastes may differ, there 
is a Hiram Walker whisky for each. 
The advertisements are so ar- 
ranged that portions can be changed 
to contain products best suited for 
local taste, and still promote the 
line. Fletcher & Ellis, Ine. are in 
charge. 


Albie Booth Is 
New Haven Officer 


Max Livingston, of J. Johnson & 
Sons, clothiers, was elected presi- 
dent of the New Haven Advertising 
Club May 25, succeeding Nathan B. 
Stone. 

Andrew Casolinio was elected first 
vice-president; Albert (Albie) Booth, 


former Yale football star, second 
vice-president; Wesley W. Peters, 
secretary, and LeRoy C. Howard, 


treasurer, 


Food Manuloctuvers 
Appoint Fennell 


The makers of Kemp's Sun Rayed 
Tomato Juice, College Inn Food 
Products, Gingy Cake Mix and Jenny 
Wren Flour Specialties, and Fitch’s 
Shampoos and Toilet Preparations, 
have appointed Gordon Fennell Com- 
pany, Cedar Rapids, Iowa, to act as 
complete export department. 

Maxon, Inc. New York is in 
charge of the advertising. 


Two dein ANA 


National Sugar Refining Co. of N. 
J.. New York, and Wildroot Co., Buf- 
falo, have been elected to member- 
ship in the Association of National 
Advertisers, A. D. S. Palmer will rep- 
resent the former, and H. R. Shehan, 
vice-president and general manager 
the latter. 


Joins Cosmopolitan 
Bruce Van Cleave is joining the 
Western staff of Cosmopolitan, after 


serving with National Broadcasting 
Company. 


Industry Urged : 
to Assume Lead 
in Regulation 


New York, May 28.—The sugges- 
tion that trade associations take the 
initiative in setting up machinery 
for the self-regulation of advertis- 
ing until media are able, or ready, 
to act, was advanced by Edgar 
Kobak, vice-president of Lord & 
Thomas, in an address to the con- 
vention of the Toilet Goods Associa- 
tion here today. 

“One industry which 
set up a bureau to 
vertising of 
prietary Association,” said Mr. 
Kobak. “Without a great deal of 
fanfare, this group is doing a quiet, 
effective job in its own industry. 
This work helps us all. 

“Last week the Battery Manu- 
facturers Association awarded hon- 
ors for the best battery advertising. 
The principal consideration in judg- 
ing this competition was the ethical 
standard. Fairness, accuracy and 
sincerity were the qualifications. 


has already 
the ad- 
the Pro- 


censor 
members is 


An Every-Day Job 


“IT like the idea of awards for 
good, clean, effective copy—adver- 
tising that sells and creates genuine 
good will. But advertising should 
be judged every day, just as it is 
written and read every day. Why 
not permanent committees in all 
industries to promote advertising 
standards and to judge advertising 
every week in its field? Why wait 
for legislation? Why not make your 
own?” 


Canadian Radio 
in Dark on Two 


Salient Points 


Toronto, Ont., May 28.—Dismissal 
of the present Canadian Radio Com- 
mission and the throwing open of the 
entire broadcasting field to private 
enterprise, with a new governing 
body controlling radio advertising 
and network facilities, are recom- 
mended by the Federal government’s 
special committee which has just 
completed an inquiry into the Cana- 
dian broadcasting situation. 

Nationalization of radio is to be 
temporarily abandoned, but a general 
manager and an honorary board of 
nine governors representing each of 
the nine Canadian provinces will 
supervise entertainment and adver- 
tising and “offer fullest co-operation 
to private stations.” 


New Bill Coming 


New legislation to repeal the pres- 
ent Canadian Radio Act and permit 
the substitution of the new set-up will 
be ready for presentation to parlia- 
ment within the fortnight. While 
Canadian advertisers are seeking the 
abolition of regulations which pro- 
hibit spot announcements from 7:30- 
11:30 p. m. as well as mention of 
the price of products, the Federal 
committee on radio makes no men- 
tion of these two points in its recom- 
mendations. 

The important figure in the new 
set-up will be the general manager 
who will determine to what extent 
the field is left to private interests. 
The two named for the appointment 
by competing lobbies are Reginald 
Brophy, Montreal-born program di- 
rector for the National Broadcasting 
Corporation; and Gladstone Murray 
of Toronto, program director for the 
British Broadcasting Corporation. 


Arnold to Churchill-Hall 


Stuart G. Arnold has been ap- 
pointed account manager, Churchill- 
Hall, Inc. New York. He was pre- 
viously director of research at 
Tracy - Locke - Dawson, Inc., also of 
New York. 


Barclay Secretary 


Hartley W. Barclay, editorial di- 
rector of Conover-Mast Corporation, 
publisher of Mill & Factory and 
Modern Brewery has been elected 


secretary of the company. 
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GM Greets Diesels 


Full page newspaper advertising 
has been scheduled by General Mo- 
tors Corporation in nearly 200 news- 
papers to signalize the introduction 
of several new trains powered by 
Diesel engines of General Motors de- 
sign. The advertisement is headed, 
“Millions of Jobs in the Rebuilding 
of the Nation,” and is signed by Al- 
fred P. Sloan, Jr., president of the 
company. Arthur Kudner, Inc. is the 
agency. 


Willcox with Agency 

L. G. Willcox has joined Russell T. 
Gray, Inc., Chicago, as vice-president, 
coming from Maujer Publishing Co., 
where he was vice-president and gen- 
eral manager. 

Gay to Capper 
Rex Gay has left Woman’s World, 


New York, to join the Chicago -staff 
of Household Magazine. 


AN OPPORTUNITY 

We are adding to our SALES Organ- 
ization and will establish agencies in 
principal cities. Our products are 
genuine porcelain enamel fused into 
steel signs. Sell on commission basis. 
Application will be considered for 
prompt appointment to exclusive ter- 
ritory. Box 777 


ADVERTISING AGE 
330 W. 42nd St., New York 


the president 
barked: wx AP- 


PROPRIATED MONEY 
FOR OUR CATALOG 
SIX MONTHS AGO » » 


Why isn’t it ready?” 


The investment of a large sum in an 
old-fashioned tight-bound catalog, 
with its exasperating production de- 
lays, general inefficiency and rapid 
obsolescence, is a dangerous decision 
these days when results are so closely 
scrutinized, 

Before you do anything about your 
catalog or price book, write for the 
free brochure, “The Catalog Question.” 
This complete analysis will help you 
prepare a catalog recommendation that 
will “‘stick’’ — one that will open the 
eyes of your associates to the sales 
possibilities of a modern loose-leaf 
catalog in your business, and will 
have definite sales accomplishments 
and savings to its credit from now on, 
for four years or longer . . . Write on 
your business letterhead for your copy. 
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THE HEINN COMPANY, Dept. 616 

326 W. Florida Street, Milwaukee, Wisconsin 

Please send your brochure, ‘'The Catalog Ques 
tion,’ analyzing modern catalog methods, 


Name Position 
Company 

Address 

Number of catalogs issued 


Getting Personal 


isabella Taves (Mrs. Bill Miller), who promotes Butterick fashions, 
still fools strangers, who set her down for a blonde chorus cutey as 


they used to when she started in advertising in Chicago. 


It’s a shock 


when they discover she’s a Phi Beta Kappa and important in business. 
Isabella still contributes to College Humor and has just sold an article 


on the circus to Delineator.... 


As guests next week at Lost 
Lake, exclusive advertising-writ- 
ing colony, Isabella will have her 
husband, the New York news- 
paper man, and Nancy Naghten 
(Mrs. Bob Graham), who gave up 
a successful agency career in 
Chicago last year to follow Bob 
around the country. Nancy still 
attends to some copy service by 
mail and writes a good deal for 
magazines. ... 


A welcome addition to the cir- 
cle of cottagers this year is El- 
vira Vingabrova, who gave up her 
agency and department store con- 
nections in Chicago less than a 
year ago to become advertising 
manager of Oppenheim & Collins. 
She’s another shock, for she 
looks like a schoolgirl in shorts 
and halter, instead of a big ad- 
vertising woman. Her favorite. 
sport is tennis, which she learned 
to play in Honolulu. She’s care- 
less about the score but fussy 
about form.... 


Alieda Van Wesep, a. m. of 
Lord & Taylor’s, is always glad 
to leave the duplex, which she 
designed and decorated herself, 
for her Lost Lake Camp. She is 
famous in the colony for her own 


SMILING PRINCESS—Alexandra 
Kropotkin, of Liberty, as she ad- 
dressed annual banquet of Adver- 
tising Affiliation at London. Both 
she and her audience were in ex- 
ceeding good humor. 


> 


’ - 


cooking, as well as for the epicurian delights prepared by her Filipino 


houseboy, Dantus. ... 


Betty De Vries, one of the Lux account executives at J. W. T., 
always carries work with her to Lost Lake and thinks about business 
matters a good deal, such as when Lever Bros. will act on her sugges- 


tion to perfume soap flakes. 
entertains a good deal. 


She plays a little tennis, gardens and 
Her favorite guest is her husband, Howard 


De Vries, dramatic critic of the New York Times... . 


Another week-end representative of J. W. T. is Luther Lemon, 
who really detests the country, much preferring his garden apartment 


in the Village. 
Bleeker, the 


feminine. ... 


The attraction and his hostess are the same, Hortense 
Oppenheim Collins 

Hortense is the camp’s outdoor girl. 
and tennis better than most men, 


merchandising executive. 
She swims, rides and plays golf 
and still remains satisfactorily 


Marie North, Gumbinner copy star, the camp’s best naturalist and 
gardener, is moaning the demise of Old Ash-Eye, the granddaddy of 


all the snakes in Lost Lake. 


He was a great pet, whom Marie had 


taught to dive from the dock and join in other water sports with her. 
The residents sentenced Old Ash-Eye on the grounds that his virility 
was becoming embarrassing. ... Marie’s guest next week will be Emily 


MacRae, Bamberger copy writer. 


Emily is rather bookish around camp. 


She taught French before discovering that advertising is more lucra- 


io: 


Joe Wayer, Brown & Tarcher a. e., is being missed. 


He was a 


regular guest until last year, when he took up horsemanship in a 
determined way. Now he goes where there are better accommodations 


for equestrians, ... 


Surrounded by lilacs, honeysuckle and dogwood, three young adver- 
tising men-with-a-future, John Winters and George Wasey of Erwin- 
Wasey & Co., and Dick James, of the Peck agency, will spend summer 
week-ends in the gardener’s cottage on the Greenwich estate of Lou 
Wasey. Equipment of the cottage includes a private dog, private lake 
and nine acres on which to play Indian. . 


William T. Okie, young a. e. at Mathes and son of the executive 
v. p., was married last week to Louise Downie MacKechnie, of Sum- 


mit, N. J. 


Following the reception to 200 given by the bride’s parents, 


the young couple and their wedding party were entertained at the home 


of Harry Schott, National Carbon v. 
and will live at South Orange... . 


p. They are honeymooning abroad 


Ernie (Barefoot) Anderson, Richardson, Alley & Richards junior 
a. @., was grabbed by the staff May 25 and given a surprise birthday 


party. He was 26. . 


C. A. Patterson, publisher of American Restaurant and Club Man- 
agement, Chicago, is being congratulated upon the 30th anniversary of 


his entrance into the business publishing field. 


He started on National 


Builder with the late Fred D. Porter. . 


Peggy Mitchell, wife of John Marsh, advertising director of the 
Georgia Power Company, Atlanta, has written her first novel, and it 
has been chosen for early distribution by the Book of the Month 


i oe 


Mabel Loeb, head of the Loeb Advertising Agency, Atlanta, is a 
bachelor girl, but when she sponsored a grade school class recently 


she was asked to address the class on Mother’s Day. 


... Jesse Elliott, 


Florida Times-Union, Jacksonville, is a better match than medal player. 
At the recent SNPA tournament at Asheville, he had a 91, but won the 
handsome prize offered for the most pars... . 


Chrysler in “Machinist” 

American Machinist’s May issue 
contains 104 pages of editorial mat- 
ter on Chrysler, plus 12 pages of 
general news, and 348 pages of ad- 
vertising. 


Ames Heads Agency 


Stuart, Ames & James, Inc., has es- 
tablished offices at 250 Park avenue, 
New York. Robert Ames is_ presi- 
dent; Nona R. James, vice-president: 
L. B. Stuart, secretary-treasurer. 


Advertisers 
Pay Respects 


to Queen Mary 


(Continued from Page 1) 


ship; Seth Thomas, which wanted to 
feature the ship in advertising; Hel- 
bros, which requested use of the 
name for a new watch, and Benrus. 

The idea of incorporating a pic- 
ture of the ship in package designs 
has been popular. Two candy manu- 
facturers took up the matter of a 
special Queen Mary box, and Quaker 
Oats has gone ahead with a Queen 
Mary cutout on one of the series of 
“Travels with Time” packages. 

The suggestion to leading hotels 
and restaurants that they use a 
special Queen Mary menu of foods 
served aboard the ship went over 
easily, a long list promptly asking 
for the recipes. 

Among those who have definitely 
promised sizable advertisements is 
Cutex, which will run a September 
magazine advertisement featuring 
the colors the smart feminine pas- 
sengers are wearing. 

Park & Tilford will advertise a 
special consignment of Vat 69, each 
bottle of which will bear a special 
label. 

Buick will run some special news- 
paper copy complimenting the Queen 
Mary builders for doing as good a 
job in their line as Buick does in 
the building of automobiles. 

Meltonian Cream will feature a 


testimonial from a Queen Mary 
“Boots.” 
Simmons Company will picture 


its installations of mattresses in 
some of the Queen Mary’s 26 varie- 
ties of first class accommodation in 
magazines and roto. 

Chesterfield is planning a tie-up in 
magazines and outdoor. Philco will 
have a special magazine advertise- 
ment. 

Yardley is endeavoring to make ar- 
rangements for the broadcasting of 
its weekly program from the Queen 
Mary when the ship goes into regu- 
lar service. 

It is believed that other adver- 
tisers will spring Queen Mary copy 
as a surprise after the docking of 
the ship. ~ 

A number of manufacturers whose 
products have gone into construc- 
tion, together with the Cunard White 
Star Line, have taken space in a 
special Sunday supplement, pro- 
moted by Ray McCarty. It will be 
carried May 31 by the New York 
Herald Tribune, Chicago Tribune, 
Philadelphia Inquirer, Washington 
Post, Cleveland Plain Dealer, Detroit 
F'ree Press and Boston Globe. The 
Christian Science Monitor has al- 
ready issued a 16-page Queen Mary 
section. 

It carried advertising not only from 
the United States, but from England, 
Scotland, Ireland and Canada. The 
issue was distributed overseas just 
before the Queen Mary sailed for New 
York. 

The Frank Presbrey Company, 
which places Cunard White Star 
newspaper advertising, will place 
only one other piece of special copy 
at this time, a two full-column ad- 
vertisement, which will appear in 
the regular list of 38 papers. 

There has been no special maga- 
zine copy and none has been planned 
as yet. in fact, the advent of the 
new liner caused a reduction from 
spreads to pages for the July ad- 
vertisement, the advertiser’s explan- 
ation being that it was deemed un- 
wise to divert attention from other 
ships of the line, which must still be 
operated at a profit, to the Queen 
Mary. 


Music Shops Name Agency 
Liberty Music Shops, New York, 
have appointed Mackay - Spaulding 
Company for a campaign in news- 
papers and magazines. F. A. Kol- 
metz is advertising manager and 
E. W. Spaulding account executive. 


Jordan Promoted 


Robert L. Jordan has been ap- 
pointed assistant general sales man- 
ager, Ethyl Gasoline Corporation, 
New York. He has served in Chicago 


territory. 


DEBUT 
WEW SCIENTIFIC ACRIEVEMENT. 


The Finest AUTOMATIC Heat 
al lhe lowest cost of any heal 


LiMK-GELT COMPANY rts 


LINK-BELT AUTOMATIC COAL BURNER 


First consumer copy for Link-Belt 
Company in magazines to appear 
soon. 


Lawson Heads TAA 


Edward S. Lawson, advertising 
manager, The Foxboro Company, 
Foxboro, Mass., has been elected 


president of the Technical Advertis- 
ing Association, Boston. 

Other officers elected were: vice- 
president, Albert R. Keene, Pneu- 
matic Scale Corporation, Norfolk 
Downs, Mass.; Secretary-treasurer, 
Richard Thorndike, Precision Adver- 
tising, Providence, R. I. 


Schmidt Promoted 


by Union Pacific 


Edgar C. Schmidt has been ap- 
pointed assistant to the president, 
Union Pacific Railroad Co., Omaha, 
Neb. He will be in charge of pub- 
lic relations. 

Mr. Schmidt has been with the 
company since 1927 as director of 
news service and editor of “Union 
Pacific Magazine.” 


Joins Altman 


Jean Wanamaker has joined B. 
Altman & Co., New York in the mer- 
chandise department. She was for- 
merly a radio account executive at 
Chas. Dallas Reach Co., Newark. 


Open Art Studio 


Zim McCluggage and Ed Gordon 
have opened a studio for lay-out and 
illustration at 820 N. Michigan Ave., 
Chicago. Photographic illustrations 
will continue to be done by Hendrick 
Dahl. 


WLBZ Appoints Rep 
Weed & Co. have been appointed 
station representatives for WLBZ, 
Bangor, Me., which is owned by the 
Maine Broadcasting Company and 
affiliated with Columbia Broadcast- 
ing System. 


Gay Resigns 
After 34 years on the Harvard Uni- 


versity faculty, Edwin F. Gay, 
authority on economic theory, has 
resigned. From 1920 to 1923 he 


was president of the New York 


Evening Post. 


WSIX Starts Move 


Station WSIX is moving from 
Nashville to Springfield, Tenn., and 
will be in its new home July 1. 


— 


“He Has Ideas”! 


“A comparatively rare type 
of advertising man” is avail- 
able ... an idea man... 
who builds a complete plan 
from an original idea 
through every phase of 
merchandising to the fin- 
ished copy. A good copy- 
writer of course, but pri- 
marily a specialist in the 
development of ideas. 
Should prove invaluable to 
the small agency that wants 
more business, or as crea- 
tive supervisor in a large 
organization. Fifteen years 
experience. Now located 
in New York, but will go 
anywhere. All replies 
treated in strict confidence. 
Box 774, Advertising Age, 
330 W. 42nd St., N.Y. C. 
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PLEDGES TAKEN 
ANEW BY MEDIA 
BEFORE PUBLIC 


NBC Devotes Full Hour to 
Truth in Advertising 


New York, May 25.—Not only re- 
viewing the history of the truth in 
advertising movement, but present- 
ing representatives of every major 
medium, who told the radio audience 
what is being done today to safe- 
guard the public interest, the Ad- 
vertising Federation of America, in 
co-operation with the National 
Broadcasting Company, occupied a 
nation-wide network for an hour 
Sunday afternoon. 

Others on the program were 
Chester H. Lang, General Electric 
Company, and A. F. A. president; 
Edgar Kobak, of Lord & Thomas. 
A. F. A. chairman; and H. J. Ken- 
ner, Better Business Bureau of New 
York City. A message from George 
W. Coleman, Boston, president of 
the Associated Advertising Clubs of 
the World in 1911, when the move- 
ment received official sanction, was 
read. A tribute was paid to an un- 
identified farm paper (The Farm 
Journal) which originated the basic 
idea and put it into execution as 
far back as 1880. The broadcast 
closed with an invitation from Allyn 
B. McIntire, Pepperell Manufactur- 
ing Company, general chairman for 
the forthcoming A. F. A. convention 
in Boston, to all advertising men 
to attend. Mr. McIntire spoke from 
Boston. 


Representatives of Media 


In the final matter-of-fact presenta- 
tion of how owners of media are 


protecting the public by insisting on 
factual copy, newspapers were rep- 
resented by Gilbert T. Hodges, mem- 
ber of the executive board, Nev 
York Sun; magazines, by Frank 
Braucher, vice-president, Crowell 
Publishing Company; outdoor, Ker- 
win H. Fulton, president, Outdoor 


Advertising, Inc.; radio, Roy C. 
Witmer, vice-president, National 
Broadcasting Company; business 


papers, Mason Britton, senior vice- 
president, McGraw-Hill Publishing 
Company; farm papers, Senator 
Arthur Capper, whose voice was 
picked up from Washington. 


Falsity Destroys Confidence 


“Reputable publishers of news- 
papers have been conscientiously at 
work for the past quarter of a cen- 
tury in safeguarding the honesty 
and accuracy of advertising,’ ex- 
plained Mr. Hodges, first to take the 
stand. 

“They learned long ago that false 
and fraudulent advertising killed 
public confidence in all advertising, 
destroyed its effectiveness; that re- 
jection of such advertising attracts 
honest, truthful advertising in much 
larger volume and means greater 
profits to the publisher. So the bet- 
ter type of newspapers has estab- 
lished strict rules of censorship, 
and enforces them religiously. 

“As a result, millions of lines of 
advertising are revised or refused 
each year, that the public may buy 
with confidence from the published 
announcements of business. 


Speaks for Magazines 


“In working for their own best 
interests, American newspapers have 
at the same time contributed greatiy 
to the public welfare by protecting 
the consumer against fraud and de- 
ception and by protecting the fair 
name of advertising.” 

Mr. Braucher was no less forth- 
right. 

“Everyone in advertising has a 
personal responsibility in this mat- 
ter of enforcing the principles of 
truth in advertising,” he asserted. 


“That goes for the publisher, the 
advertiser and the advertising agent. 
“Advertising is going to be just 
as good as you make it. The mil- 
lions of magazine readers have the 
right to demand that advertising 
meet a high standard of honesty and 
fair play. And it is up to the pub- 
lisher, the advertiser and the adver- 
tising agent to see to it that these 
readers are not disappointed. 

“Advertising must sell goods. A 
reasonable amount of glorification of 
the product advertised is all right. 
The reader expects it. Glorification 
is necessary for his complete satis- 
faction with his purchase. We must 
have glamor, plus the simple state- 
ment of fact about the thing adver- 
tised. And that simple statement 
must be factual and must tell the 
truth and the whole truth.” 

Outdoor advertising, too, is com- 
mitted to truth, Mr. Fulton asserted. 

“Since the inception of the truth 
in advertising movement,” said he, 
“the nation-wide medium of outdoor 
advertising heartily supported it. 
Even prior to this ethical move- 
ment, the medium’s leadership fore- 
saw the deep values that would 
make its exposure to the _ public 
dignified, wholesome and truthful. 

“More deeply rooted than people 
imagine is the underlying necessity, 
when selling goods, to present the 
product in simple, truthful fact. 
Products advertised each have 
merits of their own, worthy to be 
featured. Not only is there no need 
for the vulgar untruth, but there 
is a definite handicap. 

“Members of our association have 
refused many thousands of dollars 
worth of advertising that did not 
meet the requirements laid down in 
the standards of practice which 
we adopted in the early days of or- 
ganized advertising, in support of 
truth in advertising. We will con- 
tinue to adhere to this policy.” 

Radio does not lag behind the 
parade, Mr. Witmer pointed out. 

“Truth in advertising is not an 
idealist’s dream,” he said. “It’s just 
good sound business. Hyperbole 


and the barker’s ballyhoo may get 
quick returns on a one-time job. It’s 
the plain facts about a product that 
put business on its feet and in- 
creased its trade over the long pull. 

“Radio exerts wide influence on 
the thinking of men and women. The 
spoken word is forceful. It is con- 
vincing. The advertising that goes 
into the home through the loud 
speaker must tell the truth or con- 
fidence in the whole structure of 
American business is threatened. 

“The major broadcasting com- 
panies believe the merit of a product 
should be investigated before its 
advertising is accepted. We have 
always combated the false, mislead- 
ing and grossly exaggerated adver- 
tising statement. Experience has 
taught us that only truth in adver- 
tising pays.” 


Work of Farm Press 


Mr. Britton pointed out that mis- 
leading copy has been no particular 
problem to business papers, since 
products advertised in their columns 
are not sold on emotional appeals, 
but on performance, quality and the 
reputation of the manufacturer. 

“Advertisers in business papers 
have long since become factual in 
what they say about their products,” 
he continued. “They have learned 
that misstatements in advertising 
lose customers—that truth is the 
best policy. When occasionally they 
let enthusiasm run away with them 
and make claims that are too broad, 
the publisher flashes the red light. 

“But the business paper has little 
trouble of this kind. Most adver- 
tisers are glad to co-operate. For 
advertising in business papers is 
used as a guide in the purchase of 
hundreds of millions of dollars worth 
of equipment and materials annu 
ally. It is part of the contact be- 
tween seller and customer, in which 
not only truth, but frankness and 
sincerity are vital.” 

Senator Capper, speaking from the 
capital, said it is a matter of pride 
to him that the agricultural press 
was one of the first to recognize 


the importance of truth in its adver- 
tising columns. 

“We believe it to be a definite 
obligation of the publisher to guard 
against publication of advertising 
that might mislead the reader who 
is the prospective purchaser of ad- 
vertised goods,” he commented. 

“It was my privilege to be one 
of the signers of the original truth 
declaration drawn up at the con- 
vention of the Associated Advertis- 
ing Clubs in Baltimore in 1911. 
Shortly thereafter, the principal agri 
cultural journals of the country 
jointly adopted their own standards 
of practice, to which we have rigidly 
adhered. 

“It has proved to be a wise pol- 
icy, profitable alike to the advertis- 
ers, to the publishers and to the 
buying public.” 


A BOOK ABOUT Advertising Salesmen. 
Advertising Managers. Advertising 
Copywriters, Advertising Agents and 
Advertisers themselves. 


SENATOR CAPPER 


SAYS:. ‘you probably have 
given us the most constructive 
discussion of the problems of ad- 
vertising that I have ever seen.” 


Your bookseller, or by mail $2.00 
Business Bourse, 80 W. 40th St. N.Y.C. 


Mr. 


FRANK GOLDBERG 


AUSTRALIA AND NEW ZEALAND 


GOVERNING DIRECTOR OF THE GOLDBERG ADVERTISING AGENCY LTD. 


In the United States to put important facts into the hands 
of AMERICAN MANUFACTURERS... 


AMERICA’S great opportunity in £: 
AUSTRALIA AND NEW ZEALAND is now ! | 
Australia and New Zealand—already buying more tries and is already being used by many of America’s / 
than 100 million dollars worth of American goods outstanding exporters. He has with him a complete Hit - 


annually are entering upon their period of greatest 


expansion. 


sented such a favorable opportunity for the extension 


of American business overseas. 


Mr. Frank Goldberg, governing director of the Gold- 
berg Advertising Agency Ltd. of Australia and New 
Zealand, has come to the United States especially to 
diseuss with American manufacturers plans for in- 
creasing their business in these great markets. 


organization is the largest of its kind in those coun- 


THE 


SYDNEY 


Never before have these countries pre- 


WELLINGTON 


His 


file of information bearing on present day conditions, ii 
together with a personal knowledge gained from over 
twenty-five years’ advertising, marketing and mer- 
chandising experience. 
A discussion with Mr. Goldberg (in your own offices 
if desired) concerning your sales possibilities in the 
Antipodes cannot fail to be profitable. 
pointment please write to Maxon, Inc., 570 Lexington 
Ave., New York City. 


GOLDBERG ADVERTISING AGENCY LTD. oe 


Australian and New Zealand Offices at: 


MELBOURNE ADELAIDE 


AUCKLAND 


CHRISTCHURCH 


BRISBANE PERTH 


DUNEDIN 
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Smalley to Katz 


Robert A. Smalley has been named 
manager of the New York office, The 
Joseph Katz Company, to succeed 
Julian Field, who has gone into busi- 
ness to represent talent for screen 
and radio. Mr. Smalley has been 
with Pedlar & Ryan, and was for 
merly vice-president of Lennen & 
Mitchell. 


100th Anniversary 
of Peoria Celebrated 


Peoria Journal-Transcript issued a 
special edition May 24 celebrating 
“100 years of progress” for that Illi- 
nois city. 

Thirteen sections, comprising 136 
pages, made up the special number. 


WSM 


50,000 WATTS 


_ Nashville, Tennessee 


WANTED: 


A few selected manufacturers in 

search of a market. Only those will- 

» Increase production need apply. 

are ambitious for more busi- 

s and willing to work hard filling 

orders, write at once for further 
details 


YOU PAY 


ie ee j 
@ Whether you realize it or not, 
you pay for good printing, en- 
graving, or ad-setting even if 
you don't getit... You pay for 
it with the business you FAIL to 
secure when your advertising 
doesn't bring the desired results 
... You pay in many other ways 
not included in the invoice... 
Since you must pay anyway, 
why not insist upon the BEST in 
the FIRST place—thus saving 
considerable TIME, TROUBLE and 
MONEY ... Years of experience 
serving important advertising 
agencies and commercial con- 
cerns is at your command 
when you call FAITHORN. Our 
COMPLETE SERVICE— everything 
under ONE roof—is sure to help 
you. Let us demonstrate the value 
of this service on your next job. 
Simply phone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


For years Marshall 
Field & Co. has 
used FAITHORN 
3-in-1 complete 
Service. You, too, 
can now enjoy its 
many advantages. 


thal haw: op in 
b thi | 
your stock thik season $ 


MARSHALL FIELD 4 COMPANY 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 


504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 


NETWORKS BUSY 
WITH RENEWALS 
OF CONTRACTS 


New York, May 28.—United States 
Tobacco Company, maker of Dill’s 
Best and Model Smoking Tobacco 
has renewed its CBS program, Pick 
and Pat, blackface comedians, in 
“Pipe Smoking Time,’ which origi 
nates at WABC and is 
through 58 coast-to-coast stations 
The renewal is effective Monday, 
June 1, when the program is broad 
cast from 8:30 to 9 p. m. Arthw 
Kudner, Inc., New York, is” the 
agency. 

Also on June 1, the Lux Radio 
Theatre will move to Hollywood in 
order to engage the services of a 
larger group of stars. Cecil B. De 
Mille has been engaged to produce 
the programs. The network is Co- 
lumbia and the agency is J. Walter 
Thompson Company, New York. 

Pillsbury Flour Mills Program, 
“Today’s Children,” will transfer 
June 1 from the NBC blue network, 
where it is heard at 10:30-10:45 
a. m. EDST, Monday through Fri- 
day, to the red network, at 10:45-11. 
Hutchinson Advertising Company, 
Minneapolis, is in charge. 

“The Voice of Firestone,” spon- 
sored by Firestone Tire & Rubber 
Company, has renewed its NBC red 
network spot, effective June 1. The 
program is heard Mondays at 8:30- 
9 p. m. EDST over 68 stations. 
The agency is Sweeney & James 
Company, Cleveland. 


released 


Resume “Girl Alone” 


The Kellogg Company on May 1 
dropped its “Girl Alone” program on 
the NBC red network, but will start 
it again on June 1 in response to 
listener requests. Heard Monday 
through Friday at 12:30 p. m., Betty 
Winkler is the star. The originat- 
ing station is WMAQ, Chicago. N. W. 
Ayer & Son, Inc., New York, is the 
agency. 

Beginning June 2, the Krueger 
“Musical Toast” program will adopt 
a new time schedule, using 17 sta- 
ticns of the Columbia Broadcasting 
System. The sponsor is G. Krue- 
ger Brewing Company, Newark, 
N. J., the time 7 to 7:30 p. m., Tues- 
days, and the agency, Biow Com- 
pany, Ine. 

A new NBC program will start 
June 3 on a split red network origi- 
nating at WEAF, New York. The 
sponsor is Manhattan Soap Com- 
pany, maker of Sweetheart Soap 
Flakes. The name of the program is 
“The Wife Saver,” and it will be 
broadcast 11:30 to 11:45 a. m. 
Wednesdays and Fridays. Peck Ad- 
vertising Agency, New York, directs 
Manhattan's advertising. 

Standard Brands, Ine., has_ re- 
newed its “Frank Fay Calling” pro- 
gram for Royal Fruit Flavored Gela- 
tin over the NBC coast-to-coast blue 
network, effective June 5 at 8:30 to 
% p. m. Fridays. The present spot 
is on the red network Saturday eve- 
nings. The agency is J. Walter 
Thompson Company, New York. 


Montreal Club Picks 
Leo D. Cox as Head 


Leo D. Cox was elected president 
ot the Advertising Club of Montreal, 
succeeding Charles W. Baker. <Ar- 
thur B. Smith was chosen first vice- 
president; Murray B. Chipman, sec- 
ond vice-president; Gustave Dutaud, 
honorary legal advisor, and R. Schur- 
man, honorary auditor. 

Directors appointed are B. W. 
Keightley, L. H. Duclos, M. Close, 
N. B. Bowter, N. W. Crawtord, M. 
M. Foss, R. B. Hara, W. C. Stannaed, 
B. W. Turnbull, R. S. White, L. F. 
Wisintainer, R. L. Burdick, R. B. 
Perrault, S. A. Redwood, and W. H. 
Barker. 


New Card for “Home” 


The American Home has an- 
nounced that effective with the Janu- 
ary, 1937 issue, with a circulation of 
1,000,000 guaranteed, rates will be 
$5.50 for an agate line; $3,400 for 
black and white page; and $4,800 for 
a page in four colors. 


Ma 


Cdve wisi 


The rates for this department are as follows: 


“Help Wanted” and “Situations 
charges $1. 


Wanted,” 30 cents a line, minimum 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


per in., $4.75; 4 to 6 in., per in., $4.50 
per in., $4.00: 13 to 15 in., per in., 
contracts. 


; 7 to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


HELP WANTED 


MAIL ORDER 
COPYWRITER 
Well-educated, cultured, practical, 
with broad background of experience 
in successfully selling books, periodi- 
cal circulation, educational courses, 
ete. by mail. Exceptional opportunity 


with nationally known (New York) 
publishing company. For interview, 
state salary expectations, age, and 
other essentials Confidential Write 


Box 773, ADVERTISING AGE, N. Y. C. 
WANTED—Chicago man under 30, 
agency experience preferred, by trade 
paper 
partment. Capability in copy expres- 
sion and layouts important, Write 
details to Box 775, ADVERTISING 
AGE, 100 KE. Ohio St., Chicago. 


BUSINESS OPPORTL NITIES 
ATTENTION 
ADVERTISING LEATHER GOODS 
AND PREMIUM SALESMEN 
Meeker-Make advertising and pre- 
mium leather goods is America’s lead- 
ing line today Outstanding in de- 
sign, quality and workmanship. Bill- 
folds, Travel-Kits, Desk Sets, Ladies 
Hand Bags, Specialties and made to 
order items, Representations in large 
industrial centers wanted. Write 

Joseph C. Hodges, Sales Manager, 
The Meeker Company, Ine., Joplin, Mo. 


publisher for promotion de- | 


POSITION WANTED 
| Medical or trade publication; thor- 
oughly experienced make-up, produc- 
tion, personal and mail solicitation, 
office routine and correspondence; now 
employed but desire change. 
Box 776, ADVERTISING AGE, Chicago 


MISCELLANEOUS 
UNUSUAL ECONOMIES EFFECTED! 
Newest process reproduces illustrated 
house organs, bulletins, testimonials, 
promotion material, dealer helps, etc. 
No expensive typesetting or cuts 
necessary. All sizes available. 

600 copies (S%x11) $2.50 
Additional hundred copies—20c 
Send for samples 


LAUREL PROCESS, 480 Canal, N. ¥.C, 


PHOTO POST CARDS 


Actual Reproductions of your 

Photos . . . . . $15.00 per 100 
8x10 Size for Salesmen’s 

Samples ... . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


FOR SALE 


BUYERS ARE AMBITIOUS 
We need more good mechanical and 
|fengineering trade papers either paid 
| or controlled circulation. 
Harris-Dibble Co., 11 W. 42 St., N.Y¥.C. 


CENSUS BUREAU 
REPORTS TEXAS 
RADIO. REVENUE 


Washington, D. C., May 29. Ap- 
proximately 80 per cent of the reve- 
nue from sale of time by 30 broad- 
casting stations in Texas last year 
was derived from local and directly- 
purchased national and_ regional 
time, according to a report released 
yesterday by the Department of 
Commerce bureau of census. Re- 
ceipts for 1935 totaled $2,220,821. 

National and regional network 
time payments to the stations aggre- 
gated $449,117, or 20.2 per cent of 
the total. Local advertising revenue 
was $1,265,791 or 57 per cent, and 
national spot or non-network adver- 
tising netted the stations $505,913 
or 22.8 per cent of the total. 

Revenue reported is the net. bil- 
lings for advertising time on the 
air, including the station’s propor- 
tion of network billings and after 
deducting quantity and time dis- 
counts. 

Annual payrolls for the 30. sta- 
tions totaled $771,395 for an average 
of 554 persons monthly. Full-time 
employes received more than 88 per 
cent of this payroll. Station talent, 
including artists and announcers, 
comprised 44.3 per cent of the total 
employment and 34.7 per cent of the 
total payroll; station technicians, 
20.4 per cent of employment and 23.2 
per cent of payroll, with executives, 
supervisors, office and clerical work- 
ers comprising the remainder. 


SHOW RECEIPTS OF 
77 COAST STATIONS 


Washington, D. C., May 31.—Total 
receipts of 77 Pacific Coast radio sta- 
tions in 1935 amounted to $6,441,623, 
the Bureau of the Census announced. 
The figures cover 43 stations in Cali- 
fornia, 20 in Washington and 14 in 
Oregon. 

More than one-half (56.2 per cent) 
of time sales were derived from lo- 
cal advertisers, 20.6 per cent from 
national and regional advertisers 
who bought time direct, and 23.2 per 
cent from national and regional net- 
works. 

California led in all three classi- 
fications, with total revenue of 
$4,645,776. Washington stations had 
revenue of $1,103,411 and Oregon, 
$692,436. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any na- 
tional advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE, - 


No. 955. Radio Listening in Auto- 
mobiles: An Analysis. 

From 20,000 mail and 1,000. per- 
sonal interviews among owners of 
automobile radios, Columbia Broad- 
casting System has analyzed the 
auto radio listening habits of the 
nation. The average auto radio is 
tuned in 2.6 hours every weekday, 
and 3.2 hours every Sunday, while 
2.7 persons listen to each auto 
radio, this survey says. 


No. 956. How to Reduce Adver- 
tising Production Costs. 

A reprint of a talk before the 
American Institute of Graphic Arts 
by Dean Uptegrove, art director of 
Richardson, Alley & Richards Co. It 
contains an analysis of varying page 
sizes of national publications, and 
suggestions for standardization in 
this field. 


No. 957. 1936 Southacest 
Market Facts. 

Published by Farm and Ranch, 
this booklet contains a wealth of 
statistical information on popula- 
tion, wealth, growing seasons, mar- 
keting practices, etc., of Texas, Okla- 
homa, Arkansas, Louisiana, and New 
Mexico. Two interesting features 
are a calendar of farm and ranch 
work in the Southwest, and a chart 
showing marketing periods of Texas 
farm products. Editorial, circula- 
tion and advertising data on Farm 
and Ranch are included, 


Farm 


No. 958. S125 000000 
Advertising Experience. 


Worth of 


A study of the advertising prac- 
tices of Chicago department stores, 
showing the amount of advertising 
they placed in all Chicago news- 
papers from 1920 to 1935. Published 
by the Chicago Tribune, 


No. 959. Berkeley Market Study. 
A twelve-page booklet in three 
colors, compiled by the research de- 
| partment of Fenger-Hall Co., and 
|published by the Berkeley, Cal., 


June 1, 1936 


Gazette. It gives basic market in. 
formation about Berkeley, and es. 
sential data on the Berkeley (a. 
zette. 


No. 960. It Takes This Combina- 
tion to Hit the Jackpot in Iowa. 

Farmer, farm paper and deale; 
spell the combination for sales in 
the rich Iowa farm market, says this 
brochure for Wallace’s Farmer and 
lowa Homestead. Brief data on the 
“bright spots” in the Iowa farm 
situation are included. 


No. 872. 19385 Spokane Market 100%, 
Retail Drug and Grocery Surveys. 


These are the second annual retai] 
grocery and drug store surveys made 
by The Spokesman-Review and Spo- 
kane Daily Chronicle, carried out 
through personal contact with all re. 
tail drug and grocery stores in met- 
ropolitan Spokane and in 33 repre 
sentative cities and towns of the out. 
side field. The surveys deal with 
sales standing and distribution of 
various brands in major classifica. 
tions. Data is so arranged as to be 
comparable with figures on sales 
standing of products in the Spokane 
market in 1934 and in 1931. 


“Showmanship? 
VARIETY gives 
first ranking in 
Indianapolis to 
a) 


D. E. (Plug) Kendrick 
V.PL& General Mer. 


Represented by se 
WM. G. RAMBEAU CO. -N. Y. - Chicago - Frisco 


WHERE VACATION 
PLANS Come True 


A vacation at the Ambassa- 
dor in Atlantic City will ful- 
fill your dreams of the ideal 
summer holiday. 

Surf bathing direct from 
your room. Golf. Riding. 
Dancing. Tennis. The gay 
parade of life on the board- 
walk. Restful hours on the 
sun deck. The Ambassador 
offers all this, with its friend- 
ly servicethat lets youlivelike 
a king. Rooms are big and 
airy. Restaurants serve the 
seashore’s finest food. And 
there’s every possible fa- 
cility for indoor recreation. 

Write now for free booklet, 


“Here's Your Place in the Sun.” 


The 
AMBASSADOR 


ATLANTIC CITY 


William Hamilton, Managing Director 
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ADVERTISING AGE 


Tang s: 
ye bis i a 


Mildred Jacobsen, 


S. R. Bernstein, contest secretary, Ellen Kebby. secretary of ADVERTISING AGE, and Ralph O. McGraw, associate editor, glance over some of 
the entries in the ADVERTISING AGE contest. 


For the Good of All Advertising 


The ADVERTISING AGE essay con- 
tests for highschool and college students, 
in which $1,000 in cash prizes and two 
all-expense trips to Boston were offered 
for essays on the value of advertising 
to the consumer and the general public, 
have just closed. 


More than 1,300 high school and 
college students, male and female, have 
submitted essays. The inherent value 
of advertising and its true functions 
have been brought to the attention of 
additional thousands of students and 
educators. To some degree, however 


slight, these consumers and business 
men of the future have been awakened 
to a new realization of the important 
place occupied by advertising .. . they 
have attained an increased knowledge 
and respect for the work performed by 
this indispensable business tool. 


Notaline of advertising, not a single 
new subscription will accrue to AD- 
VERTISING AGE as a result of this 
competition. None is expected. The 
promotion and conduct of the contests 
are the contribution of ADVERTISING 
AGE for the good of all advertising. 


ADVERTISING AGE 


THE NATIONAL NEWSPAPER OF ADVERTISING 


NEWYORK: 330 W. 42nd ST. *& CHICAGO: 100 E. OHIO ST. 
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Plan Changed 
by Pepsodent 


Chicago, May 28.—Pepsodent Com- 
pany today announced adoption of a 
new consignment (Del Credere Fac- 
tor) plan, a price reduction of ten 
cents on its 50-cent tooth paste, and 
a new size to retail at 25 cents. 


Dictates Resale Prices 


Under the new arrangement, Pep- 
sodent will distribute all of its prod- 
ucts through a selected list of whole- 
sale druggists who are termed fac- 
tors. These factors become agents 


This plan gives Pepsodent the right 
to dictate resale prices from whole- 
saler to retailer, and according to 
its announcement, “enables it to 
promote trade practices that will 
benefit the industry.” Consumer 
prices are not affected. 


Druggists Support Advertisers 


Pepsodent put the new line-up into 
execution by purchasing outright all 
of its products in the hands of whole- 
salers. 

Stuart Sherman, vice-president in 
charge of advertising, said there is 
no doubt that the drug trade is ready 
to support advertisers who avail 
themselves of this plan of distribu- 
tion. 


of Denver’s Club 


Galen E. Broyles, of the advertis- 
ing agency of that name, was elected 
president of the Denver Advertising 
Club May 26. 

Hal Benson and Eric Erskine are 
vice-presidents; John L. Jenkins, sec- 
retary; Eugene McKim, treasurer; 
Gerould Sabin, J. L. Meyerson, O. F 
Newkirk, Gus Brake, Thomas H. Fer- 
ril and Frank R. Jamison, directors. 


Soviets Push Crabs 


Charles W. Hoyt Company, Inc., 
New York, is releasing a summer 
campaign on Chatka Crab Meat, a 
product of the Soviet Union (Rus- 
sia). The origin will be featured. 
Metropolitan New York dailies and 


OF CONSUMERS 
GROUP 1S URGED 


Book Hits Researchers as 
‘‘Agitators’’ 


Chicago, May 28.— Congressional 
investigation of Consumers’ Re- 
search, Inc., is urged in “The Poison 


car cards will be used. 


Pen of Jersey,” new book by Frank 


[ -—_ 


No Sugar, Please 


Picture Play does not contain 
sugar coated interviews that 


4 aed 
aes : 
4, 


Mh, es 
Le Me Wiley 


ast Sh a * 3 ig ae § , yy . - 
acai CAS O agabok ig 7 ~ Sr 
| La 
] ‘@ 
And I’m not at home to anyone!” 


“Thank you, Hemingway. 


AND therein lies a significant story about Picture Play which no 
manufacturer of fine merchandise can afford to ignore. 


PICTURE PLAY gets attention. It is really read — not just casually 
thumbed through. It is edited for people with good minds and good 


would tax the credulity of 


even the most gullible. It is 
written-up-to peoplewho want 
their movie fare down to 
earth. An ideal medium for 
advertising quality products. 


D: 


A STREET & SMITH PUBLICATION - 79 SEVENTH AVENUE, NEW YORK CITY 


taste — for people who read! It studiously avoids the sensationalism 
and goofy glamour that attracts flibberty-gibbet mentalities. Adult, 
civilized and intelligent, ic naturally attracts the upper-half audience 
to whom it is addressed. 


NOT the type of circulation that can be bought by the carload...but 
the type that makes the best market for better products. 


Circulation more than 99% newsstand, voluntary! ... A.B.C. 


THE ADULT MOVIE MAGAZINE , 
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° ° ° of the company and will be paid a ° Dalton O’Sullivan, Chicago author 
Di s t ri b ut ton commission for services rendered. Broyles President FEDERAL PROBE and publisher, attacking the organ. 


ization and its sponsors as “radica] 
agitators.” 

The book is described as “a reply 
to a series of muckraking publica. 
tions” and “the only practical anti. 
dote to recent venomous attacks on 
American products.” 

Declaring Consumers’ Research 
has sought to undo in a few years 
“what it has taken responsible and 
progressive producers a quarter of 
century to build up—a spirit of 
hearty co-operation and mutual bene. 
fit,” Mr. O’Sullivan terms the cor. 
poration a “racket” and in biting 
language traces the background of its 
personnel in attempting to refute its 
charges against business organiza. 
tions, brands and individuals. 


“Not for Profit” 


The organization of Consumers’ 
Research as a “non-profit group” 
draws a series of jibes from Mr. 
O’Sullivan, who points to the “seces. 
sion” of Arthur Kallet and Dewey H. 
Palmer after a wage-dispute strike 
and their inauguration of Consum. 
ers Union of United States, “‘which 
they would be unlikely to do,” Mr. 
O’Sullivan comments, “if there were 
not ‘money in the racket.’”’ 

In the early chapters, Mr. O’Sul- 
livan cites alleged Communistic affili- 
ations of the sponsors of Consumers’ 
Research. He scoffs at their re. 
ported “findings.” Contradictory re- 
ports of government experts and 
other scientists bring the conclusion 
from Mr. O’Sullivan that Consumers’ 
Research makes “rough guesses” at 
the facts and lets them go at that. 


Antidote for Poison 


Discussing libel actions, Mr. O’Sul- 
livan “recommends” that officers, di- 
rectors and subscriber members of 
Consumers’ Research, and _ their 
sources of revenue, be brought out 
into the open and the records and 
qualifications of their “alleged chem. 
ists, who pass judgment, offhand, on 
some of the most intricate and per- 
plexing problems of manufacture in 
this country” be perused. 

“It is indeed high time,” Mr. O’Sul- 
livan concludes, “for the poison pen 
to be snatched from the hands of 
the group by the strong arm of the 
law.” 


White Resigns 


Ill health has caused the resigna- 
tion of J. P. White, vice-president, 
Loomis Advertising Co., Kansas City, 
specialists in directory advertising. 


Bleeds Half Pages 


Delineator has announced that 
half-page bleed advertisements will 
be accepted. The surcharge is $250. 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 


City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $259 Single 
From $400 Double 
Suites from $6.00 to $15.00 


JOHN L. HORGAN 


- MANAGING DIRECTOR 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


POLITICAL COMMENT FROM SOUTH FITS BRUSH 


MR. DONAHUE GETS THE GAVEL yg 


BRUSHFIT 


TRADE Warn 


" TOOTH POWDER 


END THAT DREAD 
SUSPENSE 
LET BARTON 
MAKE KNOWN TO 
YOU THE UNKNOWN 


wi GARTON 
PIERC 
Mystic ven 


Pes 


Joseph Schewe, of Pittsburgh, retiring president of Advertising 


— SIO New note in apertures struck b Affiliation, turns the symbol of office over to Harold Donahue, of 
| New York manufacturer of toot London, his successor, at the annual dinner at the London conven- 
How Birmingham Age-Herald sees political aspirations attributed to powder in can which simplifies use tion. Mr. Donahue is by no means as abashed as his downcast eyes 
Bruce Barton. of the product. would indicate. 
CLUB LEADERS WINNING DESIGNS IN ANNUAL COMPETITION OF CHICAGO ORGANIZATION 


YOUR LETTERS 
ANAL MEETING 
The nest meeting of the Leartom blab will bo held of 
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Nathan Danziger (top), advertising man- 7 
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4 aol rg vo ase te ~ Prose Nena ne Awards by Society of Typographic Arts: Top, left to right, announcement, by William A. Kittredge; greeting card, by Joseph Carter; pack 


. P. Rogers, adv. magr., Californie 29%, De Forest Sackett; publication copy, Taylor Poore. Bottom row, direct mail, Ernst Spuehler; stationery, Joseph Carter; the certificate 
Packing *_ sane a < se of award, by Joseph Carter, and booklet, by Dale Nichols. The Pullman poster by William P. Welsh was previously shown in Advertising Age. 


ae ae Para 9 ee eas, a8 SAAS aaa es jv" ne om To eS ot a Ne ee eee ee i? ae 
* ne ers ‘ - BR A Pkt =e pc : “Cw ag Rae; SE Se A See ad bo ees a ,~ >. he! A _— =. 
g 3 : : . . % Ta Ry oh ae ee gs ae ea cay. ee a cSt See at ie : ar ie ial lage Ra si va ais a Aes i Sr 4 ‘ ee SCs ae Be rg edt Rita 
* . 8 ’ ‘ pe Ke. : c=, : 2 Steet tu sn : fs ar A i ‘ Or as sg EN gay ae ¢ RO Bn De Aaa F 
i . wy ‘ a . ? Paden Dh a ae at: ; ; ge |e FEY iis ¥ Pigelha E B Mah ot se 
> ‘ J > , wih Sw chaas wee : MO Par Teer ES one ie 
, . a 
— —— — Ne — — << — << 
thor i. —_ i c _ *? <n 
gan- ial y ties 
“ We eae Ser 
dica] Pha is s 
reply ar ae 
Dlica- 
i? eee : 
cS on ie Tha = ae a here? % 
*. Oe : * Seas : & : 
ear = aa : jae pee. ie ee: 
ch lt = n a 5 ails oe ae. 
years Ae we TELGEH | oye 
gy RE -  % ie eres ss Pome Saxy 
“3 +z : 3 ey tr MY e 
er of bene ad J a : ” : ; | 
. i 
it of ’ “ae ; eA aa eae 
bene. S| ? : ie 
A f : 4 
cor- Sey at ¥ . 
iting oe Sig os - is ne 
of its Ce .* i at de ‘ bs 
: i ee s a 
te its ee De ' tl ae 
iniza- ; q ~ j : = ee : a : 
ao ib 7 eek a - 
—— Ss ¥ a Y ni ' a ; “ 
A = begets oe é é a Sine bie 4 Hi ; o 2 M : - 
AZ  - mS eS -eee s  % ; as + . oe . pin ~ ; i 3 " 4 her: 4 iia = 
ZEEE A Het BS, >) es . ' pee Co t ‘i = } 
B T athe Z : ; ‘fe es  #« a ect ah 4 ; : i Ds ae ’ ee ss r. pag 
Tees re anes : as ate igle S Ea - “a iH ee San 2 peas = i Bese 
A BRUCE AR ON i eee * — a aa ee Ue # i ee Hen ee se 
ie te Se i  _—_— de ieacraier 4 sare * ‘ ; ge a ee ier) Legit “a 
FF CLAIRVOYANT “i : ee ot ee a E * ay one al eee 
ZA x&S | : . Saeeae Be tae oe =? a ' Tio Sine tae Leia Sine 
. ee é ot * t Se aS 1 ae = Pe 4) tie 7 . Tbe eee 
IVE Gor Z ~~ SS a ee a ae vada cre eee: manos Sigua 
5 ml / |, sacuaae : ee iA ILIA Se oe 3° Ee eee 
TO KNOW /, / , eS aE Mages Be é ; Pi Gremomammerernste SY: ea hal 
SOME / 4 ’ é St ee ine 2 a oe ee . : Reet oir, |e eee a ery 
THING / Y f 4 ‘ ‘ | BRS eo te Se een F Sc Saat 
Y Air | YA * a a eae eee a re i‘ a 
UY; Ren Cn ey : ea, ins Z be SF ee . og ci 
“ff f A\ ‘eo Yj : aed LE a. oo 
Wie? Y Ih, 4, U, a “e BN ae eer ee a eh . AR fo. oe » tga 
4 ° y / ALY Say ree Bae hs an pee 5 Hy = 2k Be Mle yep eee Pee ee 
Pr HY \\ Y, PY Y uf" Yf, Y Wy aii Ds pan a pe eae ee : ~*~. ot a Ser: a Go oe 
.. ’, ee ot me =i . rhe i iste bay 
A Ma / U é a Mg A, tea fur % ‘ Say an pe Sey Or se ” - hee 
J j S 4 /} ) ~ f : Wij! If, Y) The Prep lemme > : ; ree oro Se oe er gost ; ha ee nee eae ; if 
Sine Ny Zs ( Y Yh 4), }] a J, rf es # Tae oo te . I, Pe ae: a 
Ws ‘ j ; j ! lental’, Specia Py ae eng ) li St “er i Mier RS me Bis 
ZG QSs—> wy ’ 7 tole VA 3 Re ck Pas Ta : ; Le caearre 9 a a ante sie 
-<—S ws \ W | H can and beaulifg Pe ek SS aes : aes : i . aha ee Bae Ry A RS Sol s Ret phe 
Yj S ars. a! a * Ee eae oo ree ee ' se ee pics ame tat Cia eae 
= WW. OW |. book S c . a igs te 2E . Riau Ce pe ees 
CS * Me DS Hain } S&S . , vey Rane ert es : : ae ey Lee 
VY, Ai, ae : ' yee, I MN ye prwdex on tor < oe ys Sg eevee Baar go { ae ee oe ' os ms 
Bog , oe . ‘ % < : ‘ ; a Me FOE Se pgm See Sl ee 
CS 7, (7, LY ny yy) : a as indicated * 2 ee : oe 5 a ' A ae ee ae ier ae Sn 
SOS (4 . «igi o> a 2 4 = Guten eee > ; } : ae gai fe BS ei sen 
Sse Yi; Ye iy | Shy) ee o, Epes ts i : ‘3 i se is a ; 
Nee 0a! 4% +. i SG s ee i ee E fees fig eta ie tea eed 
S We Vad 7 ay Dy = = Vs Wy eat ee a = ho ae ms ine? Tears ee a es Se 
Se YZ Gees | SG oe es. iti e le 6) Meee iid < pt ae Ge aoe = Pe Be i a 
\ we “/, a2 See > Ret ips Cae EG ae SE a a seen 2 <tr he (eee BESS 2 a ie Areas. 
— AN * Sa ; / “ ae ont WS ee - ced oe ‘ —_ bia bat Geer i f ’ caer a a ie = eee aati te te ieee sored 
= Tg eo” ag _ “i Se te if or alee tee Mn ss RN eli ¢ 
y =F h//))/ i) Sen th sgl nT ie ee 2) Oe 
( fj) ! eiieig e _& itt - a H ye Oe ge ae a ia ‘ghee 
ae ; 7 fa off eee a 3 Fie . ae — sae ee mea Bes ee ; 
te ‘ z Z ZA, “ J - Wi ti ; a et eee ies See eae a . 
“ ~~ 8 -. PS tps | erie es: 2 2 oe 4 3 ORaaae aay ee Pas a gaa 2 
SSS Be is Fee > i S ; j. eee “ _ Po Pe ee na 
33S = 2 Oe Zz enc tA Ls = gee : - ee ee an OOo : 
.- ae EES, = G , {= Aft ; ae” Cl ‘ . Ss eibaes”  S 
a Cp se = a a f Z. zi = o  ———— ——— . Y es sae 
Lhd 5 = ee -  ~_ —o a Sig ee ee keine. * ae A J 3 ee ss 
ne we Orig, Whisd s ~ * : * 4 . d a 
pa aS rs ee |. iti £ S994 . Hs ~— : . ; ‘ ich P 
— ——— - = ee z Ei Fe Whe icing mee iia, i ‘ J 
ee SSS Soto ate , ; Z 
—a  _ <= Pe -_ “wee ; i i Wipe ine die ea — oe 5 
Rhee Wastes 
xf eta 
he 
Bee Tee 
! col Ata 
: yo ee ea Ae 
ee ae ie : ae 
a “es a can — pice Su ; pe ; j Peet om 
2 . aie. apa Ue 5.97 Bie EM ts AE, Shai: So 3. 9 Baw, toe ere, They eee? FE ss 
‘ ae “eae: : es ee ee Sea iee aia 
2 4 ce stein ates % ye, ae a ee Sores se. > laa pave sad a : ‘G: PUT TIN * ee 
igna on S ‘ Bio ae PERSON, 
dent, SS ~~ —— Bh 
: i hs tenets 
oy ee a x en 
_- ff - Siete 
a a x ge : a : Bol ; 
that ir a ‘ ee 
will :* * a as 
$250. ff aa . 
ai ae Pain is 
aes ae sateen ' P| L_whet tg hell ts held é ma 3 : _ = Be . 
%, ai = Gs 4 f es : ieee : ; . Pe EE a i i 
‘ = i bad apenas | ee 7 a wp nr wattre ; i eee tiga sea ee, ". if f as SEL ee ot the Lethe amamitins of busine é 
F << al Bao oe Se oe tee saat ke i ‘ aot > 4 #8 ommend the ne 
; aed 3 a . aa r F 8 ’ % Rees sate or . wes age } : a orm : . aes AV ss RS Oem trom wm 
‘ a pe eS ! Se ‘ 4 vrs and bere te Sa ey: , 4 t > ee cumnuwe. By bn 
: es - eles at Bs Ournttl, Pil ar oo ache 3 . g . ss +9 Weds, rap comtent 
i: _ ig “e 3 . @ LE s , : 14h PaPeT w the only really sptmupriate pepe ie ; 
ee At as : ’ a = gee se S for b 2 : 
ae : Eo | ' Rar | Sans i Cs ea Ome ereeadone © Ta the iy — 
= in " ais oe ee H P . -- oe 2 x se oA £3 OS Mes whe common & sii we ea : fe a : 
Pr eke ae re ' — : a oe gs - et. me ne actnniehnns ti tite a aes al a 
Ris Bete SS as Be y - so is ba 4s pets ad ee we 7 
aq Bo Ge pee ie kai - saepee © ee : / oe ie Sas | ae fine: x ie 3 - paper, Maanal, Rstenth Ribanety elias 5 a 
K . Basted £3 Se , BOGE 0, a: Re, FR ee Tease en es coe rae 
‘ oe a BS a oh ae _ es oe = ‘ie ts 
ee pe bs . ee ie ; Saabes Trews aie a 
if A lla si mare %, fs SA ERS ceed Sn ae a is ae 6 ; 
aa Yee — - BS Aan ee Amt earthy Siectitind Dy ty Nommah ha aa mie: 
“oe ors eee? . xy a mee ' Gel watewmare Yous printer Sane 
a ee ee ‘e a ia eyes : ee Supely ae eee 
SS * ia . aie "e cai cee A rot oe soe beans are ce: a 
eS a ge SSS i. a ae Ga ae Sule a aiidieiataieet \ 4 of, =» bag? me ae: rates “ wit Reng complete muplan and : aa ee 
fi) “at fA) f y A mininin in} in a es Z 2 20Ure aicmioaw avenue tarcaoo SR ak ye “oes Soe ace hoy a as ieie aad | 
; Bite a ee Be ett joite 
CEP EEESSE THE HEE HEHEHE HY eee Se 
is RES ce NEEN Sey ae pe ae 
Rea he. te eR nee Me ee ee ’ ce = ; AH BUS Xo" Ne oF Baw vas om ee. eee 
RS OR Mita ea ae dae as e : : i 2 Sone ae gt 2 anaes 
Ss hae ; NESS STATIONERY === SoS en ee 
a ae ee | =" ae 
Be. eo an Bey ere a : F a oct, See 
me is 2 ge cole ct : ‘ ES mOM pA Ses eyes _- =; eo 
ieee . eta : . 6 SSD Se ete at 
=] x ess : é ; " —— 2 & ; 5 DENTIFY RAG.COmTENT QUALITY BY 7 BE es 
et und a ed # ; <4 SCANT OF SP SOEE women ORS CORT AOE OF : ~ . 
ae — Pe * " f E — FG » S 
. 2 Se : : e Be ee ho ee 
a 6 a  .. a 3 e = a a nena a la aa ee eee Re Ss ee ; 
aa ll Bao ate Si tere peek cs, Sages i tes oe eee 
® ‘ “ea . am 3 -_ es : : Se rae he ee aS 
7 re . , : re. e eae : : Pee “ 4 Pee Tos . Oe eae See ae rE : 
re es _—— es 4 N ig: : | ; SOG a aE aes eee eae : 
i — : bs na ‘ : ‘ e ClO e ee ee ae : 
1 — re ae : é pacouwre ee a 
—_- -" Fa E By ee EP Re BGS Th chine 8) oes 
ag F oe ota 4 & sf) 4 Bebe 4 - Be tee et “2 gees 
8 (een > Te, 3 E ‘ Be - : Sat soho 
eo — x he Sa ce - os bees Re a 
. ae eis tae e hes -: a . ——. —s" . p53 he Ps. — aa s a pi ee me 
ager ied “ pass a eee HHH E SM fags on F = pee eee Cs, 
3 ¢ E Seen ne 5 Eeacre KAPAA SPIEL IT FARIS IAS RNS A eS “ cat Pes A 3 Pe ied $ oe 2 : 
SS 3 ao i , yy TULL ~ )GRS % Poet Re " 
ae ae oe hoes ies * ae : Yy 7 1 Ss "eo 8, MES EU MOREM tO. on net HRS We EERD be i 
ae es + oo “SES en 6. ae 8 OO eek ae ae ee yo Meee >) I a? . 
fe ie Byes SH a y ng : Sa * Pens SS — ei ee ice ea re ie 
TY eg re oe hee ok ee es eS RR ho x Sal ety eed Rr meee ge soa ee ee 
oe Se eS Ry rts oS. ie os Rel hye tem ae” . ie ge Se Oe ee SS ae 
RE): ; . 2 are arin? oe ns ote eee Cor ee eae EE oe ee oe i aes eRe ted Pe 438 aS Sea os La 2 ae oe 
s Z P eS ee cere PE Ga eee ee Ran es aR” er me ee Ae RR I 
— ee Coe pelt hc eeeeme eed g/ <0 x oy 6) Ae 
| 
Ke 
‘TOR 
_—_—— a 
= 
ee 
aa Ere 8 
sab ie 
ee 
ety oo Oe aa , 
‘en re Sy ee ey 
* Phy ‘I = 5 Z pene ee FS 65, 
Fig ee a ao CO Vier ih PM ee, eA ekba Se A igs 3 cares : 3s te av avec Pee Fe bes Ree ee ae i : : meee ‘ eet : - : ee Be ek: 
Peay o oe Ah S ae ei % Et ey he Fe ee Dep nee Sheehy Sia Ghee attal Sion Beste ha aaah HAS ee ah. Senet Be ere Mee Nos tre nN - ri at BERL A ope ake PEGS Fa Pe ei ey eee hee aed 
acc, CySe etic reap ee Hea Ss Sgt eed ae ee re eee Sele a ee Yao ets = 1 ee Cee anaes ON ey Te ae RA Cone UE ee tne Seas Me ae ae SS Pe Fa een Omg a te a hha ies SRE Eee 
oi eels : : = ' = ge PSRs Pe aan Nate Le Mtg ee me ay Cen eRe, Sk Nea PEC cick Oe Dade Deg ee ee EE Oe) MaKe ee hee at are kee FIRS NIA pas ee “ ey S54 ie ee Mata tbe See 2 A ee Ree cieghas Fels = pS 
Se ine ae ae ee is ee aoe oN aN. a pt Sar Pee ee Regd phy te tes pate ay sepa es eam ee aR * yee ee CARS Fem: ; cca oe NE eng SN 
Re ’ ws : 2 S3 : cit: ests De ate sto sh : AT ke + ae ae BP ee aka oe Pe ORE. 3 pe are Pacer pices Wis Sees koe ee SAR ty ep os ey Tea . ye iy hee ve te Pence 
ob ies; 4 i Se SR ye 5 UR es, a AE EON MORRIS Bela op NOMA LE ian Ag POM A a aa AD A a Sh Pech 


June 1, 1936 


ADVERTISING AGE 


First Million 


ONE MARKET from which 


ALL MARKETS ARE BORN 


Markets grow from the top. How else could markets grow? 
Growth is change, and most people change only after their 
leaders have shown them the advantages of change. And 
leaders are leaders only because they are anxious to change. 


Che Finst Million Sells other Millions 


Find those leaders. Talk to the people in every group 
—in every town—who do things first. Sell the families 
which influence countless other families. They are a 
tremendous market in themselves, for there are a 
million of them. But what they buy is small in com- 
parison with what they sell to other people for you. 


In Every Cown in America 


More than 190 national advertisers have found these 
leaders and are advertising to them. They are selling 
America’s First Million first, with the help of National 
Geographic Magazine. They choose it and use its 
tremendous force because this one magazine literally 
blankets the national market of influential people— 
because there is not a single town of one hundred 
white families in which it fails to reach one or more 
strategically important home groups. 


Your Best Customers on this List 


@N 


This subscription list, numbering more than a million, 
is unique in the publishing world. Its names are those 
people with life insurance in high figures, with their own 
homes, with community influence proved by civic honors, 
with buying activity far above their neighbors. Statistics 


ATIONAL GEOGRAPHIC MAGAZINE, Otishin/on, D.C 


prove this overwhelmingly, but a look at the galleys 
for any community you know well is the easiest way 
to see it clearly. 


Self-chosen and Pre-selected 


This million is unique, because their own magazine is 
unique. Up and doing people find themselves unable 
to be without it. As members of the National Geographic 
Society they own it. They believe it, trust it, wait for it, 
support it, because its constant factual record of a 
changing world gives them what they want when they 
want and need it. 


Required for Economical CNational Sales 


Aluminum Company, Buick, American Telephone & 
Telegraph, Coca Cola, Goodyear, Chevrolet, Cunard, 
De Soto, Goodrich, Dodge, Eastman, Plymouth, Eveready, 
Firestone, Fisher Body, Hamilton Watch, Hormel, General 
Tire, Havoline, Metropolitan Life, and many other ad- 
vertisers for years have known the difference between 
“a million’ and “America’s First Million,’’ and made use 
of it in selling. They sell the first million first. They 
recognize that the first million is their most important, 
profitable, and influential market for sales. . . . The first 
million can be reached with a page of advertising for 
only $2.60 per thousand. 


Sell the FIRST MILLION first 
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